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This  IS  no  idle  statement.  The 
printers  who  own  copies  of  THE 
ENCYCLOPEDIA  OF  IDEAS  are 
turning  its  hundreds  of  practical 
money-making  ideas  into  profits 
every  day.  Grateful  letters  in  the 
files  of  the  publishers  prove  this 
to  be  true. 


YOU  TOO  CAN  MAKE  MORE  MONEY 
with  THE  ENCYCLOPEDIA  OF  IDEAS 


Mere  words  cannot  describe  its  content  and  proportions.  Printers  seeing  it  for  the 
first  time  are  speechless  with  amazement  at  the  incalculable  possibilities  for  profit 
It  has  been  acclaimed  by  eminent  printing  authorities  as  one  of  the  greatest 
achievements  the  industry  has  ever  seen.  Contains  over  1400  ideas  and  illustrations, 
288  pages  11x17  inches  in  size.  Entirely  printed  in  two  colors.  Beautifully  and 
durably  bound. 
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ENCYCLOPEDIA  SHOWS  YOU  IDEAS  IN  PRINTED  FORM 


•  Every  printing  office  should  have  one. 

•  No  composing  room  should  be  without  it. 

•  Salesmen  can  turn  it  into  more  sales. 

•  Students  find  it  all  practical  material. 


PRICE  $20.00 


You  couldn’t  buy  the  expert^ 
ence  that  went  into  it  for 
a  thousand  times  the  price. 


Send  Money  with  the  Order 

GRAPHIC  ARTS  PUBLISHING  COMPANY 


608  SOUTH  DEARBORN  STREET 


CHICAGO,  ILLINOIS 
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from  Low-Priced  MONOFRAME 
To  74"  Electric  Auto  Spacer 
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No  matter  what  the  size  of  your  shop,  a  mod* 
SB  paper  cutter  can  be  one  of  your  sharpest 
ales  tools! 

Periiaps  you  are  winning  new  customers 
lid  holding  old  ones  by  turning  out  work 
10  perfection  on  efficient  new  high*speed 
presses  and  folders.  Then  why  not  also  point 
out  to  your  clients  that  every  job  is  cut  and 
tnauned  smoothly  and  exactly  to  size  on  the 
Bost  accurate,  most  dependable  cutter  ever 
Wt— a  new  Seybold? 

Accuracy  and  dependability  for  a  lifetime 


of  service  have  always  been  the  outstanding 
features  of  Seybold  machines.  And  those  two 
qualities  are  built  into  every  cutter  that  carries 
the  Seybold  name,  whether  it  be  the  low- 
priced  hand-clamp  "Monoframe”  or  the  big 
74”  Electric  Auto  Spacer. 

Seybold  makes  power  paper  cutters  to  meet 
every  paper  cutting  requirement.  We  should 
welcome  the  opportunity  to  help  you  select 
the  machine  best  suited  to  your  shop  needs. 

SEYBOLD  DIVISION,  Harris  •  SayboM  •  Potter  Co. 
831  Washington  Street  •  •  •  Dayton,  Ohio 


SEYBOLD 

HAS  THE  EDGE 


SIYBOLD  SALES  AND  SERVICEt 


DAYTON:  Central 
Salas  District.  SIO 
Washinatan  St. 
SAN  FRANCISCO, 
LOS  ANGELES, 
SEATTLE:  Harry 
W.  Brintnall  Co. 


NEW  YORK:  E.  P. 
Lawson  Co..  Inc., 
420  W.  33rd  St. 

CHICAGO:  Chas.N. 
Stavans  Co.,  Inc., 
LlOW.HarrisonSt. 


.ATLANTA,  GA.:  TORONTO,  MON* 

Harris  •  Say  bold  TREAL:  Harria- 

Salas  Corp.,  120  Saybold •  Pottar 

Spring  St.,  N.  W.  (Canada)  Limitad 


Cutters  •  Book  Trimmers  •  Die  Presses  •  Knife  Grinders  •  Drills  •  Wire  Stitchers 
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That  is  the  substance  of  the  comment  we  are  constantly  receiving 
from  printers,  advertising  men  and  artists  who  already  have  the 


Jl  from  printers,  advertising  men  and  artists  who  already  have  the 
Beckett  Perpetual  Auto-file.  They  know  from  experience  that  it  is  a 
great  help  in  making  sales,  and  that  it  saves  time  and  puts  an  end  to 
paper  delays  and  inconvenience. 


The  Beckett  Perpetual  Auto-file  is  a  beautiful  steel  cabinet,  only  nine¬ 
teen  inches  high.  It  contains  179  different  items  of  cover,  text,  offset 
and  opaque  papers,  to  make  dummies  up  to  9x  12.  The  most  popular 
items  are  duplicated,  so  that  there  are  297  separate  dummy  sheets  in 
the  cabinet.  As  used  they  are  perpetually  renewed  by  us  without  cost  or 
trouble  to  you.  The  Auto-file  is  expensive,  but  because  it  is  to  our  ad¬ 
vantage  for  you  to  have  one,  we  offer  it  for  the  nominal  cost  of  $5.00 
and  will  return  your  money  within  thirty  days  if  you  are  disappointed. 


THE  BECKETT  PAPER  COMPANY,  Hamilton,  Ohio 

Makers  of  Good  Paper  Since  1848 
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^neiU  BIO  LITTLE  GIANT 

^amnki^e. . . 

Hiiid 
Cliaiges 

Easy  access  to  form  makes  quick  changes  easy  on  the  ATF  Little  Giant form 

is  corrected  and  planed  down  on  the  bed.  No  time  lost  lifting  forms  from  the 
bed  and  carrying  them  back  and  forth  between  stone  and  press.  You  can  run  full 
forms  11x17  one-up  or  Sl^^jxll  two-up  more  economically  and  in  many  instances 
more  quickly  than  on  a  much  larger  press.  The  Little  Giant  has  a  top  speed  of 3500 
per  hour.  Handles  onionskin  to  4-ply  cardboard  . . .  office  forms,  envelopes,  post 
cards,  letterheads,  blotters,  broadsides,  in  fact  anything  up  to  full  12x18  sheet. 

Ask  your  ATF  Salesman  or  Agent  for  a  copy  of  the  new  Little  Giant  Press  Sheet. 

AMERICAN  TYPE  FOUNDERS 

200  ELMORA  AVENUE -ELIZABETH,  NEW  JERSEY-  Branches  and  Agent*  in  Principal  Citufs 
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GAM'S  MAY  AIDSf 

You  will  receive  helpful  information^  liters 
ature  and  samples  on  request  or  by  pinning 
any  of  the  items  listed  to  your  letterhead 
and  mailing  to  company  mentioned 

Relative  Humidity 

Hammermill  Paper  Company,  Erie, 

Pa.  Please  send  me  your  booklet 
which  explains  Relative  Humidity, 
what  it  is,  what  it  does,  and  what 

I  can  do  about  it. 

(Graphic  Arts  Monthly,  5/40) 

Type  and  Rule  Caster 

Lanston  Monotype  Machine  Co., 
24th  &  Locust  Sts.,  Philadelphia, 

Pa.  Please  send  Special  Proposal 
and  Folder  describing  Monotype 
Type  and  Rule  Caster. 

(Graphic  Arts  Monthly,  5/40) 

Tympan  Samples 

The  Cromwell  Paper  Company, 
4801-29  S.  Whipple  St.,  Chicago, 
ni.  Please  send  your  free  work¬ 
ing  seunples  of  Cromwell  Special 
Prepared  Tymp>an  Paper. 

(Graphic  Arts  Monthly,  5/40) 

Blatchford 

Honeycomb  Base 

E.  W.  Blatchford  Co.,  63  Park  Row, 
New  York  or  900  W.  18th  St., 
Chicago.  Please  send  information 
relative  to  your  Blatchford  Honey¬ 
comb  Base. 

(Graphic  Arts  Monthly,  5/40) 

Miterers  and  Band  Saws 

H.  B.  Rouse  &  Company,  2214  N. 
Wayne  Ave.,  Chicago,  Ill.  Please 
send  me  illustrated  circulars  de¬ 
scribing  Rouse  Band  Saws  and  Ro¬ 
tary  Miterers. 

Counting  Machines 

F.  B.  Redington  Company,  110  S. 
Sangamon  St.,  Chicago,  Ill.  Please 
send  without  cost  your  Catalogue 
of  Counting  Machines. 

(Graphic  Arts  Monthly,  5/40) 

(Graphic  Arts  Monthly,  5/40) 

P.  M.  C.  Metal  Blocks 

Folding  Machine  Helps 

Russell  Ernest  Baum,  615  Chestnut 

St.,  Philadelphia,  Pa.  Please  send 
me  descriptive  booklet  and  other 
information. 

(Graphic  Arts  Monthly,  5/40) 

and  Toggle  Bases 

The  Printing  Machinery  Company, 

436  Commercial  Sguare,  Cincin¬ 
nati,  Ohio.  Please  send  me  your 
free  catalog  on  your  Metal  Blocks, 
Toggle  Bases  and  Hook  System. 
(Graphic  Arts  Monthly,  5/40) 

Line-Up  Tables 

Craftsman  Line-Up  Table  Corpora¬ 
tion,  49-59  River  St.,  Waltham, 
Mass.  Please  send  me  information 
about  Craftsman  Line-Up  Tables. 

(Graphic  Arts  Monthly,  5/40) 

Guaranteed  No-Offset  Ink 

E.  J.  Kelly  Co.,  Kalamazoo,  Michi¬ 
gan.  We  want  to  end  offset  but 
you've  got  to  show  us!  So  please 
send  full  details  regarding  your 
Free  Trial  Offer  on  Wotta  Blade 
Inks. 

(Graphic  Arts  Monthly,  5/40) 
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BETTER  LOCK-UP.... 


THE  CHALLENGE  MACHINERY  CO. 

GRAND  HAVEN,  MICHIGAN 

CHICAGO,  17-19  E.  Hubbard  Struut  »r  200  Hudioa  Sitmt,  NEW  YORK 


In  Half  ih  e  Time  ....  Sometimes  Less! 


Operating  as  a  series  of  quoins  with  one  turn  of  a  single  key,  each  Challenge 
Si-Speed  Quoin  locks  true  its  entire  length,  always  parallel  with  the  form,  pro¬ 
viding  a  square  lock-up.  It*s  all  done  in  a  jiffy — two  Hi-Speed  Quoins  doing  the 
work  of  5  to  8  ordinary  quoins.  That’s  why  you  can  save  up  to  80%  on  your 
lock-up  time  and  do  a  better  job  in  the  bargain  .  .  .  Challenge  Hi-Speed  Quoins 
ire  self-locking,  will  not  slip.  Expansion  is  direct  and  powerful — no  chance  for 
work-ups.  Quoins  are  handled  as  one  piece  —  self-contained — can’t  fall  apart. 

can  put  them  in  direct  contact  with  any  foundry  or  press  form — no  reglets 
nquired.  Made  of  finest  steel,  cadmium  plated  .  .  .  six  lengths: 
to  1 2  inches.  Write  for  illustrated  folder  and  price  list. 


CHALLENGE  Hi-Speed  QUOINS 


Volume  12 


PuMication  office 
608  So.  Dearborn  Street,  Chicago 
Telephone  Harrison  0468 


Eastern  sales  office 
17  East  42nd  Street,  New  York 
Telephone  Murray  Hill  2-6770 


The  ONLY  graphic  arts  publication 
sent  every  issue  into  every  known 
graphic  arts  plant  in  the  country  and 
to  thousands  of  executives  at  their 
homes. 


Subscription  to  individuals,  not  exec¬ 
utives,  $1.00  per  year  in  the  U.  S.; 
$2.00  per  year  outside  of  the  U.  S. 
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(jjfU^p/ne/li  OH  THE  CYLINDER 

The  No.  1  Vandercook  is  a  low  cost  out  grippers  ON  THE  CYLINDER. 


Precision  Proof  Press.  It  will  print  fine 
saeen  halftones  or  type  as  well  as  the 
finest  photo-engravers'  proving  ma¬ 
chine,  taking  a  form  15"  x  VIVa”. 

Though  it  is  sturdily  constructed  to 
precision  accuracy  and  set  down  on 
bearers  to  take  an  impressional  strain 
of  200  pounds  to  the  lineal  inch,  it 
COULD  NOT  make  fine  proofs  with- 


it  costs  more  to  make  the  No.  1 
Vandercook  with  cylinder  grippers, 
but  its  wide  acceptance  has  made 
quantity  production  methods  possible 
—  and  keeps  the  price  down. 

Complete  information  on  the  No.  1 
Vandercook  Proof  Press  will  be 
mailed  at  your  request  and  without 
obligation.  Write  NOW. 


PROFIT 

INCENTIVES 


by  J.  E. 


★  Each  year  the  problem  of  greater 
production  per  man-hour  worked  be¬ 
comes  more  serious.  The  growing  in¬ 
vestment  per  employee,  the  shorter 
work  week,  higher  wage  rates,  keener 
and  keener  competition,  not  only  be¬ 
tween  the  diflFerent  units  in  the  same 
industry  but  between  industries,  all 
contribute  to  the  seriousness  of  the 
problem.  That  production  per  man  can 
be  materially  increased  through  the 
proper  incentives  has  been  demon¬ 
strated  time  after  time.  It  has  also 
been  established  that  a  system,  which 
is  planned  to  increase  production  per 
man-hour,  may  have  just  the  opposite 
effect  in  practice.  This  may  be  due  to 
carelessness  in  working  out  the  system, 
or  it  may  be  due  to  the  administration 
of  the  system. 

If,  for  example,  production  stand¬ 
ards  are  arbitrarily  fixed  and  as  arbi¬ 
trarily  increased  as  soon  as  the  men 
increase  their  earnings,  employees  in¬ 
variably  strive  to  hold  production  down 
to  the  point  where  there  will  be  no 
change  in  the  standards.  Anybody  who 
has  gone  to  work  in  a  shop  where  such 
administration  is  the  rule  has  usually 
had  the  experience  of  having  some 
employee  explain  the  situation  to  him 
and  has  been  instructed  in  regard  to 
the  standards  the  employees  have  set. 
It  may  be  bad  for  him  if  he  does  better 


Bullard 


than  these  standards.  Very  often  there 
is  constant  competition  between  the 
management  and  the  employees  over 
this  question  of  standards.  The  manage¬ 
ment  continues  to  try  to  raise  them. 
The  employees  strive  to  lower  them.  It 
is  against  human  nature  for  a  man  to 
work  more  to  earn  less.  If  there  is  any 
possibility  this  will  happen,  the  worker 
strives  to  get  more  for  less  work. 

The  system  used  by  the  American 
Type  Founders,  Inc.  works  because  the 
standards  set  were  based  upon  exten¬ 
sive  time  studies  and  the  ability  of  the 
average  employee  to  meet  them.  These 
staiidards  are  not  changed  unless  the 
introduction  of  newer  and  faster  ma¬ 
chinery  or  some  other  improvements 
warrant  a  change.  Then,  no  new  stand¬ 
ards  are  set  until  a  careful  and  ana¬ 
lytical  study  of  the  operations  is  made. 
Because  every  employee  in  every  de¬ 
partment  in  which  the  wage  incentive 
system  operates  is  able  to  increase  his 
earnings  with  no  fear  of  having  the 
standards  raised  to  a  point  where  he 
will  have  to  work  harder  to  earn  his 
former  income,  there  is  a  real  incen¬ 
tive  to  greater  effort. 

There  are  two  companies  selling 
printed  products.  The  manager  of  one 
of  these  companies  was  not  satisfied, 
with  his  salesmen’s  results.  The  sys¬ 
tem  he  was  using  to  pay  them  was  sudw 
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Oate  of  the  most  ^6Je^ul  pieces 

EQUIPMENT  IN  THE  SHOP” 


The  ROUSE  Vertical  Rotary  Miterer 
saves  time  and  helps  the  Modern 
Printing  Co.  get  more  business. 

A  similar  experience  awaits  the 
owners  of  many  smaller  plants  who 
can  now  obtain  the  Economy  Rouse 
Vertical  Miterer,  which  sells  for 
much  less  than  the  original  model 
—  yet  cuts  miters  at  the  rate  of  700 


an  hour,  direct  from  strip  material. 

If  you  are  operating  a  large  com 
posing  room,  the  Rouse  Vertical 
Miterer  is  essential  equipment.  If 
you  think  your  plant  too  small  for 
the  Rouse  Vertical  Miterer  —  get 
the  facts  —  then  decide.  Your  re> 
quest  for  information  will  not  ob> 
ligate  you  in  any  way. 


H.B.  ROUSE  &  COMPANY 

2214  NORTH  WAYNE  AVENUE,  CHICAGO,  ILLINOIS 


that  even  when  their  earnings  went  up, 
he  did  not  know  whether  or  not  the 
company  was  losing  or  making  money 
on  them.  He  therefore  changed  the  sys¬ 
tem.  All  remuneration  of  the  salesmen 
was  thenceforth  based  on  a  percentage 
of  the  gross  on  the  sales  they  made. 
This  protected  the  sales  manager  and 
removed  the  fear  of  paying  the  men 
more  than  they  actually  earned.  In 
addition  he  used  contests,  bonuses  and 
such  to  spur  the  men  on  to  greater 
effort.  The  net  result  was  that  the  cost 
of  selling  went  down  to  a  marked  de¬ 
gree  ;  the  sales  per  man  increased  grati- 
fyingly;  and  the  men  earned  more  than 
they  had  ever  earned  or  that  they  could 
earn  working  for  someone  else. 

The  other  printing  concern  was  hav¬ 
ing  difficulty  in  developing  business  in 


That  man  does  not  take  the  same  inter¬ 
est  in  increasing  sales  that  he  took 
when  there  were  prospects  of  increas¬ 
ing  his  earnings.  He  knows  now  the 
maximum  his  employer  is  willing  to 
pay  him  and  he  is  mighty  careful  his 
earnings  never  go  above  that  point.  All 
spare  time  this  leaves  him  is  devoted  to 
looking  for  some  other  and  more  satis¬ 
factory  way  of  making  a  living. 

It  seems  incredible  that  any  concern 
would  be  as  short  sighted  as  this  one 
is  but  there  is  a  surprisingly  large 
number  which  do  adopt  such  a  policy 
in  one  department  or  another.  One 
large  corporation  employed  a  young 
man  as  sales  manager  of  one  of  its 
departments.  All  the  salesmen  worked 
on  a  commission  basis.  They  were  not 
the  highest  type  of  salesmen  because 


some  of  its  territory.  One  of  the  sales¬ 
men  was  getting  results.  He  was  given 
more  and  more  territory  and  he  worked 
harder  than  before  in  order  to  cover 
that  territory.  His  earnings  went  up. 
And  even  though  his  earnings  did  not 
go  too  high  for  the  work  he  did,  the 
firm  reduced  his  commissions  because 
it  believed  he  was  earning  too  much. 

12 


the  kind  of  selling  done  did  not  require 
a  high  type.  The  company  seemed  to 
be  satisfied  with  the  commission  sys¬ 
tem  it  had  adopted  till  one  montli 
when  one  of  the  salesmen  earned  more 
money  than  it  had  seemed  possible  for 
any  man  to  earn  in  two  or  three  montlw. 
The  company  did  not  want  to  pay  him. 
The  sales  manager  insisted  the  man  be 
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HOW 

GREAT  PUBLISHING 
HOUSES  KEEP  THEIR 


' 


E.Q.  UP 


Great  publishing  houses  have  been  quick 
to  adopt  Heat  Set  Inks  and  capitalize  on 
the  top  speed  capacity  of  today’s  new  and 
foster  presses.  As  a  result  their  pressroom 
E.Q.  is  way  up!  For  instance,  one  large 
publisher  now  uses  10,  instead  of  15, 
presses  to  turn  out  the  same  number  of 
impressions  in  exactly  the  same  time. 

But  these  huge  edition  printers  first 
learned  from  experience  that  only  Daycos, 
the  original  and  pioneer  synthetic  rollers 
have  the  durability  necessary  to  the  efficient 
performance  of  Heat  Set  Inks  on  high 
speed  presses.  These  publishers  proved 
that  only  especially  developed  Daycos  could 
resist  the  "killing”  heat  and  chemical  re¬ 
actions  of  Heat  Set  Inks. 

Regardless  of  the  kind  of  paper,  inks  or 
presses  you  use,  it  pays  to  follow  the  lead 
of  great  publishers  and  standardize  on 
Daycos.  Only  Daycos  are  "tailored”  to  the 
ezaa  plasticity  and  needs  of  your  particular 
work.  Only  Daycos  give  you  lower  cost 


per-month-of-use.  Tough,  durable,  these 
all-season,  all-purpose  Dayco  Rollers  resist 
cuts  and  abrasion  and  retain  their  face  for 
millions  of  impressions.  They  reduce  your 
investment  in  spares.  Demand  the  genuine 
Dayco  Rollers  with  the  renewable  surface 
(Re-Daycoing)  feature. 

THE  DAYTON  RUBBER  MEG.  CO. 
Daj^on,  Ohio 

The  Originators  and  Pioneers  of  Synthetic 
Rubber  Printing  and  Lithographic  Rollers. 


THE  ORIGINAL  AND  PIONEER  SYNTHHIC  RUBBER  PRINTING  AND  LITHOGRAPHIC  ROLLERS 
THE  PURPOSE  ROLLER  FOR  FORM.  DISTRIBUTOR,  DUCTOR.  ETC. 


OAVCO 

PATENTED  RENEWABLE  SURFACE 


paid.  He  finally  was  but  the  sales  man¬ 
ager  was  fired.  He  was  fired  primarily 
because  he  had  succeeded  in  stimulat¬ 
ing  his  men  to  earn  more  money  than 
the  general  management  had  thought 
it  possible  for  men  doing  that  kind  of 
work  to  earn.  That  particular  sales  de¬ 
partment  never  did  amount  to  much 
after  that  and  eventually  the  product 
which  it  was  selling  was  discontinued. 

It  is  just  such  an  attitude  as  this  on 
the  part  of  the  employer  that  causes 
the  failure  of  many  an  incentive  sys¬ 
tem  which  originally  promises  much. 
There  are  certain  exceptional  people. 
They  can  accomplish  a  great  deal  more 
than  the  average  person  can.  A  man 
may  be  found  on  a  job  which  normally 
pays  but  a  hundred  dollars  a  month  but 
who,  given  the  right  incentive,  will  be 
able  to  earn  three  or  four  hundred 
dollars.  If  there  is  any  hesitation  in 
paying  him  that  increase  after  he  had 
earned  it,  if  there  is  any  threat  of  in¬ 
creasing  the  standards  so  the  average 
person  on  the  joh  cannot  earn  the  in¬ 
crease  in  pay,  any  incentive  system 
fails.  This  is  obvious.  Yet,  how  many 


printers  are  there  who  would  continue 
to  pay  a  man  four  times  what  the  aver¬ 
age  man  on  the  same  job  earns?  It  is 
safe  to  say  a  great  many  would  be  cer¬ 
tain  the  man  just  could  not  do  it  re¬ 
gardless  of  all  the  evidence  which  might 
be  presented  to  prove  he  actually  had. 

Any  incentive  system,  to  work,  must 
not  have  any  limitations  placed  upon 
the  maximum  earnings  of  the  excep¬ 
tional  person  working  under  it.  Any 
incentive  system  to  secure  the  maxi¬ 
mum  results  must  be  all-inclusive.  At 
the  very  start  a  program  must  be  laid 
out  for  applying  incentives  to  every 
single  job  in  the  company,  from  the 
floor-sweeper  to  the  general  manager, 
if  he  does  not  happen  to  be  the  owner 
whose  incentive  is  naturally  to  increase 
his  annual  net  profits,  to  make  more 
money. 

There  are  very  few  people  in  this 
country  who  would  not  like  to  increase 
their  annual  incomes.  There  are  a 
great  many  more  than  is  realized  who 
are  deliberately  accomplishing  less 
than  they  could  for  the  simple  reason 
(Continued  on  page  100) 
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9E  SURE  IT'S 


K<u<ima4utl 


* 


When  you  use  a  connected  script,  you 
want  it  to  connect — not  to  show  a  break, 
shadow  or  line  between  the  letters.  AJF 
Kaufmanns  are  carefully  cast  on  precision 
machines,  accurately  finished  so  each  let¬ 
ter  fits  the  next  without  annoying  gaps.  In 
addition,  superior  ATF  metal  and  angle 
kerns  give  the  Kaufmanns  marked  freedom 
from  breakage,  help  them  stand  up  on  long 
runs  without  plating,  minimize  the  usual 
signs  of  wear.  The  one  way  to  be  sure  of  sat¬ 
isfaction  in  a  connected  script  is  to  specify 

taulmankt  Kxut^mcuut  Bold 


AmsmcAM  Type  fouMoens 

200  ELMORA  AVENUE  .  ELIZABETH,  NEW  JERSEY 
BRANCHES  IN  TWENTY-THREE  PRINCIPAL  CITIES 


‘Trade  Mark  Registered  U.  S.  Patent  Office 
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One  Ism  for  America 


★  ★  ★ 


by  Oscar  Vogt  Managing  Director 
Patriotic  Poster  Service 


'k  In  spite  of  General  Hugh  Johnson’s 
disparaging  remarks  relative  to  slo¬ 
ganeers,  the  world  has  been  moved  by 
slogans  from  the  time  of  ancient  Egypt, 
Carthage,  Rome  to  the  present  day. 

It  was  Henry  George,  the  single 
taxer,  who  said  and  made  famous  the 
slogan:  *‘What  America  needs  is  a 
good  five  cent  cigar.”  After  repeal  of 
the  Eighteenth  Amendment  we  heard 
the  workingmen  sloganize:  *‘What 
America  needs  is  a  good  glass  of  beer 
for  a  nickel.”  With  war  tom  Europe 
pulling  at  our  purse  strings  and  foreign 
agitators  flooding  our  country  with 
propaganda  we  surely  could  use  a  ral¬ 
lying  call  to  express  loyalty,  faithful¬ 
ness  and  respect  for  our  country  and 
constitution. 

When  Brigadier  General  John  V. 
Clinnin,  a  hero  of  three  wars  and 
President  of  the  Non-Sectarian  League 
for  Americanism  sought  this  writer’s 
services  to  determine  just  how  effective 
an  educational  Americanism  program 
could  be  carried  out,  it  was  decided  to 
make  a  survey. 

Over  a  hundred  industrial  executives, 
labor  relation  counsellors  and  labor 
union  leaders  were  interviewed.  Much 
to  their  credit  it  can  be  stated  that  no 
matter  how  much  they  may  have  been 
in  disagreement  on  many  subjects,  they 


all  were  united  in  their  loyalty  to  the 
United  States  and  the  American  fonn 
of  government.  They  likewise  agreed 
that  something  should  be  done  to  spread 
Americanism  in  opposition  to  con¬ 
stantly  growing  subversive  activitiet 

As  a  result  of  this  investigation,  gath¬ 
ering  up  of  confidential  inforraatioi 
plus  suggestions  from  well  informed 
men  who  preferred  to  have  their  nama 
kept  out  of  print,  it  can  be  consem- 
tively  estimated  that  in  America  today 
ten  dollars  is  expended  for  un-American 
propaganda  to  one  dollar  expended  for 
pro-American  activities. 

Trojan  horses  are  being  set  up  in  our 
midst  to  confuse  the  unemployed,  the 
underpaid,  the  educators,  preachers  and 
last  but  not  least  the  students.  In  the 
words  of  one  of  the  best  informed  la¬ 
bor  relation  counsellors:  “The  great 
danger  in  America  today  rests  in  the 
fact  that  a  large  number  of  the  annua! 
graduates  of  our  high  schools  and  col¬ 
leges  cannot  find  employment.  Also  in 
the  constant  growth  of  bureaucracy." 

The  spreaders  of  foreign  isms  are 
fully  aware  of  these  facts.  They  use 
this  ammunition  most  effectively.  When 
we  stand  idly  by  and  let  them  bore 
from  within  to  destroy  the  very  foun¬ 
tain  of  liberty,  equality  and  justice,  w 
deserve  no  better  faith  than  those  na- 


IT*S  NO  ACCIDENT.  Constant  checking  insures  that  every 
ream  of  Hammermill  Bond  is  counted  right  So  there 
must  be  a  reason  for  the  two  extra  sheets.  There  is. 

Those  extra  sheets,  top  and  bottom,  help  protect  the 
paper  between.  When  you  order  a  ream  of  Hammermill 
Bond,  you  get  a  full  500  clean,  printable,  salable  sheets. 
Every  sheet  you  pay  for  pays  you  a  profit. 

A  big,  spectacular  "plus”  value?  No!  But  those  two 
extra  sheets  are  a  good  example,  a  visible  proof  of  the 
care  we  take  to  make  sure  Hammermill  Bond  will  always 
be  "the  name  that  helps  you  land  the  job  .  .  .  the  paper 
that  helps  you  keep  the  customer.” 


ISM  ^  America 

AMERICANISitf 


VISN  Ain>i>>< 
AMEHICANISM 


^  IS  an  approved 

Labor  relation 

SERVICE 

nc*»  used 


t%H  Am»ru< 

AMERICANISM 


''W  ISn  /in  Am*ri(  « 

AMEHiCANISM 


ISW 

AMERICANISM 


lions  who  have  bartered  away  inde¬ 
pendence  in  exchange  for  speeches, 
parades  and  false  promises. 

As  the  Reverend  Steward  E.  Dolland, 
S.  J.,  speaking  at  Loyola  University,  so 
ably  stated:  “People  are  swayed  by 
prejudice,  swamped  by  propaganda, 
disposed  to  accept  fables  for  facts, 
dreams  for  realties,  and  lies  for  truth — 
it  is  agreed  by  all  that  knowledge  and 
wisdom  is  the  only  remedy.” 

Now,  the  simplest  and  most  effective 
way  to  spread  the  truth  is  through  fact 
stating  brief  messages  and  illustrations. 
As  Confucius  said  or  was  supposed  to 
have  said:  “A  picture  is  worth  ten 
thousand  words,”  the  right  poster  tells 
more  in  a  minute  than  a  book  will  con¬ 
vey  in  an  hour. 

A  poster  campaign  was  built  on  the 
theory  that  the  God’s  honest  truth  told 
about  America  in  simple  language  will 


do  more  to  counteract  this  subversive  ! 
propaganda  than  anything  else  that 
could  be  done  at  this  time.  ^ 

Again  tests  were  made,  which  proved  I 
the  soundness  of  the  idea.  From  presi-  i 
dents  of  the  largest  organizations  down  i 
to  the  small  shop  owners,  the  thought  i 
took  root  very  rapidly. 

Today  these  posters  are  on  the  bulle¬ 
tin  boards  of  big  and  little  businesses. 
Further  check  ups  show  that  the  work¬ 
ers  read  them,  like  them,  comment 
about  them  and  recognize  the  facts. 
When  soap  box  orators  try  to  sell  them 
on  Utopias  with  red,  black  and  brown 
shirt  insignias,  they  have  some  ques¬ 
tions  to  ask  and  facts  at  their  fingen’ 
tips.  They  are  not  apt  to  trade  the 
American  constitution  for  collectivism 
or  regimentation.  They  will  not  sell 
America  short.  Although  the  campaip 
has  only  been  under  way  a  few  weeks, 
inquiries  are  coming  in  from  all  parts^ 
of  the  country.  The  League’s  speak-^ 
ers’  bureau,  which  furnishes  some 
the  best  talent  free  of  charge  to  talk* 
on  Americanism,  has  been  flooded  with 
requests.  Mass  meetings  are  planned 
in  various  centers  where  the  posten 
have  stimulated  interest  and  employees 
rather  than  employers  seek  this  addi¬ 
tional  service. 

Every  poster  is  carefully  planned 
and  passed  on  by  a  committee  of  six 
critical  judges.  Only  positive  Ameri¬ 
canism  can  be  featured.  Controver¬ 
sial  subjects  as  well  as  derogatory 
statements  about  those  who  slander 
our  government  are  tabooed. 

The  truth,  tho  whole  truth  and  nothing 
but  the  truth  is  the  fundamental 
(Continued  on  page  100) 


Patriotic  Poster  Display  from  the  Ro- 
terry  International  Exposition  held  in 
Chicago  in  April,  1940.  i 

I 

These  posters  were  created  by  Oscar 
Vogl,  and  designed  in  the  ITernecke 
Studios,  Chicago.  Wesley  Sharer  ms 
the  artist. 
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/  JUST  as  he  outgrew 

08  juvenile  pride  in  toe  casualties,  and  learned  to  put  his  best  foot  for- 
fard,  your  customer  today  keeps  the  hurts  of  the  depression  from  show- 
flgin  his  printing.  Now  he  selects  real  talent  instead  of  tolerating  medi- 
)cre  ability  in  art,  engravings,  and  printing.  And  there’s  final  proof  that 
idvertising  judgment  has  grown  up,  when  you  and  your  customer  choose 
Champion  paper,  the  most  complete  line  of  fine  enamels,  uncoated ‘book, 
offset,  cardboards,  postcard,  and  envelope. 


IE  CHAMPION  PAPER  AND  FIBRE  CO..  Hamilton.  Ohio 
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MILLS  AT  HAMILTON,  OHIO  .  .  .  CANTON,  N.  C _ HOUSTON,  TEXAS 

Manufacturers  of  Advertisers'  and  Publishers'  Coaled  and  Uncoaled  Papers^  Cardboards, 

Bonds,  Envelope  and  Tablet  Writing  —  Over  1,500,000  Pounds  a  Day 

•  •  DISTRICT  SA  LES  OFFICES 

YORK,  CHICAGO,  PHILADELPHIA,  CLEVELAND,  BOSTON,  ST.  LOUIS,  CINCINNATI 


HOW'S  AtVSRTISlHi 


PRtNTERS  WHO  AVmTiSE 

should  send  specimens  for  re* 
view,  comment  and  constructive 
criticism  in  this  space  direct  to 
Harold  Marshall.  Readers  writ* 
ing  to  printers  for  specimens  of 
pieces  mentioned  should  en* 
close  adequate  postage. 


oVO 


★  At  the  risk  of  incurring  many  wraths,  I  rise  to  ask  a  question:  “Are 
blotters  ‘advertising?’  ” 

“How  dare  you!”  will  shout  the  many  and  good  makers  of  blottings. 
And  rightfully  so.  But  my  kick  (if  any)  is  not  with  blotters.  They’re  really 
one  of  the  most  useful  of  man’s  inventions.  I  do  quarrel,  however,  with 
some  of  the  duties  type  and  ink  are  called  upon  to  perform  on  a  blotter’s 
front  elevation  in  the  name  of  “advertising.”  I  have  a  pile  of  thirteen  or 
fourteen  blotters  before  me  now;  some  of  them  are  good.  A  lot  of  them 
are  not.  Here,  in  this  first  part  of  my  little  pillar  of  fire.  I’d  like  to  have 
you  examine  with  me  those  which  may,  or  may  not  come  under  the  head¬ 
ing  of  “advertising.” 


BYRNE  PRINTING  SERVICE, 
Charleston,  West  Virginia.  J.  Holt  Byrne 
sets  a  white  blotter  before  me,  printed  in 
one  color — ^blue — which  recommends  itself 
by  having  a  reasonable  copy  approach,  and 
a  clean,  interesting  layout.  Advertising 
rating:  B. 

WILDER  &  WILDER,  Lincoln  Square, 
Decatur,  Ill.  Good,  forthright  typography, 
excellent  layout,  and  a  sound-enough  mes¬ 
sage  distinguish  W  &  W’s  2-color  offering 
(on  tinted  stock).  Advertising  rating:  B 
Plus. 

THE  CHATHAM  PRESS,  8232  Eber- 
hart  Ave.,  Chicago,  Ill.  A  good  message 
(“How  to  get  ahead  of  your  300  competi¬ 
tors”)  is  somewhat  obscured  on  this  blotter 
by  a  not-too-good  layout  arrangement. 
Would  have  been  a  lot  better  on  a  No.  10 
size  blotter.  Advertising  rating:  B. 

BUXTON  &  SKINNER,  306  North 
Fourth  St.,  St.  Louis,  Mo.  B  &  S  capital¬ 
izes  on  St.  Louis’  annual  baseball  fever, 
and  does  up  a  good  No.  10  blotter,  listing 
playing  schedules  of  both  local  teams  at¬ 
tractively,  and  colorfully.  Added  touch : 
salesmen’s  names  are  imprinted.  Adver¬ 
tising  rating :  A. 


GRAPHIC  ARTS  ORGANIZATION, 
801  Graphic  Arts  Bldg.,  Kansas  City,  Mo. 
This  group  goes  after  good  will  with  a 
couple  of  well-designed  No.  10  blotters. 
Color  is  well  used  in  both.  Advertising 
rating:  A.  (But  the  mimeographed  letter 
that  came  with  my  blotters  almost  put  me 
to  sleep  with  its  dry-as-dust  “Hope  and 
Faith”  message.) 

JAMES  E.  (the  prodigal  printer) 
SHAW,  45  N.  Division  St.,  Buffalo,  N.  Y. 
Each  month  J.  E.  S.  gets  out  a  different 
blotter ;  and  each  month’s  blotter  loob 
different  from  the  last.  Though  he  always 
tries  to  sell  printing,  and  more  espedally, 
printing  by  Shaw,  his  message  is  always 
refreshingly  varied,  and  so  is  his  layout 
and  typography.  Advertising  rating:  A. 

THE  PARKER  PRESS,  252  State  St., 
Watertown,  N.  Y.  Since  this  house  stopped 
using  boiler-plate  syndicated  advertising 
material,  and  began  to  use  its  own  good 
imagination,  the  quality  of  its  advertising 
has  improved  considerably.  The  2-coIor 
(No.  10)  blotter,  “What  Happens  to  the 
Girl  with  the  Cotton  Stockings?”  job  for 
April  seems  to  follow  this  rule.  Advertising 
rating:  6. 
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SCHAEFER  PRINTING  CO.,  2817 
Detroit  Ave.,  Cleveland,  Ohio.  Here’s  a 
good  job  of  letting  folks  know  that  this 
plant  can  supply  any  style  of  Modem  Busi* 
ness  Form.  Good  layout,  colorful,  expert 
printing.  Advertising  rating:  A. 

ALLEN,  LANE  &  SCOTT,  1211  Clover 
St.,  Philadelphia,  Pa.  My  number  one 
choice  in  the  Blotter  Hit  Parade  comes 
through  again  with  a  humdinging  winner 
titled,  “When  You  Get  in  a  Tight  Fix.” 
Appropriately  illustrated ;  a  beautiful  lay¬ 
out;  extremely  well  executed.  Advertising 
rating :  A  Plus. 

LUZERNE  PRESS,  Luzerne,  Pa.  Eddie 
McNelis  could  do  a  lot  better,  I’m  sure. 
A  little  imagination  and  care  would  give 
you  a  much  more  effective  blotter,  Eddie. 
Advertising  rating:  C. 

THE  MORET  PRESS,  2180  Law  St., 
New  Orleans,  La.  While  it’s  probably  a 
good  idea  to  keep  selling  “printing”  in  gen¬ 
eral,  we  think  it’s  always  much  more  to  the 
point  to  sell  your  own  service.  Advertising 
rating:  B. 

THE  GILBERT  PRESS,  9  Linden  St., 
Newark,  N.  J.  Why  not  carry  out  your 
orange  and  black  color  scheme  on  your 
blotters,  too?  I  think  you’d  probably  get 
better  results  from  your  blotter  advertising 
if  you  recognized  some  of  your  customers’ 
problems  and  offered  possible  solutions. 
Advertising  rating :  B. 
and  now — for  some  non-blotter  specimens: 

ADVANCE  PRESS,  894  Grand  Ave., 
Kansas  City,  Mo.  Your  “Graphic  Selling” 
houseorg^an  has  the  nucleus  of  a  darned 
good  idea.  Let’s  see  you  pep  it  up  edi¬ 
torially;  lay  off  the  floss.  Try  to  get  some 
harder-hitting,  more  factual  material  into 
its  contents.  Ad  rating:  B. 

JAGGARS  -  CHILES  -  STOVAL,  1305 
Marilla  St.,  Dallas,  Texas.  This  type 
house  installed  fifteen  new  faces  in  its 
cases  and  very  wisely  told  it  to  the  world 
in  a  tastefully  conceived,  fully  informative 
and  well-printed  broadside.  Ad  rating:  A. 

WEYMOUTH  GAZETTE  &  TRAN¬ 
SCRIPT  PUBLISHING  CO.,  18  Station 
St.,  East  Weymouth,  Mass.  This  shop  hit 
on  the  idea  of  printing  miniature  program- 
menus  for  banquets,  dances,  etc.  A  better 
job  of  promoting  this  good  idea  might  be 
done,  I  believe,  by  getting  up  a  mailing 
piece  with  some  sort  of  a  slot  arrangement, 
and  inserting  the  actual  sample.  Ad  rat¬ 
ing:  B. 


THE  HERALD,  Tipp  City,  Ohio.  Ken 
Mitchell,  The  Herald’s  mechanical  superb- 
tendent,  has  done  an  excellent  job  of  com¬ 
bining  information  with  advertising  value. 

In  a  modest  little  booklet,  this  shop  lists 
and  gives  sample  showings  of  its  type 
faces.  Good  idea  for  other  small  plants  to 
follow.  Ad  rating:  A. 

THE  LUND  PRESS,  406  Sixth  Ave., 
South,  Minneapolis,  Minn.  Some  of  you 
printer-fellers  who  are  satisfied  to  send  out 
syndicated  advertising  jobs  oughta  take  a 
look  at  Lund’s  “Topics  in  Ten  Point." 
One  of  the  sweetest  houseorgan  jobs  I’ve 
seen  in  months.  Wonderful  combination  of 
house  promotion  and  general  interest.  Ad 
rating :  A  Plus. 

THE  SHEPARD  PRESS,  225  Varick 
St.,  New  York,  N.  Y.  Shepard  takes  one 
of  those  self-envelope  social  forms  and 
makes  up  a  darned  effective  business-get¬ 
ting  announcement.  Business  reply  card 
tipped  in.  Ad  rating:  B  Plus. 

WILLIAM  E.  RUDGE’S  SONS,  22S 
Varick  St.,  New  York,  N.  Y.  This  digni¬ 
fied  old  organization  takes  time  out  to  dem¬ 
onstrate  that  a  little  humor  and  a  little  ink 
can  go  a  long  way.  It  has  sent  out  an 
empty  ink  can  along  with  a  really  funny 
booklet — ^but  it’s  chock-full  of  Rudge  sales 
sock!  Ad  rating:  Double  A  Plus. 

HAUGHTON  BROTHERS,  3116  Com- 
merce  St.,  Dallas,  Texas.  Vol.  I,  No.  I 
of  “Open  Doors,”  Haughton’s  new  house- 
organ  does  an  excellent  and  dignified  in¬ 
stitutional  job.  The  gents  who  run  this 
plant  must  be  “quality  folks.”  That’s  the 
impression  one  gets  from  “Open  Doors," 
and  if  you  ask  me,  that’s  a  darned  good 
impression  !  Ad  rating :  A. 

VIRGINIA  NESBIT,  114  W.  Crockett 
St.,  San  Antonio,  Texas.  Offering  your¬ 
self  as  “The  Office  Service  Station”  on 
that  little  4-page  folder  is  a  good  thought 
Would  suggest,  however,  a  more  profes¬ 
sional-looking  layout,  especially  since  you 
bill  yourself  as  an  advertising  counselor, 
among  other  things.  Ad  rating:  B. 

MYRON  POARCH,  5744  East  New 
York  Ave.,  Indianapolis,  Ind.  Myron  is 
only  “16>4  years  old”  now,  but  he  seenu 
to  have  the  right  idea  about  non-cut-price 
printing.  Sends  out  a  little  silver-printed 
(on  black)  folder  to  prove  it.  (Split  foun¬ 
tains  are  good  fun,  Msrron,  but  they  tend 
to  make  letterheads  like  yours  a  bit  con¬ 
fusing.)  Ad  rating:  B. 
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ATF  17x22  KELLYS 

carry  the  profitable  load 

in  hundreds  of  pressrooms ! 

Because  the  ATF  17x22  Kelly  takes  a  wide  range  of  popular 
sizes  at  high  speed,  hundreds  of  printers  are  making  the  most 
of  it . . .  earning  extra  profits  on  its  ability  to  print  a  full 
17x22  sheet  phis  bleed.  In  addition  to  11x17  and  Sl^^xll 
jobs,  they  can  print  complete  16-page  books  eight- 

up  work-and-turn,  and  many  other  sizes  in  profitable  combi¬ 
nation  runs.  •  Use  the  ATF  17x22  Kelly  for  quality. . .  for 
run-of-the-hook  work.  Its  ability  to  get  away  quickly  and  run 
without  ^babying”  helps  the  profit  margin  on  any  job  . . . 
whether  long  or  short  runs.  Modernize  with  ATF  17x22 
Kellys . . .  get  a  better  profit  break  and  increase  the  scope 
of  jobs  you  can  handle.  Ask  your  ATF  Salesman  for  a  press 
sheet ...  or  write  your  nearest  ATF  Branch  office. . . .  todayl 

American  Type  Founders 

200  Elmora  Ave.,  Elizabeth,  N.  J.  Branches  in  principal  cities 


Other  famous  ATF  Presses :  the  No.  2  Kelly,  No.  1  Kelly,  Kelly  Clipper 
Little  Giant  and  ATF-Webendorfer  Offset  Presses 
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by  William  H.  Easton 

Safety  Research  Institute 


★  Custom  seh^  ,of  f ear, ^^t^‘'‘^afeainst  Jn^ris  fo 

no  printer  ever*^ffrg^";th^'eYtfr-  liiale  J|^^|^Ioyee^J^ 

present  mdia^ of  fire.  ^^Unguishj^rr^d 

On  on^  h^d,  fire  is  started  in  extinj 

the  avef4^  printing  pl4i^*  The  place  ^>lfype  lo^^afegwati^ 
is  filled  \^th  paper  and  c^er  combusti-  the 
ble  lUaterials;  flammabm  inks,  clean*  /  E 
ing  ^ids,  and  varnishes  4^  in  constant  /  th« 
use and  there  are  plenty  pf  potent! 
sources  of  ignition  in  the  fol^^! 
flanges,  heaters,  electrifc  ^\t,ipme] 
static  sparks,  and  careless 


(iff  e  dependence  is  never  placed  on 
irst  line.  Back  of  it  are  always  the 
:r  defenses,  ready  for  use  if  needed, 
experience  indicates  that  workers 
fijUy  prepared  for  effective  action  will 
^inguish,  with  trivial  losses,  more 
tpin  70  per  cent  of  all  the  fires  that 
ordinarily  occur  in  printing  plants. 

I  In  organizing  this  system  of  defense, 
tne  first  thing  to  be  done  is  to  select 
tr^  kind  of  fire  extinguishers. 

5;3e\er^l^different  kinds  will  be  required, 


IS  smoKjag, 

k.  |(3^  th^  other  handlkny  blaze^^||i 
Wiruiqg  jshop  that  is'  liW  promptly^^- 
tir^gui^e«X[S\  likely  ^o  cause  excessrw 
losses.  The  ^qst  elective  antidote  f^ 
fire — a  deluge  '^^^Waier  from  sprinkler^,- 
and  fire  hose — damage  finished ' 
products,  stock,  anoSpachinery  abput 
,  as  effectively  as  fire  ^n  do  it. Of 
bourse,  if  a  fire  gets  a  godd^  sjtart  in  tRe;: 
plant,  water  in  large  quanlitfeOs  thtsV 
i  only  answer ;  but,  even  if  the  fhi!|§!  vfsk 
\puickly  brought  under  control,  it 
^sl  the  printer  a  pretty  penny  befon^^ 
'  ^  gets  back  into  operation  again. 
S'KkOlher  industries  facing  this  same 
Aprvblen™  of  combustible  products  that 
ghly  susceptible  to  water  damage 
~'h|^4^^*‘ked  out  a  fire-protection  plan 
thaT^isKcs  equally  well  to  the  printing 
industry, 

This  plaj,t‘^Jjascd  on  the  fact  that 
as  small  ones  which  can 
be  ^xi^ft^lshed  without  material  losses 
if  the on  the  spot  are  trained 
and  equippc^Jto  do  the  right  thing  the 
moment  a  fire  l>]:;^aks  out. 

To  this  end,  a-^rsl  line  of  defense 


l^ei'd  are  types  of  extinguishers  best 
ecKfhir  use  on  fires  in  flammable 
ids  ^ere  machinery  is  not  in- 
^d,  anokstillj  other  types  that  alone 


should  be  used  on  presses  and  other 
machines.  As  a  rule,  where  a  variety 
of  hazards  is  to  be  safeguarded,  as  a 
printing  plant,  it  is  well  to  consult  with 
a  fire  extinguisher  manufacturer  as  to 
the  selection  and  installation  of  pro¬ 
tective  equipment.  In  any  case,  only 
fire  extinguishers  bearing  the  inspec¬ 
tion  label  of  the  Underwriters*  or  Fac¬ 
tory  Mutual  Laboratories  should  he  se¬ 
lected,  in  order  to  be  sure  of  getting 
protective  equipment  that  has  been 
tested  and  approved  by  a  competent 
authority. 

The  workers  must  be  trained  to  act 
properly  in  an  emergency,  otherwise 
they  are  likely  to  rush  out  in  a  panic 
or  try  to  fight  the  fire  with  ineffective 
weapons. 

As  a  matter  of  fact,  there  are  three 
things  that  must  be  done  simultane¬ 
ously  in  event  of  fire: 

1.  Escort  women  workers  and  all 
others  not  needed  for  fire  fighting 
to  a  place  of  safety. 

2.  Turn  in  a  fire  alarm. 

3.  Fight  the  fire. 

The  workers  should  be  so  organized 
that  these  three  things  are  done 
promptly  and  without  confusion.  Each 
man  should  be  assigned  certain  fire 
duties  and  should  be  rehearsed  in  them 
by  means  of  occasional  fire  drills. 

Back  of  the  fire  protection  system, 
there  should  also  be  an  effective  pro¬ 
gram  of  fire  prevention  to  eliminate  the 
causes  of  fire  which  include:  smoking 
and  careless  use  of  matches;  ignition 
of  waste  paper  and  rubbish,  improper 
use  of  flammable  liquids,  gas  flames  on 
presses;  overheated  bearings,  defective 
electric  and  heating  systems;  static 
sparks;  and  the  spontaneous  ignition 
of  oily  waste. 

But  in  spite  of  the  best  care,  fire  may 
break  out  at  any  moment  in  places 
where  combustible  materials  are  pres¬ 
ent  in  laree  quantities.  Hence  the  ne- 
cessitv  of  being  always  prepared  to  fight 
it  efficiently. 


.  .  .  the  chances  are  gocxi  your 
1940  model  Redington  Counter 
will  still  be  going  "great  guns." 
These  husky,  long-lived  adder- 
uppers  do  an  efficient  counting 
job  on  printing  presses  for  10, 
20  and  even  30  years!  They're 
built  by  engineers  who  refuse 
to  build  nothing  but  the  best, 
whether  it's  a  $5,000.00  Reding¬ 
ton  Packaging  Machine  or  a 
$6.75  Counter.  Models  for  al¬ 
most  every  type  and  make  of 
press.  Investigate. 


Model  "D"  .  .  .  $6.75 

Other  models,  $6.25  to  $9.75 


F.  B.  REDINGTON  CO. 

Makert  of  Counter$  Since  1906 

1 1 0  S.  Sangamon  St.  Chicago,  III. 
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Paper  Stocks 

and  Estimating 


^  Paper  stock  occupies  an  important 
place  in  any  discussion  of  estimating, 
simply  because  of  the  fact  that  for  each 
dollar  received  for  job  printing,  approx¬ 
imately  33c  is  spent  for  paper  stock  and 
other  materials.  Better  then,  that  we 
pay  close  attention  to  this  item. 

Low  prices  are  too  often  quoted  on 
jobs  because  the  paper  stock  wae  fig¬ 
ured  incorrectly.  Paper  houses  say  this 
tragedy  occurs  discouragingly  often — 
and  of  course  the  printer  who  makes 
the  mistake  always  lands  the  joh.  Here 
again  it  is  a  lack  of  willingness  to  take 
time  to  read  the  instructions  which  are 
printed  in  the  paper  price  Ikt  in  plain, 
simple  English.  Too  often  the  estimator 
errs  in  figuring  the  amount  of  stock 
needed,  and  just  as  often,  he  makes  an 
error  in  figuring  the  cost. 

Most  of  us  know  that  bond,  book,  and 
news  stocks  are  sold  by  the  pound,  bris- 
tols  by  the  hundred  sheets,  and  such 
stock  items  as  envelopes,  shipping  tags, 
die-cut  cards,  etc.,  hy  the  thousand.  But 
we  get  tripp^  up  on  such  items  as  tag- 
board,  blottings,  and  cover,  which  might 
well  be  sold  by  the  hundred  sheets,  like 
bristols,  or  hy  the  ream — but  aren’t. 
Close  attention  to  the  paper  price  list 
will,  in  many  cases,  save  us  emharrass- 
ment  as  well  as  money.  Read  your  price 
list  carefully  at  odd  times,  mark  what 
you  don’t  understand,  and  ask  a  paper 
salesman  when  he  calls. 

It  should  be  always  kept  in  mind  that 


by  Thos.  C.  Ryther 

South  Dakota  State  College 

the  cost  of  paper  stock  is  what  it  costs 
laid  down  in  our  plant.  In  other  words, 
the  cost  includes  freight,  drayage,  ex¬ 
press,  parcel  post,  and  all  other  expens¬ 
es  necessarily  incurred,  including  the 
expense  of  placing  the  order. 

And  let’s  not  make  the  mistake  of  fig¬ 
uring  in  only  the  exact  number  of  sheets 
required  to  cut  the  joh,  as  1,000  sheets 
of  25x38 — 60  book  stock  for  2,000  6x9, 
16-page  booklets,  or  250  sheets  of  17x22 
bond  for  1,000  8%xll  letterheads.  No 
plant  is  in  existence  which  is  efficient 
enough  to  take  250  sheets  of  bond  and 
print  and  deliver  1,000  letterheads.  It 
can’t  be  done.  And  ALL  the  raw  mat^ 
rial  necessary  to  complete  the  job,  using 
efficient  methods,  is  a  legitimate  charge 
against  the  joh.  Each  plant  should 
watch  its  own  production  records  to  de¬ 
termine  the  correct  margin  for  spoilage 
on  its  particular  line  of  work.  However, 
the  following  amounts  will  he  found 
average : 

Impressions.  Add  for  spoilage. 

500  _ 9.0% 

1,000  _ 6.0 

5,000  _ 4.0 

10,000  _ 2.5 

25,000  _ 2.0 

The  above  amounts  do  not  include 
any  bindery  operations.  Add  50%  for  _ 
two  sides  of  sheet ;  75%  for  each  addij| 
tional  color. 
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YOU, 

too... 


CAN  SAVE 

MANY  HOURS  OF 

•  TIME 

MANY  REAMS  OF 

•  SPOILAGE 

MANY  COLD  CASH 

•  DOLLARS 


•  Automatic  control!  Positive 
protection  against  the  spoilage 
gamble  1  Sure-fire  safety  for  your 
profits  1  These  are  a  few  of  the 
special  exclusive  advantages  of 
the  N-D  Single  Spindle  Drill 
with  the  amazing  One  Finger 
Shift!  Finger  tip  pressure  on  the 
handy  latch  shifts  the  table  for 
each  successive  hole.  Paper,  ta¬ 
ble  and  gauges  all  move  over  to 
the  next  drilling  position.  Ac¬ 
curacy  of  each  hole  is  mechani¬ 
cally  controlled.  Think  what  this 
means!  No  more  wasted  stock. 
No  lost  profits.  And  ...  far 
greater  speed,  far  greater  pro¬ 
duction  than  ever  before.  No 
other  drill  like  this!  Write  for 
details  today. 


•  Inset  view  above  shows  operator’ s  hand  in 
natural  position.  Fingers  on  handy  latch. 
Finger  pressure  shifts  table  automatically  to 
position  for  each  successive  hole  to  be  drilled. 

NYGREN-DAHLY  COMPANY 

218-230  North  Jefferson  Street 
Chicago,  III. 


YOU  CAN’T  GO  WRONG  WITH  A 


N-D  SINGLE  SPINDLE  DRILL 


Double -Profit  Item 
Pays  Dividends 


I 

by  T.  H.  Jones 


★  The  alert  printer  must  always  be  on 
the  lookout  for  new  ideas.  This  prin¬ 
ciple  applies  especially  in  the  advertis¬ 
ing  field ;  because  the  printer  who  isn’t 
in  the  advertising  business,  too,  won’t 
be  in  the  printing  business  long.  His 
shop  must  be  a  “proving  ground”  for 
ideas  which  occur  to  him.  He  must 
utilize  those  which  prove  profitable  to 
both  himself  and  his  customers. 

Such  an  idea  is  one  which  the  Lionel 
Printing  Company,  Covington,  Ky.,  re¬ 
cently  turned  into  profit.  One  of  its 
customers  brought  in  a  novelty  adver¬ 
tising  soap.  It  required  a  label  for  each 
cake,  usually  printed  in  two,  and  some¬ 
times  in  three-color.  The  printing  net¬ 
ted  a  nice  profit. 

L.  E.  Stevenson,  head  of  the  printing 
concern,  saw  greater  possibilities  in  the 
item.  Many  of  his  customers  were  using 
novelties.  So  he  got  permission  to  carry 
it  with  him  on  his  printing  calls. 

“One  of  our  best  customers  is  a  large 
Cincinnati  brewery,”  said  Mr.  Steven¬ 
son.  “We  have  been  printing  their  beer 
labels  for  some  time.  But  their  letter¬ 
heads,  invoices,  and  order  blanks  were 
going  elsewhere.  Their  advertising  man¬ 
ager  is  always  alert  for  new  novelties. 
So  I  figured  that  1  might  get  in  on  a 
solid  footing  with  the  company  by  sug¬ 
gesting  the  soap  to  him. 

“The  next  time  I  called  on  him  we 


talked  printing  for  awhile.  We  soon 
got  around  to  novelties  and  I  showed 
him  the  soap.  The  idea  hit.  Now  I’ll  ] 
collect  commission  on  the  sale  and 
profit  on  printing  the  labels.” 

The  advertising  manager  appreciated 
this  interest  in  his  business  and  the  ex¬ 
tra  service.  Mr.  Stevenson  soon  received 
an  order  for  50  gross  of  bridge  score- 
pads.  Now  he  carries  the  advertising 
soap  on  all  his  calls.  Some  of  his  cus¬ 
tomers  aren’t  interested  in  novelties. 
But  those  who  are  like  the  ideas,  and 
he’s  working  up  some  nice  double-profit 
business. 

“I’m  not  in  the  advertising  novelty 
business,”  explained  Mr.  Stevenson. 
“But  being  a  printer.  I’ve  got  to  be  a 
salesman  too.  I  often  show  the  soap 
without  selling  it.  But  it  suggests  some 
other  form  of  printed  advertising  to  the 
prospect;  a  bridge  score-pad,  a  broad¬ 
side,  or  an  advertising  pencil.  I  can 
print  these.  And  I  usually  get  the  busi¬ 
ness.” 

“The  idea  has  done  three  things  for 
me,”  he  continued.  “In  the  first  place, 
it’s  a  double-profit  item.  It  has  also 
opened  my  eyes  to  the  profits  in  the 
novelty  line.  I’m  more  interested  in  the 
novelty  business,  and  thinking  about  it 
has  suggested  other  items.  Lastly,  it’s 
been  a  sort  of  entering  wedge  to  busi¬ 
ness  I  might  otherwise  lose.” 
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w  WHT  mo  mr LUMPS 

IN  THISK7-/#^.MAK{  READY 

PAST£  ! 


flinEfucnnROLUiico 


iftt 


ASK  \ 

YOUR  \ 

DEALER 
FOR  PRICES 
OR  WRITE 
US  DIRECT 


Smooth  and  lump-free  as  soft  butter  .  .  .  marrelous 
spreadability  . .  .  thoroughly  dependable  adhe^Te- 
ness  — that's  AMERICAN  MAKEREADY  PASTE. 
Thirty-five  years  a  leader,  yet  BRAND  NEW  today 
.  .  .  VASTLY  IMPROVED  in  every  characteristic 
after  two  years  of  intensive  study,  experiment  test 
and  triaL  It's  got  everything  a  real  trouble-free 
makeready  paste  ought  to  have.  Works  with  a  soft, 
easy  action  that  certifies  smoother,  faster  make¬ 
ready.  Cuts  down  time,  speeds  work,  gets  lobs 
done,  helps  make  money  for  you.  Try  this  highly 
improved  paste  once  and  you'll  never  change. 
Order  from  your  supply  house  or  write  us  direct 
if  they  can't  supply  you. 

AVAILABLE  IN: 


314  ox.  Tubes 
1/2  Pints 
Pints 
Quarts 


Gallons 
5  gal.  Pails 
10  gal.  Pails 
30  gal.  Drums 


AMERICAN  Hot  and  Cold  PADDING  GLUE  is  **tops.**  A  trial  will  convince  you 


HEBICAN  ROLLER  COMPANY 


342  N.  HALSTED  STREET 


CHICAGO,  ILLINOIS 


SOME  DOLLARe 

will  Mat  this  hoadv  font  of 

jyi  &  U  SILHOUETTES 

mWW  1^1  to  voar  composing  room 
(Morm  thsn  100  s^psrsie  pieces, 
foundry  cost,  oxtrn  hard  moUl) 


EVERY  STATE 


vital  importance  of  precision  saw¬ 
ing  everywhere. 

Your  sawing  is  an  accuracy  bot¬ 
tleneck.  With  obsolete  equip¬ 
ment  you  lose  time  in  sawing,  in 
make-up  and  press  time.  Stop 
this  loss  by  installing  a  Glider  .  .  . 
guarantee  yourself  better,  lower- 
cost  production. 

Without  obligation,  we  will  send 
literature,  prices  and  trade-in  al¬ 
lowance.  Write  today. 


incorporateo 


KALAMAZOO,  MICHIGAN,  U.S.A 


1612  DOUGLAS  AVE. 


The  Swing  Is  to 

MONOMELT! 


o  Automatic 

Temperature  Control 

o  Automatic  Feeding 

of  Hot  Metal 

o  More  Slugs  of 

Better  Quality 

o  Less  Downtime 

and  Lower  Costs 

MONOMELT  GO. 

1611  Polk  St.  N.  E.  Minneapolis,  Minn. 


mouthpiece,  but  the  direct  center  shot 
is  fractionally  quicker,  shoving  the 
dross  if  any  to  either  end  of  the  mouth¬ 
piece,  tending  to  mix  it  up  with  the 
metal  shot  there.  In  time  dross  accumu¬ 
lations  may  form  upon  the  back  of  the 
mouthpiece  at  either  end,  perhaps  % 
inch  or  more  in  thickness,  the  deposit 
also  building  upon  the  crucible  walls 
at  these  points.  This  keeps  heat  away 
from  the  mouthpiece  face  and  is  a  per¬ 
manent  chill — added  to  the  primary 
chill  the  metal  receives  in  back-filling 
each  end  pocket  behind  the  mouth¬ 
piece.  The  lower  the  metal  the  more 
air  must  be  expelled,  and  more  of  it 
remains  mixed  with  the  metal,  along 
with  the  dross,  at  the  end  of  the  slug. 
A  cloudy,  imperfect  face  results,  and 
excess  heat  applied  does  not  improve 
it.  Excess  dross  and  slagging  impuri¬ 
ties  in  the  metal  may  cause  dross  to 
adhere  at  the  metal  level  in  the  crucible 
throat  until  metal  pressure  of  the 
plunger  upon  the  slug  is  interfered 
with,  sunken  letters  occur,  and  air-fog 
is  constantly  visible  upon  the  face.  This 
deposit,  if  present,  may  be  dislodged 
and  removed  through  the  open  mouth¬ 
piece. 

Mouthpiece  holes:  Must  lie  close  to 
mold  body  wall,  to  center  on  6  pt.  slug, 
each  end  hole  inside  the  foot  of  30-ein 
liners.  An  end  hole  partially  closed 
behind  a  liner  flushes  air-fog  with  the 
metal  shot  to  the  letter  face.  The  two 
end  holes  may  clean  with  No.  51  drill 
— one  size  larger — to  speed  their  shot 
slightly.  An  extra  hole  (No.  55  drill) 
between  first  and  second  holes  may  help 
surprisingly  sometimes. 

Mouthpiece  ventage:  Clean  with 
sharp,  narrow  circle-edge  chisel  to  give 
depth  for  air  escape  where  metal  does 
not  so  freely  follow,  in  line  with  the 
holes,  dying  out  under  the  mold  cap 
above  the  opening  to  permit  a  pin-drip 
sprue  below.  Place  a  sharp  vent 
through  the  end  hole  vertically,  like¬ 
wise. 

Metal  temperature:  Pot,  520-550  d^ 
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chief  •  22 

ATF  'W  ebendorf  er 
Xli^ZZ  sheet 
fsd  offset  press  | 


. . . see 


ATF  « 


Also  available  in  24x20 
and  22x29  sixes 


F rom  precision  Camera  to  high-  practical  men  for  easy  operation  and 


speed  sheet  and  web  offset  presses 
.  .  ATF  equipment  is  designed  by 


ATF 

Precision  CAMERA 
Darkroom  Type 


high  quality  production  at  low  cost. 
Alert  printers  are  controlling  the 
quality  of  their  work  from  layout  to 
printed  sheet  with  modern  ATF  off¬ 
set  equipment  .  .  .  and  increasing 
their  profits!  No  matter  what  type 
of  equipment  you' re  interested  in . . . 
darkroom,  platemaking,  pressroom, 
or  bindery ...  be  sure  it's  ATF  .  .  . 
sold  with  a  money- back  guarantee. 
See  your  ATF  Salesman  or  write  to 


American  Type  Founders  •  Offset  Divisfon 

200  Elmora  Avenue,  Elizabeth,  N.  J.  Branches  and  Selling  Agents  in  24  Principal  Cities 
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grees;  mouthpiece,  just  enough  to  avoid 
face  chill. 

Plunger  pressure:  Continuous  metal 
pressure  upon  slug  should  he  applied 
until  plunger  up-stroke.  Portholes  b 
well  open  and  free. 

Metal  level  high  in  pot:  Metal 
should  be  kept  uniformly  high,  avoid¬ 
ing  a  low  pot  and  excess  chill  in  fillbg 
it  with  hand-feeding,  the  purpose  b^ 
ing  to  eliminate  both  dross  and  excess 
air  behind  the  mouthpiece.  This  pol¬ 
icy  faithfully  pursued  will  contribute 
a  large  share  in  overcoming  letter  face 
defects. 

Metal  formula  important:  The  stand¬ 
ard  linotype  formula,  approximating 
84%  lead,  12%  antimony  and  4%  tm, 
should  be  maintained  uniformly,  with 
no  slagging  impurities  shown,  such  as 
copper,  arsenic,  zinc,  and  excess  dirt 
from  faulty  re-melting.  These  slagging 
impurities  combined  with  low  metal  in 
the  pot  constantly  create  accumulations 
and  aggravating  problems  in  the  cruci¬ 
ble  throat  and  behind  the  mouthpiece. 

Mold  advance  affects  air  escape: 
Mold  disk  should  retract  visibly  a  point 
or  so  between  primary  and  final  for¬ 
ward  lockup.  An  excessive  forward 
thrust  against  the  mats  interferes  with 
a  certain  amount  of  air  escape  from 
the  mold  cell  after  lockup  is  completed. 

»  fC 

Carle  Slug  Corrector 

•k  Curie  Manufacturing  Company,  Inc., 
500  Sansome  Street,  San  Francisco,  wrote 
The  Graphic  Arts  Monthly  that  it  read  in 
the  April  issue  the  typesetting  question 
“why  slugs  resist  ejection  from  adv.  mold.” 

The  company  calls  attention  to  the  Curie 
Slug  Corrector,  which  corrects  this  condi¬ 
tion.  The  company  states  “This  is  an  auto¬ 
matic  operation  of  the  Curie  Slug  Corrector 
as  the  slug  is  trimmed  after  it  drops  out  of 
either  the  Intertype  or  Linotype  machine 
into  the  Slug  Corrector  and  through  the 
use  of  a  milling  operation  rather  than  by 
side  knives.  In  addition,  the  slug  can  be 
trimmed  to  less  than  its  original  size  even 
though  both  the  ribs  and  some  of  the  flat 
surface  must  be  removed.” 
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Modern  Methods 
by  Modern  Equipment 


The  UNIVERSAL 
MONO-TABULAR 
BROACH 

accurately  produces 
complicated  or  simple 
ruled  forms 
at  a  low  cost. 


FAST 

ACCURATE 
SIMPLE  in 
OPERATION 

• 

Distribution 
eliminated 

• 

Saves  two 
thirds  of  your 
ruled  form 
composition 
costs 

Write  for  full 

particulsus  p  2,153,890 

UNIVERSAL  MONO-TABULAR  CORP. 
1905  Bryan  8t.  Dallas,  Texas 


youf  CAPITOL 

INVITES  YOU 

HOTEL 

ANHAPOLIS 

You  will  enjoy,  the  location 
of  Hotel  Annapolis,  conven¬ 
ient  to  all  points  of  interest. 
Accommodations  are  mod¬ 
em  and  rates  are  moderate. 

400  OUTSIDE  ROOMS 

WITH  BATH  FROM  $2  SINGLE 

WASHINGTON,  D.  C. 


If  typography  is  to  be  outstancUng,  a  change  of  faces 
in  keeping  with  the  trend  is  essentiaL  New«  up-to-date 
type  faces  lend  attractiyeness  that  makes  printed  mat¬ 
ter  stand  aboye  the  ordinary — and  easier  to  selL 
When  M  &  L  Type  Foundry  is  your  source  for  type, 
you  are  assured  of  the  latest  type  faces  on  the  most 
economical  basis — a  single  line  or  fob  and  weight 
fonts. 

M  &  L  Coronet.  Twentieth  Century.  Comique.  Eden. 
Ultra-Bodoni.  and  many  other  popular  faces  are  yours 
to  conunand. 

Price  List  and  showings  of  latest  M  &  L  Type  Foun¬ 
dry  faces  will  be  sent  upon  receipt  of  the  coupon  be¬ 
low.  Mail  it  today. 

M  &  L  TYPE  FOUNDRY 

TELEPHONE  LAKEVIEW  8  0  2  1  -  8  0  2  7 
4001  RAVENSWOOD  AVE..  CHICAGO.  ILLINOIS 

^thout  obligation,  please  mail  specimen  sheets  of 
new  M  &  L  Type  Foundry  faces,  with  latest  price  list. 

Name . . . . . . . . 

Ftan. _ _ _ _ _ _ _ _ _ _ _ _ _ 

Address... . . . 


A  RELIABLE  $C  O  50 
CASTING  BOX  D  O 


lOx  14 
BENCH 
MODEL 

CompUt* 

with 

Electric 

Preheated 

Platens 

Gas  Heated 
Metal  Pot 


Also  other  sizes  up  to  full  page.  Complete 
with  Gas  or  Electric  metal  pot.  Built-in 
Electric  platen  preheating  units. 


Scorchers  and  mat  molding  Presses 
Complete  supplies.  Send  for  circulars 


Mmu/aetured  by 

STEREOTYPE  EQUIPMENT  CO. 

2815-21  IRVING  PARK  ROAD,  CHICAGO 


FAMOUS  AS  ITS  NAME 

Hotel 

Mark  Twain 

Travelers  acclaim  the  fine 
food  in  the  two  modern  res¬ 
taurants  —  the  Steamboat 
Cabin  Coffee  Shop  and  the 
Old  English  Tap  Room. 

300  Rooms  from  $2 

O.  E.  TRONNES,  Mgr. 

ST.  LOUIS,  MO. 


Monotype 

Questions 


answered  by 
CHARLES  BROAD 

Monotype  Advice 

Mats  ^^Freesing  Up** 

If  the  period,  comma  or  other  narrow 
character  should  freeze  up,  dig  it  out 
with  nothing  smaller  than  your  thumb. 
Better  still  replace  the  wedge  with  the 
largest  or  12^-set  composition  wedge, 
or  set  the  display  wedge  to  permit  mold 
blade  to  open  to  12^  points  and  cast 
a  few  characters.  (The  mold  blade 
will  open  wider  than  the  width  of  a 
matrix  if  you  cast  without  a  wedge 
and  a  squirt  will  result.)  Where  spe^ 
is  essential  this  not  only  is  the  quickest, 
but  also  the  most  economical  method, 
as  it  is  the  only  positive  method  that 
will  not  damage  the  matrix. 

If  the  matrix  walls  are  so  damaged 
as  to  prevent  withdrawal  of  the  matrix 
without  tearing  the  face  of  the  type— 
another  form  of  freezing — ^replace  the 
mat. 

Removing  Squirts 

Never  remove  a  squirt  from  the  die- 
case,  or  from  the  sidewalls  between 
the  mats,  with  anything  smaller  than 
your  thumb.  Opening  the  die-case  and 
separating  the  matrices  with  your  fin¬ 
gers  is  s^lways  the  quickest  way  to  clean 
such  a  squirt. 

The  quickest  way  to  rtdn  a  mold  is  to 
remove  a  squirt  with  a  screw  driver  w 
other  sharp  instrument. 

Cone  Holes  of  Matrices  Filled 

Improper  cleaning  of  squirts  adher¬ 
ing  to  the  bridge  will  permit  metal 
particles  to  drop  into  the  cone  holes  of 
mats.  A  small  particle  of  metal  in  just 
one  cone  hole  will  eventually  dull  the 
sharp  point  of  a  new  centering  pin. 

Mats  so  filled  seat  improperly — the 
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iiTN  FACT,  we  couldn't  begin 
I  to  turn  out  our  present  vol- 
ume  if  we  had  to  handle  odd- 
measure  jobs  by  the  old 
method."  It's  the  same  story  JjPI| 

wherever  you  go — MOHR  1 

Saws  handling  tricky,  i 

broken-measure  work  as  MU 

efficiently  as  straight 
run  jobs.  So  simple,  too 
^just  a  turn  of  the  dial 

provides  exactly  the  ^^H^HjB^B 

measure  you  want — and 

the  slug  is  automatically 

sawed  and  deposited  in  the 

galley  ready  for  make-up.  In 

hundreds  of  shops,  all  over  the  ^H^BH 

country,  MOHR  Saws,  attached 

to  either  30  or  42  pica  Linotype  or 

Intertype,  are  boosting  profits,  reduc-  ^ 

ing  operating  costs,  and  speeding  up  the 

composing  process.  Better  investigate — today, 


*The  22  odd-measures  in 
this  ad  were  produced 
with  a  Mohr  Saw  operat¬ 
ing  as  a  part  of  the  line¬ 
casting  machine. 


■■r:‘oav:eo 

':,"'’eWc..ncY 
.  #.oov  todoV* 


MOHR  LINO-SAW  CO! 

124  N.  UNION  AVE 


CHICAG 


I 


THE  DIXON  ROUTER  and 
TYPE-HI  PLANER 

Bench  Model  - $110 

Pedestal  Model  - $140 

Automatic  Saw  Sharpening  Co. 
730  E.  Ohio  St.  Indianapolis,  Ind. 


sidewalls  become  elongated,  finally  split 
— and  the  mat  is  ruined.  Fins  develop 
on  the  face  of  the  mat  and  the  mold 
matrix  seat  wears  unevenly.  Only  a 
dozen  such  cone-hole  filled  matrices  * 
one  die-case  can  play  havoc  with 
brand  new  centering-pin  and  ruin  the 
factory-new  point  in  less  than  a  day. 

While  the  ordinary  sharp  cone  hole 
reamer  will  clean  cone  holes  if  the  dirt 
is  composed  of  dust  and  oil  (or  of  loose 
metal  from  a  recent  squirt) ,  it  will  not 
clean  out  impacted  metal  resulting  from 
carelessly  cleaned  squirts — ^nor  will  it 
clean  matrices  that  have  been  run  years 
and  years  without  their  annual  clean¬ 
ing. 

You  can  imagine  the  seriousness  of 
the  situation  when  from  30%  to  50%  of 
the  die-cases  in  many  plants  are  in  this 
condition. 

Extensive  study  of  this  subject  by  the 
author  has  resulted  in  his  designing  a 
special  reamer  that  will  quickly  remove 
ctll  debris  from  cone  holes  without  dis¬ 
tortion  to  the  sidewalls.  With  this  spe¬ 
cial  reamer  the  author  can  thoroughly 
ream  and  clean  an  entire  die-case  of 
badly  impacted  cone  holes  in  a  short 
time — restoring  correct  “line-up”  and 
saving  what  might  otherwise  be  a  font 
of  ruined  mats. 

Since  this  special  reamer  in  incom¬ 
petent  hands  easily  would  ruin  an  entire 
case  of  mats,  the  author  refuses  to  mar¬ 
ket  it — or  to  suggest  to  others  how  this 
reamer  is  designed.  Upon  request  from 
a  proprietor  or  supervisor  of  a  caster- 
equipped  plant  the  author  will  render 
additional  advice  upon  this  subject. 


Through  this  column  the  author 
hopes  to  aid  Monotype  craftsmen  in 
their  duties;  to  raise  the  standard 
of  Monotypography;  to  bring  Mono¬ 
type  operators  into  a  better  under¬ 
standing  of  each  other. 
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L 


KALAMAZOO 

MICHIGAN 


POUHTMH 


That's  the  story — and  we  can  prove  it.  Better  yet — ^you  can  prove  it  to 
yourself — in  your  own  plant — on  any  job.  And  if  Wotta  Blacks  don't 
make  good  we'll  refund  every  cent  you  paid  us.  Hundreds  of  printers 
have  found  that  Wotta  Blacks  really  lick  offset  problems — and  give  ex¬ 
tra  mileage/  too. 


ykeifn  ^uataHtee4! 

THEY'VE  GOTTA  BE  GOOD 

MAIL  COUPON  FOR  FREE  TRIAL  OFFER 


Better  send  todsy  for  your 
copy  of  "10  Ways  to  Avoid 
O&et."  It's  lull  of  valuable 
information.  Write  on  your 
firm  letterhead. 


L  I.  miY  CO..  Kalamazoo,  Mich.  G. A.M.  5/40 

Wiwant  proof.  TeU  us  about  your  FREE  TRIAL  OFFER  on  Wotta 


|5‘/2®  Per  lie  P., 

AND 

RULE— All  rule  faces  ii#*c 

In  stock  2  to  36  pt.  Rule  SLUGS 

and  Spacing  Material  can  be  assorted  to  make 
100  lb.  minimum  order.  Immediate  shipment. 
These  low  net  prices  compel  us  to  reauest  check 
with  order  to  eliminate  bookkeeping.  Wall  chart 
on  reauest. 


COMPO  RULE  CO 

55  E.  Wacker  Drive  Chicago,  III. 

NEW  STOCK  CUT 
CATALOG 


MOST  UNUSUAL  STOCK  CUT  SERVICE 
EVER  OFFERED 

Illustrations  sparkle  compared  with  ordinary 
stock  cuts.  Every  drawing  prepared  In  our  own 
studio.  Nearly  a  thousand  catalogued.  FREE 
bulletins  containing  15  to  20  brand  new  illustra¬ 
tions  sent  to  catalog  holders  each  month.  Send 
$1.00.  Dollar  will  be  credited  on  your  first  order. 

AMERICAN  TYPESETTING  CORPORATION 
S47  S.  Clark  Street  Chicago,  Illinois 

_ MAIL  COUPON  TODAY _ 

Enclosed  Is  $1.00.  Please  send  me  your  new 
72-page  catalog  of  stock  illustrations.  1  under¬ 
stand  that  Dollar  will  be  credited  on  my  first 
cut  order.  Place  my  name  on  your  mailing  list  to 
receive  monthly  bulletins  containing  15  to  20 
brand  new  illustrations  each  month. 


ADDRESS . 


do  to  improve  the  appearance  of  ride 
corners?  W e  have  a  small  country 
weekly  and  job  plants  and  do  not  at¬ 
tempt  any  large  or  complicated  com¬ 
mercial  work — just  the  usual  commer¬ 
cial  stationery,  office  forms,  etc.,  which 
originate  in  a  country  town.  We  would, 
however,  like  to  improve  the  appear¬ 
ance  of  our  tvork. 

J.  K.  L.,  Alabama. 

A  It  is  evident  that  you  do  not  have 
#1  m  a  mitering  machine  in  your  office. 
It  appears  that  your  hrase  rules  are 
very  badly  worn,  for  not  only  do  they 
fail  to  join  at  the  corners,  but  there 
are  nicks  in  many  places.  Labor-saving 
fonts  of  brass  rule  will  print  clean  and 
sharp  when  new,  but  naturally  will  wear 
and  become  rounded  off — particularly 
at  the  ends — when  subjected  to  use. 
When  a  piece  of  worn  rule  is  butted 
against  a  piece  of  rule  with  a  clean, 
sharp  end,  the  worn  piece  is  not  prop¬ 
erly  inked,  nor  will  it  come  in  proper 
contact  with  the  paper.  Hence,  the 
necessity  of  a  mitering  machine  to  cut 
a  clean  end  to  the  rule.  New  rule  can 
be  printed  quite  well  when  butted  to¬ 
gether — not  mitered  at  an  angle — but 
mitering  at  a  45-degree  angle  is  recom¬ 
mended  to  make  a  perfect-fitting  joint. 
Sometimes  printers  and  pressmen  use  a 
fine-grained  stone  to  rub  comers  of  rule 
so  that  they  will  print  clean — wearing 
both  rules  where  they  join  so  that  they 
are  the  same  height.  Next  time  you  try 
to  butt  either  of  these  worn  rules  against 
a  new,  type-high  rule,  you  will  find 
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there  is  an  imperfect  joint.  We  can  only 
suggest  that  you  keep  your  rule  sorted 
out,  throwing  away  that  which  shows 
signs  of  wear.  You  should  be  able  to 
get  a  mitering  machine  which  will  solve 
your  corner-joining  problem.  Any  of¬ 
fice  using  braes  or  metal  rule  certainly 
needs  such  a  machine.  Ask  your  print¬ 
ing  equipment  dealer  or  type  foundry 
representative  the  next  time  he  visits 
you. 

^  «  » 

Spacing  Initials 

QWhat  do  you  suggest  in  the  way 
•  0/  spacing  initials  which  are  fol¬ 
lowed  by  periods,  such  as,  /.  P.  /., 
G.  P.  0.,  etc.?  Also,  which  seems  best 
to  you  in  style  for  measurements:  9x13 
feet,  or  9  X 13  feet? 

N.  0.,  Topeka,  Kansas. 

A  We  frequently  see  such  initials  as 
•  you  mention  used  with  full  spac¬ 
ing  between  letters.  We  think  that  they 
would  look  better  either  close  up  to¬ 
gether  or  with  a  very  small  space  sep¬ 
arating  them.  When  opened  up  with  a 
full  space,  they  make  for  a  spotty  page. 

We  suggest  that  initial  abbrevia¬ 
tions  like  I.P.I.  be  closed  up  quite 
tight,  so  they  appear  as  a  unit  in¬ 
stead  of  as  straggling,  disconnected 
capital  letters  (I.  P.  I.,  G.  A.  R.). 
The  same  thought  would  apply  to 
the  handling  of  measurements,  etc.: 
We  like  9x13  better  than  9  x  13, 
and  1:45  p.m,  better  than  1:45  P.  M. 

The  same  thing  holds  true  of  the  meas¬ 
ures — they  hold  together  and  make  a 
better  appearance  when  set  close  up  or 
with  very  little  space  separating  them. 
These  are  small  things  in  themselves, 
but  they  do  mount  up  in  the  final  print¬ 
ed  job. 


nave  you  seen  the' new 

AIF  SAW? 


,  a 


f&L 


ATF's  Salesman  for  a  demonstration 
TODAY!  ...  or  write  nearest  ATF  Office. 

American  Type  Founders 

200  Elmora  Avenue,  Elizabeth,  New  Jersey 
Brancbma  in  Principal  Cities 
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Presswork 

Questions 


answered  by 
MAGNUS  A.  ARNOLD 

Trouble  with  Column  Rules 

Q/  am  enclosing  a  copy  of  my  pa- 
•  per  for  your  observation. 

I  am  having  trouble  with  the  column 
rules  working  up — too  high — which 
spoils  the  appearance  of  the  paper,  as 
you  can  see  for  yourself.  /  cannot  find 
a  remedy.  For  your  further  informa¬ 
tion  /  am  enclosing  a  linotype  slug. 

H.  K.  S.,  Edna,  Tex. 

A  The  sample  paper  sent  is  quite  a 
/i*  bit  better  than  the  general  aver¬ 
age  of  country  newspapers,  speaking 
only  from  a  mechanical  standpoint  as 
you  request.  Column  rules  working  up 
is  a  common  trouble  and  is  generally 
caused  by  rules  being  too  long  or 
slightly  high  in  the  center.  The  remedy 
is  to  have  them  a  trifle  shorter  than  the 
length  of  the  type  column.  See  that 
they  lay  flat  and  not  bowed  in  the  mid¬ 
dle.  If  possible,  cast  them  .0916  instead 
of  .0918. 

The  line  slug  sent  seems  to  be  O.K. 
but  it  may  be  a  trifle  smaller  at  the  bot¬ 
tom  than  at  the  top.  If  so,  the  accumu¬ 
lative  difference  throughout  the  entire 
column  may  cause  rules  to  work  up. 
The  remedy  in  this  case  is  to  place  a 
thin  card  about  one-quarter  inch  high 
between  type  and  rule.  This  will  pre¬ 
vent  rule  from  working  up. 

»  Ci 

Streaks  in  Sheet 

Q  Enclosed  you  will  find  a  sheet 
m  printed  recently  on  a  Vertical 
press  at  3000  per  hour.  Gauges  are 
marked.  The  sheet  has  streaks  in  it 
(on  printing)  and  I  cannot  seem  to 
eliminate  them.  Ccm  you  tell  me  what 
the  cause  might  be? 

H.  L.  A.,  Framingham,  Mass. 


CilP  THIS  AD  TO  YOUk 
LiTTiltliEAb  MAIL  IT 
TODAY  lOk  iVm  kEADY'S 
FkEE  CATALOG 
AND  CONFIDENTtAL 
DISCODNT  SCHEDULE 


Know  its  record  of  unexcelled  quality 
and  service 

John  W.  Bolton  &  Sons,  Inc. 

Lawrence,  Mass. 


EUeR  REflDV 

144  EAST  26th  ST 

il/j.lJ/J.l 

LABEL  CORP. 

NEW  YORK  N.  Y, 

The  BOL1 

rON  KNIFE 
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TRADE  MARK 


For  Extra  Profits 


THE 


Speed  6500  per  hour  .  .  .  Contin¬ 
uous  Feeder  .  .  .  Flat  Bed  and 
Cylinder  Construction  .  .  .  Prints 
from  Standard  Type,  Machine 
Composition  or  Flat  Plates  .  ,  . 
Eliminates  Curved  Plates  and 
Turtles  .  .  .  Screw  Adjustment 
Impression  . . .  Little  or  no  Make- 
ready  . .  .  Quick  Change  of  Forms 
.  .  .  Handles  all  Envelope  Styles. 


MULTIPRESS 


Seneral  ENVELOPE  PRINTING 

f  BRISTOLS 
Plus  BOOKLETS 
imprinting  TAGS 

of  FOLDERS 
I  LABELS 

B.  VERNER  &  COMPANY 

298  Broadway  New  York  City 
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DON’T  SWEAR 


at  the  Type  Wash 


When  you're  in  a  hurry,  and  tough  old  ink  is  hard 
to  clean,  don't  blame  the  type  wash — it's  not  meant 
for  that.  Use  Phenoid,  the  powerful,  fast-acting  type 
cleaner  that's  made  lor  tough  Jobs.  Phenoid  cleans 
thick-encrusted  halftones,  ink-caked  rollers  and 
parts  of  the  press  in  a  jiffy — removes  red  process 
inks,  non-scratch  inks,  high-gloss  inks,  etc.,  in  a  flash. 

It  will  pay  you  to  keep  Phenoid  on  hand  for  tough 
jobs  like  these.  Thousands  of  printers  do. 

Order  from  your  dealer.  Write  for  booklet. 
Chalmers  Chemical  Co.,  123  Chestnut  St.,  Newark,  N.  J. 


1 


For  MORE  BUSINESS 
at  BIGGER  PROFITS 


Numbering  de¬ 
serves  firstplace. 
For  86  ways  to 
develop  profit¬ 
able  new  ac¬ 
counts  through 
typographic 
numbering, 
write  for  '^Num- 
bering  for  Prof¬ 
it"  —  a  novel, 
useful  booklet. 


UUelleR  NUMBERING  MACHINES 

SOLD  BY  *Ll  OfALEPS  A^O  BPANCmCS 

American  Type  Founders 

MANUEACTUPED  by 

WETTER  NUMBERING  MACHINE  CO. 


M  &  W  ACCURATE 
IRON  FURNITURE 


Never  changes  size  or  shape. 
Light,  strong,  eveVlasting.  A  wide 
range  of  sizes,  from  2  x  4  to  60  x 
120  picas. 

Write  for  further 
information 

MORGANS  &  WILCOX  MFG.  CO. 

Middletown,  N.  Y. 


Your  trouble,  as  indicated  by 
•  sample  sent,  is  due  to  improper 
setting  of  rollers  and  there  is,  also,  a 
possibility  that  you  are  carrying  a  hard 
roller  not  set  sufiBciently  firm  against 
the  vibrator.  This  would  cause  the 
dark  streak,  which  is  nothing  more  nor 
less  than  a  surplus  of  ink.  Browns  and 
greens  are  particularly  susceptible  to 
producing  this  effect  where  the  ink  cov¬ 
erage  is  quite  heavy. 

Set  rollers  carefully  and  with  firm 
contact  to  vibrators  and  luse  minimum 
amount  of  ink  necessary  to  cover  prop¬ 
erly. 

»  « 

Slur  on  Jobber 

We  are  enclosing  a  sample  im~ 
m  pression  from  our  12x18  C.&P. 
jobber  which  shows  a  slur  we  have  been 
trying  for  some  time  to  eliminate.  The 
bad  slur  at  the  top  is  caused  by  the 
fact  that  the  line  is  isolated  from  the 
remainder  of  the  form.  Were  it  locked 
up  by  itself  it  would  print  clecmly.  One 
check  will  print  cleanly  all  over,  but 
when  the  size  of  the  form  is  increased 
any  isolated  rules  slur.  This  is  typical 
of  any  form  printed  on  this  press — any 
light  line  or  letters  isolated  from  the 
remainder  of  a  fairly  large  form  will 
slur.  The  faster  the  speed  of  the  press, 
the  worse  the  slur.  The  press  cannot  he 
slowed  down  sufficiently  to  stop  the 
trouble,  however. 

Any  tips  you  can  give  us  to  remedy 
this  trouble  will  he  greatly  appreciated. 
W.  T.  D.,  Dawson  Springs,  Ky. 

With  reference  to  your  problem, 
•  there  should  be  no  occasion  for 
trouble  with  slur  on  a  Gordon  press 
regardless  of  type  of  form.  Your  difl&- 
culty  can  be  attributed  to  one  of  two 
causes:  either  your  rollers  are  not  set 
right  or  you  have  a  baggy  topsheet  and 
packing.  We  suggest  light  roller  con¬ 
tact  and  a  smooth  packing  of  all  ma- 
nila.  This,  we  are  sure,  from  past  expe¬ 
rience,  will  eliminate  all  possibility  of 
slur. 
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36,000  TICKETS 
PER  HOUR 


THAT  MEANS  TEN  TICKETS  IN  THE  TIME  IT  TAKES  YOU  TO 
SAY  "NEW  ERA" 


36,000  tickets  are  a  lot  of  printing  .  .  .  but  that  represents  only  one  hour's  work 
for  a  New  Era  flat-bed  web  press.  And  that  is  by  no  means  unusual;  for  specialty 
printers  all  orer  the  country  are  running  regularly  at  such  speeds,  on  New  Era 
presses,  on  tickets,  tags,  labels,  emd  many  other  kinds  of  work. 

There's  money  in  that  kind  of  printing  .  .  .  and  more 
and  more  kinds  of  volume  printing  are  being  called 
for  as  a  result  of  new  business  methods.  SOMEBODY 
must  handle  such  printing  in  your  locality.  Why  not 
YOU? 

Tickets,  for  example.  Tickets  for  railroads,  streetcars, 
buses,  sports  events,  etc.,  and  restaurant  checks,  as 
well  as  clothing,  pin,  price  and  merchandise  tickets. 

Once  through  the  New  Era  press  completes  the  Job. 

And  that  is  only  ONE  kind  of  work  that  the  versatile 
New  Era  press  can  handle.  It  is  equally  good  for 
printing  labels  and  tags  of  all  kinds,  on  cloth  or 
paper,  and  for  match-book  covers,  small  cartons,  etc. 

Another  important  New  Era  field  today  is  REGISTER 
FORMS — snap-outs  as  well  as  continuous  sig-sag — 
which  are  used  by  the  millions  in  many  kinds  of 
business. 

Send  us  a  layout,  sketch,  dununy  or  sample  of  a 
printed  product  that  you  can  sell  in  quantities.  Our 
experience  in  specialty  printing  is  at  your  service. 


Close-up  of  two  units  of  NEW 
ERA  flat^Md  web  preu.  As 
many  units  as  are  needed  can 
be  assMnbled  In  a  single  ma¬ 
chine.  for  printing  one  or  sev¬ 
eral  colors,  on  one  or  both 
sides  of  the  web.  and  for  a 
wide  range  of  finishing  opera¬ 
tions. 


FLAT-BED  WEB  PRESSES 
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Save  press-time  and  man-time  with  Ton 
Tou^h  Tympan — no  warp,  cockle,  or  sag 
— with  guts  to  stand  up  for  long  runs. 
Water  Repellent  Sign  for  in-  or  out-door 
use  saves  20%  on  ink.  Die  Wipe,  Creped 
Book  Back,  Manifold,  Tag  Stock,  Auto 
Press  Bond— send  for  press  size  samples 
with  your  jobber's  name. 

CENTRAL  PAPER  CO.,  lie, 
MVSKECON,  MICHICAN 


TBACE-O-FILM* 

**8th  Wonder  of  the  Graphic  World** 

TRAOE'O-FILM  eliminates  one  or  more  op¬ 
erations  in  color  separations,  rereise  netatires, 
transfers,  titline,  backsround^  etc.  Also  sares 
time  and  trouble  in  likbt  diffusing,  highlight¬ 
ing,  toning,  enlarging,  printing  wet  negatires, 
etc.  Ton  simply  draw,  trace  or  print  designs 
directly  onto  the  TRACE-O-FILM.  Step  up 
production  and  raise  the  standard  of  quality 
with  this  rerolutionary  product. 

Send  for  free  catalog  and  samples 

THE  LUSTRO  COMPANY 

119  East  13th  Street  Chicago,  Illinois 

•Reg.  U.  S.  Pat.  Off. 


WHY  DELAY  DELIVERIES 

walU  ngon  slow-dryl  ng  paddt  ngcompositlonsT 

Use  TAYLOR'S  'Quick-Set' 
PADDING  CEMENT 

Dries  In  10  Minutes  or  Lees 
Regardless  of  Conditions 
A  flexible  enamel  In  White,  Buff.  Blue, 
Red  and  Green — No  heat  or  ohesseoloth 
required.  PRICES: 

I  QU  Can . (postpaid)  $1.00 

4  Qt.  Cans  or  I  Gallon .  '*  LlO 

I  Qt.  Thinner  and  Type  Wash  “  .50 

Sold  by  Leading  Supply  Houses 
TAYLOR  GLUEM  CO.,  Concord.  N.  H. 


answered  by 
J.  S.  MERTLE,  A.R.P.S. 

Screen  Angles 

'A  In  these  days  of  wide  application  of 
halftone  color  plates,  the  subject  of 
“screen  angles”  or  the  production  of  the 
color  printing  images  at  different  angles 
(for  the  avoidance  of  moire  or  pattern) 
is  accepted  as  a  basic  feature  of  halftone 
color  reproduction.  The  younger  gener¬ 
ation  of  process  workers  may  have  at 
times  wondered  how  this  principle  orig¬ 
inated,  but  they  probably  are  not  aware 
that  “angling”  of  htdftone  negatives 
caused  bitter  controversy  and  even  legal 
action  (by  patent  holders  and  owners) 
to  prevent  turning  either  the  screen  or 
the  copy  in  the  production  of  a  set  of 
halftone  color  plates. 

Historically  considered,  the  basic 
idea  of  screen  angles  in  halftone  color 
work  seems  to  have  been  that  of  Fred¬ 
eric  E.  Ives ;  at  least,  he  was  the  first  to 
employ  it  in  a  practical  manner,  by  vir¬ 
tue  of  a  three-color  halftone  print  made 
in  1881  and  shown  at  the  Novelties  Ex¬ 
hibition,  Philadelphia,  in  1885.  In  this, 
Ives  apparently  crossed  the  lines  of  the 
print  at  angles  to  avoid  the  formation  of 
moire,  the  plates  produced  by  Ives’  half¬ 
tone  process  of  the  time,  described  in 
the  Philadelphia  Photographer,  March, 
1881,  p.  89. 

Since  a  discussion  of  halftone  history 
is  not  our  present  aim,  let  us  state  brief¬ 
ly  that  the  Ives  halftones  of  1881  really 
were  single-line  affairs — not  made  with 
the  now  common  halftone  screen  of 
crossline  type.  In  the  Ives  trichromc 
print  (1881),  the  single-line  images 
were  placed  apart. 

After  Ives*  application  of  the  princi¬ 
ple  of  “angling,”  W.  D.  Richmond,  in 
the  sixth  edition  (1886)  of  his  work. 
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Boraer  line  Jots  •• 

hut  for  Offset... they  would  never  he  Produced 


Harris  Litho-Chsmicals 

Through  roioaich  Harrii  haa 
devalopad  and  atandaidicod  now 
chamicala  ior  both  doop  otch 
and  autiace  plate  making  pro- 
ceaaaa.  Full  detaila  upon  requeat. 
Write  ua  with  reference  to  your 
lithographic  probloma. 

Harris  Service 

Nation  wide— offora  to  all  Harria 
uaera  the  full  beneiita  of  all 
Harria  experience. 


General  O/Acea;  4510  K.  71at  Street,  Clereland,  Ohio.  HarrU  Saha  Offieaa:  New'Tork,  330  W.  42nd 
Street;  Chicago,  343  S.  Dearborn  Street; 'Dayton, '819' Waahington  Street;  Atlanta  (Harria-Seybold-Salee 
Corporation),  120  Spring 'Street,  N.W.;  San  IFranoiaoo,  '420  Market  Street.  F’actoriea.''CleTeland,l>ayton. 
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And  there  are  scores  of  potential  border 
line  jobs— jobs  that  never  before  were 
printed— by  ANY  method— that  today 
can  be  sold  and  produced— and  not 
left  undone  — only  because  modern 
Offset  maket?  the  production  of  these 
jobs  both  justified  and  practical. 

In  Offset— the  modern  method  for  ex¬ 


panding  markets— Harris,  the  pioneer 


in  successful  Offset  development, 


makes  possible  the  execution  of  skill 


and  craftsmanship. 


And  now  Harris  research  also  provides 


an  additional  and  needed  service  to 


Offset  production  in  new  chemicals 


for  Offset  plate  making. 


HARRIS  Press  Sizes 
Answer  All 
Production  Needs 


ELECTRIC  PAPER  DRILL 

Foot  opcratatf  modal 

In  Stool  Oobinot  Stand  CQ#  Rfj 

ir»*2ir  tablo,  86"  high  •o#W 


10  Day 
TRIAL 


Lovor  Oporated 

Oomor  Roundor _ 

Foot  Oporatod  Oablnot 

Oornor  Roundor . 

Sond  for  foldor  Ro.  109 
LASSOO  PRODUCTS.  Ino.  , 

486^98  Haguo  St.  Rocheotor,  W.  Y.  y 


$1500 

$3750 


WRITE  NOW 

for  FREE  copy  of  the 
NEW«  Sales-Promoting 


MID-STATES 

LABEL  DESIGN 
SEE-LEC-TOR 


MID-STATES 

SUMMED  PAPER  CO. 

251 5  S.  Domen  Ave.  Chicago 


Covcrwcll 
Printing  Inki/’ 

MANUFACTURED  BY 
J^lartin  ^Driscoll  &  Co. 

CHICAGO 


Grammar  of  Lithography^  referred  (p. 
152)  to  the  subject  in  order  *‘to  prevent 
pattern  in  printing  three-color.” 

Notwithstanding  the  prior  use  and 
mention  of  the  fact  and  necessity  of 
printing  halftone  color  images  at  differ¬ 
ent  angles,  a  German  patent  (No. 
64,806)  was  granted  on  April  9,  1891, 
to  Dr.  Eugene  Albert  (Miinchener 
Kunst-  &  Verlags-Anstalt)  for  a  system 
of  halftone  color  reproduction,  wherein 
the  component  three-color  images  were 
separated  from  each  other  by  an  angle 
of  80  degrees.  It  is  curious  in  the  pres¬ 
ent  day  to  know  that  after  the  appear¬ 
ance  of  the  Albert  patent,  efforts  were 
made  to  circumvent  it  by  placing  the 
images  at  either  29  or  31  degrees  from 
each  other. 

In  his  specification,  Albert  did  not 
specify  any  particular  angle  for  the  re¬ 
spective  tricolor  images,  but  contented 
himself  with  the  claim  and  “discovery” 
that  three-color  halftones  could  not  be 
free  from  pattern  unless  the  images 
were  spaced  30**  apart.  An  erroneous 
view  tendered  by  Albert  was  that  “only 
three  halftone  images  could  be  printed 
on  top  of  each  other,  because  the  half¬ 
tone  tint  is  formed  by  lines  at  an  angle 
of  90  degrees.  The  appearance  of  four- 
color  halftones  threw  the  Albert  idea 
into  discard. 

The  Albert  patent  was  followed  in  the 
United  States  by  that  (U.  S.  P.  498,396) 
issued  on  May  30,  1893,  to  William 
Kurtz,  of  New  York  City.  In  Kurtz’s 
patent  specification,  the  following  state¬ 
ments  and  claims  are  made : 

“In  carrying  out  my  invention,  a  sen¬ 
sitized  plate  is  subjected  to  a  single  line 
exposure  through  a  screen,  which  is  pro¬ 
vided  with  parallel  lines  running  in  one 
direction  only.  The  second  plate  is  sub¬ 
jected  to  a  single  line  exposure  through 
a  screen,  the  parallel  lines  of  which  run 
in  a  different  direction  to  the  lines  of 
the  first  screen.  The  remaining  plates 
are  likewise  exposed  in  the  same  man¬ 
ner  through  screens,  the  parallel  lines 
of  which  run  in  directions  differing 
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n.  n  •  4  pG4iA>  to-  Plan-  wUU 

1^044/t  That's  vfhat  buyers  of  business  stationery 

are  reading  in  business  paper  advertisements,  broadsides  and  envelope 
staffers.  In  this  campaign,  NEKOOSA  BOND  is  telling  business  men 
what  they  will  gain  by  sitting  down  with  you  and  working  out  a  com¬ 
prehensive  plan  for  all  their  stationery— letterheads,  envelopes,  invoices, 
statements  and  forms.  That  you  can  make  these  pieces  more  effective 
and  attractive  and,  by  combining  runs,  really  cut  costs.  **The  Business 
Man*s  Manual  of  Practical  Stationery  Design**  ties  right  in  with  this 
program.  It  gives  down-to-business  ideas  for  coordinating  the  various 
letterheads  and  forms,  and  for  economy  in  production.  Ask  your  Nekoosa 
paper  merchant  for  your  copy.  NEKOOSA  BOND 
has  everything  business  requires  from  stationery 
paper  .  .  .  appearance,  feel,  strength,  a  clean  white 
and  twelve  sparkling  colors.  In  addition  it*s  free 
from  curl  or  wrinkle,  permitting  top  press  speeds, 

“Tlehoosa  BOND 

is  one  of  the  NEKOOSA  PRE-TESTED  BUSINESS  PAPERS.  Compan¬ 
ion  papers  are  JOHN  EDWARDS  BOND,  NEKOOSA  MIMEO  BOND, 
NEKOOSA  DUPLICATOR  BOND,  and  NEKOOSA  LEDGER. 

NEKOOSA-EDWARDS  PAPER  COMPANY,  PORT  EDWARDS,  WIS. 


WHY  PAY  MORE? 
Models  27  and  28 


Dirmet  Drimm 
Correct 
liechmnieaUy 


"The  Finest  Machine  at  Any  Price" 


Model  27—5  Nirheels,$12.  CT  Of) 
40%  of#  is  $4.80— or 

Model  28—6  Wheels,$14.  Cfl  ifl  Npt 
40%  of#  it  $5.60— or 


Quantity  discounts  quoted  upon  request^ 
We  will  allow  10  %  Trade-in  for  (me  old 
machine  aaainst  each  new  machine  pur¬ 
chased. 


ROBERTS  NUMBERING  MACHINE 
COMPANY 

694-7 1 0  Jamaica  Ave.,  Brooklyn,  N.  Y. 


— VER-E-GOOD — , 

PROCESS  PRINTING  POWDERS  MAKE 
"RAISED  PRINTING"  EASIER 

They  last  longer — go  farther — Improve 
results — increase  profits — and  bring 
repeat  orders.  Try  them  and  convince 
yourself — just  as  hundreds  of  printers 
have  already  done. 

Standard  Trial  Kit . 11.00 

Trial  Kit  of  Metalllcs .  1.50 

Write  for  a  free  sample 

DEVERE  COMPANY 

1341  -  20th  Street  Racine,  Wis. 


Dictate  to 
EDIPHONE! 


It  Rets  things 
done!  Clears 
your  desk  in 
half  the  time,  saves 
hours  and  money  in  any 
office.  Inquire  about: 


THE  EDIPHONE 


EDWIN  C.  BARNES  &  BROS. 

173  West  Madison  St.,  Chicago.  Also:  Peoria, 
St.  Louis.  Rockford.  South  Bend,  Davenport 


from  the  first  two  screens.  When  a  pic- 
ture  is  to  be  printed,  for  instance  in 
three  colors,  the  color-plates  are  made 
from  the  halftone  negatives  which  are 
obtained  by  single  exposures  by  the  in¬ 
terpositions  of  the  screens,  so  that  a 
picture  representing  one  color  is  ob¬ 
tained  in  which  the  stripes  run  in  one 
direction,  say  horizontally,  while  the 
pictures  obtained  by  the  remainmg 
color-plates  are  produced  in  stripes  that 
run  diagonally  to  the  lines  of  the  first 
plate  and  in  opposite  directions  to  each 
other. 

“One  of  the  colors  may  be  printed 
from  a  grained  plate  and  the  picture 
then  be  completed  by  printing  the  other 
colors  over  the  color  produced  by  the 
grained  plate  from  printing  plates,  the 
lines  of  which  cross  each  other  at  right 
angles.  When  a  picture  is  to  be  printed 
in  four  colors,  a  fourth  printing  plate  is 
used,  the  lines  of  which  intersect  the 
lines  of  the  first  plate  at  right  angles, 
while  the  second  and  third  plates  pro¬ 
duce  intersecting  lines  in  diagonal  di¬ 
rection  to  the  first  and  fourth.” 

Several  points  may  be  gathered  from 
the  above  abstracted  version  of  the 
Kurtz  patent :  ( 1 )  Kurtz  referred  to  the 
use  of  single-line  screens;  (2)  he  did 
not  designate  particular  angles  for  par¬ 
ticular  colors;  (3)  he  suggested  the  use 
of  a  grained  plate  to  aid  in  eliminating 
moire;  (4)  he  specifically  mentioned 
the  use  of  a  fourth  color  plate. 

This  was  the  patent  around  which 
legal  action  revolved  in  America,  re¬ 
sulting  in  at  least  one  lawsuit  (Amer¬ 
ican  C]olortype  Company  vs.  Edward 
Stem  &  Ompany,  October,  1902)  and 
threatened  suite ;  the  parties  threatened 
included  even  F.  E.  Ives  (Autobiogra¬ 
phy  of  an  Amateur  Inventor,  F.  E.  Ives, 
1928,  p.  37),  who  was  accused  of  in¬ 
fringing  the  patent — ^which  covered  an 
idea  he  had  used  12  years  before  issue 
of  the  patent! 

Like  many  occurrences  of  similar  na¬ 
ture,  the  patent  “died  a  natural  death,” 
particularly  when  it  was  shown  by  John 


The  Graphic  Arts  Monthly — May,  1940 


50 


Hhcu/ 

1 .  The  steps  in  the  making  of  an  offset  plate? 

2.  How  to  produce  a  wet  collodion  image? 

3.  What  are  the  two  general  classes  of  dry  plates? 

4.  What  is  used  in  the  staining  process? 

5.  The  advantages  of  the  deep  etched  plate  as 
against  the  bichromated  albumen  image? 

6.  How  to  set  the  correct  pressure  of  an  offset 
press? 

• 

These  and  many  other  questions  pertaining  to 
photolithography  are  answered  in 

Photolithography  and  Olisot  Printing 

By  J.  S.  Mertle  and  Harry  Keusch 

• 

300  pages — well  illustrated 

Price  $6.00 

• 

Please  send  money  with  order 

The  GRAPHIC  ARTS  PUBLISHING  CO. 

608  South  Dearborn  Street,  Chicago 
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TYPE 
CLEANER 

Instantly  removes  all 
colors,  hard  ink  from  type, 
halftones,  etc. 

AT  YOUR  DKALIR 

$1.50  GaI. 


Manufactured  by 

Federal  Mining  &  Mfg.  Co. 

1  Exchange  PI.  Jersey  City.  N.  J. 


“irs  PROCESSED” 

To  Lie  Flat 

TROJAN 

GUMMEDPAPER 


TrotM 


Offices 


THE  GUMMED 
PRODUCTS  COMPANY 
TROY,  OHIO  Mills 


LORING  COES  COMPANY 

CSTAILISHED  1830 

Worcester,  Massachusetts 


Coes 


Owen  (Process  Review  and  Journal 
of  Electrotyping,  August,  1903,  pp. 
199-204)  and  others  that  the  Kurtz 
idea  covered  only  single-line  halftones, 
whereas  in  1902,  the  use  of  the  crossline 
screen  had  already  become  widely  es¬ 
tablished  in  photomechanics. 

Space  does  not  permit  further  atten¬ 
tion  to  the  history  of  screen  angles,  con¬ 
cerning  which  the  following  points  may 
be  considered  axiomatic:  (1)  The  vari¬ 
ous  colors  should  usually  be  contained 
within  90  degrees;  (2)  primary  colors 
should  be  separated  from  each  other 
(yellow  excepted)  by  30  degrees;  (3) 
the  strongest  color  of  the  set  should  be 
made  at  an  angle  of  45  degrees;  (4) 
lighter  colors  (tints)  should  be  made 
on  the  same  angle  of  the  corresponding 
heavy  or  primary  color. 

It  has  been  found  in  practice  that  the 
highest  number  of  strong  colors  it  is 
possible  to  print  over  each  without  ob¬ 
jectionable  pattern  is  three,  a  seeming 
bar  to  the  four-color  process  and  sub¬ 
stantiation  of  Albert’s  opinion.  How¬ 
ever,  yellow  being  a  visually  weak  color, 
it  can  be  placed  within  15  degrees  of 
the  next  two  colors,  generally  red  and 
blue.  It  is  not  imssible  to  place  the 
strongest  color,  black,  nearer  than  27 
degrees  with  other  strong  colors  without 
giving  moire;  blue  and  red  will  work 
together  at  25  degrees,  while  yellow  can 
be  as  close  as  12%  degrees  to  red  or 
blue. 

Various  systems  of  angling  have  been 
suggested  for  three-  and  four-color 
work ;  for  instance,  the  following  angles 
have  been  proposed  for  tri-color  half¬ 
tone  images: 


Yellow 

Red 

Blue 

105 

75 

45 

or 

75 

105 

45 

or 

0 

30 

60 

For  four-color  work,  the  same  diver¬ 
sity  of  opinion  exists,  as  witnessed  by 
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...The  press  trouble  we  had 
with  this  cheap  paper  ate 
up  all  the  profits. 


HE  WOULONT  HAVE  "HE  COULD  PEUVER 
SHOP  TROUBLE  IF  HE'D  USE  THE  JOB  ON  SCHEDULE, KEEP 
RELIABLE,  WATERMARKED  HIS  CUSTOMER  HAPPr...AND 
MANAGEMENT  BOND'"  ,  BE  SURE  OF  A  PROFIT, TOO!‘ 


ON  low-cost  jobs,  don’t  risk  your 
profits  on  unknown,  untried  paper. 
Too  often  it  slows  up  work  in  your  shop. 
That  cuts  your  profits.  It  delays  deliv¬ 
ery  of  the  job.  And  that  puts  you  in  bad 
with  your  customer. 

Play  safe  . . .  use  Management  Bond. 
It’s  a  known,  reliable,  watermarked  pa¬ 
per— a  Hammermill  product  especi^y 
made  for  low-cost  jobs.  It’s  uniform  in 


finish  and  color  . . .  fast,  trouble-free  on 
your  presses  ...  an  efficient  worker  in 
your  customer’s  business. 

Management  Bond  comes  in  white  and 
10  colors,  in  a  standard  range  of  weights 
and  sizes.  You  can  get  it  quickly  tiurough 
regular  Hammermill  Agents. 

MANAGEMENT  BOND 


A  HAMMERMILL  PRODUCT 


SELLING  HELP  THAT  REALLY 
HELPS 

ement  Bond  Portfolio  con- 
ipecimens  of  printed  forms 
your  customer  to  try.  Tells 
to  design  a  printed  form. 
Hits  the  sizes  to  use  for 
0®y.  Senil  for  it. 


I 


'  ■ 


Send 

it! 


HAMMERMILL  PAPER  CO. 
Erie.  Pa.  cam>ic>mat 

Please  send  me  the  Mansgo- . 
ment  Bond  PortfoUo  of  printed 
forms.  I 


Position . 

(Please  attach  to  busIneM  lettcrtiead) 


the  following  suggested  position  for  the 
colors : 

Black 

Yellow 

Red 

Blue 

45 

90 

75 

105 

45 

or 

60 

75 

105 

45 

or 

90 

15 

75 

A  word  might 

be  said 

in  defense 

of  the  color  photographer  accused  of 
“wrong  angling”  the  moment  moire  ap¬ 
pears,  even  when  the  negatives  of  the 
set  have  been  made  on  the  correct  an¬ 
gles.  Such  an  accusation  not  infre¬ 
quently  is  unjust,  since  the  moire  may 
be  due  to  circumstances  beyond  the 
operator’s  control. 

This  was  known  in  1891  by  Dr.  Al¬ 
bert,  evidenced  by  the  statement  in  his 
patent  specification  that  absolute  avoid¬ 
ance  of  pattern  is  not  always  possible, 
and  that  the  exact  superposition  of  all 
images  in  color  printing  really  is  the 
exceptional  case.  Albert  was  of  the 
opinion  that  moire  can  be  introduced 
by  slight  misregister,  such  as  is  due  to 
the  influence  of  temperature  and  hu¬ 
midity  during  printing,  and  that  pat¬ 
tern  in  dark  tones  may  be  caused  by 


variations  in  the  thickness  (width)  of 
the  lines  in  the  halftone  screen. 

Recent  studies  of  the  problem  of 
moire  in  four-color  work  by  R.  S.  Cox 
and  C.  D.  Hallam  {Photographic  Jour¬ 
nal,  January,  1938,  pp.  24-27 ;  ibid,  Sep¬ 
tember,  19^,  pp.  584-586),  touched  on 
the  factor  and  influence  of  the  halftone 
screen,  particularly  those  screens  in 
which  the  two  sets  of  rulings  are  not 
cemented  together  at  exactly  right  an¬ 
gles.  To  avoid  the  moire  occurring  un¬ 
der  such  circumstances,  the  authors 
suggest  rotating  the  screen  60  degrees 
instead  of  30  degrees  between  each  of 
the  negatives  (yellow  excepted) ;  the 
angles  suggested  in  this  arrangement 
are:  Red,  15  degrees;  Black,  75  de¬ 
grees;  Blue,  135  degrees. 

While  the  quoted  angles  seemingly 
violate  the  previously  mentioned  prin¬ 
ciple  of  having  30  degrees  between  col¬ 
ors,  the  Cox-Hallam  suggestion  is  in¬ 
tended  only  for  those  cases  in  which 
moire  appears  because  of  the  cementing 
of  the  screen.  Applied  to  this  situation, 
the  authors  give  graphic  evidence  that 
the  angles  mentioned  eliminate  the 
moire  appearing  when  the  regular 
screen  angles  are  used. 


Repeating 


SPECIAL 
No.  2 


$2-00 

for  this  handy  box 
font  of  beautiful 
virkotype  initials. 

Offer  good  in 
U.S.A.  only 

'  NEON 

TYPE  FOUNDRY 

412  First  Avenue 
Pittsburgh,  Pa. 
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•  •  •  stands  for  Business 
The  printers  delight 
When  KIMBLES  protect  it 
On  runs  day  or  night. 


Motors  by  KIMBLE 

Distributed  by  AMERICAN  TYPE  FOUNDERS 

Branches  and  Sales  Agents  in  25  Cities 
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Graphic  Arts  Oddities 


An  enleurging  glass  is  needed,  it  is  said,  to  tell  some  oi  Pretsch's  pioneer 
photomechanical  copies,  produced  in  the  mid-1850's,  from  bona  fide  half* 
tone  reproductions  of  the  present  time!  Although  the  lines  on  his  plates 
were  irregular;  and  although  his  tones  were  crude,  Pretsch  achieved  ex* 
ceptional  photographic  value  for  his  era. 


Church,  an  American,  took 
out  the  world's  first  type* 
setting  machine  patent  in 
England  in  1822.  Oddly 
enough.  Church  never 
sought  an  American  patent! 


1 

Great  was  the  amazement  of 
archaeologists  when,  upon 
opening  up  Egyptian  tombs 
recently,  they  found  that 
the  hieroglyphics  on  papy¬ 
rus  were  as  black  as  the 
day  they  were  written!  Ac¬ 
cording  to  scientists,  the 
Egyptians,  3000  years  and 
more  ago,  knew  the  art  of 
mixing  oil  with  carbon 
black  they  obtained  by 
charring  animal  bones! 


In  place  of  the  camel's  hair 
brush  used  today  by  retouch¬ 
ers  and  other  artists,  the  crafts¬ 
men  of  ancient  Rome  had  to 
put  up  with  brushes  tipped 
with  ox- tails  or  fox- tails! 


REEF 


^Koo* 


Helps  every 
buyer 
save  time 
and  money 


■urusMCO 


-t 


— -  I 

EADER  ENGRAV'N®  CO. 

ROCHELLE,  aUNOIS^ 


Mail  this 
coupon 
today 
for 
your 
copy 


4.4.«r  rp«;ults  at  lower 
vQluoble  ordering  line  etchings, 

when  preparing  highlight  hoH- 

ones,  line  color  plates  Explains  double 
s  or  combination  ^ov  halftone 

w.  *«p  rSSSS”  r.T 
rngivs:.;-.  ■sS 

&.!>  *v.n,  ="W- 


Leader  Engraving  C 
Rochelle,  Illinois 


vV  ithout  cost  or  oblig: 
tion  on  my  part,  send  n 
a  copy  of  Engraving  Bu 
ers  Handbook. 


Address 


City  and  State 


★  Leader  prices  range  from  40%  to  70% 
off  scale,  yet  the  aualitv  satisfies  the  m9st 
exacting  buyers.  (See  list  of  representa¬ 
tive  customers).  And  there  are  further  sav¬ 
ings,  too,  including  low  prices  for  extra 
negatives,  double  prmting,  outlininp,  and 


touching^  stripping,  painting.  Burnishing, 


LEADER 

CUSTOMERS*  INCLUDE 

Advertising  Agencies 

Metropolitan  Art  Galleries 

Leading  Department  Stores 

Newspapers 

Magazines 

Industrial,  Scientific, 
Technical,  and  other 
Specialized  Publications, 

and  many  others  with  whom 
Quality  is  the 
primary  consideration  ' 


WE  DO  IT? 


There’s  no  secret  about  it.  Our  volume  of  busineu 
(more  than  30(X)  customers)  —  low  overhead  — 
moderate  profit  percentage  —  and  particularly 
our  efficient  methods,  materials,  and  equipment 
—  make  possible  these  unusual  engraving  values. 

SHIPPED  SAME  DAY  RECEIVED 

You’ll  appreciate  our  fast  service.  Engravings  are 
regularly  shipped  the  same  day  orders  are  re¬ 
ceived  —  and  you  can  depend  upon  it. 

MONEY-BACK  GUARANTEE 

You  needn’t  risk  a  penny.  Send  us  your  order  and 
if  you  aren’t  fully  satisfied  with  the  quality  and 
price  of  the  engravings  we’ll  refund  your  money. 
Order  today  and  find  out  about  Leader  Service. 

FREE  -THIS  VALUABLE  BOOK 

Contains  information  >f 
■  value  to  every  engrov’":, 

If  .  f  buyer  on  such  subject-  us: 

U56  IflG  Preparation  of  Copy;  Fig- 

rniinnn  Proportions;  Halt- 

coupon  Screens;  Layouts; 

Qfl  and  many  other  pertinent 

j.  facts,  as  well  as  complete 

OrGCGdinO  engraving  scale  and  price 

list.  FREE  —  No  cost  or 
PCLQG  obligation  on  your  port 

_  WRITE  FOR  IT  TODA^t 


*Names  on  request. 
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HELPFUL  BOOKS 

for  reference  and  guidance 


PHOTOLITHOGRAPHY  e  ^  HH 
anc/ OFFSET  PRINTING 

hy  /.  S.  Mertle  and  Harry  Keu»ch 

Color  Analyst _ Price  $25.00 

by  Edward  P,  Mullan 

The  Encyclopedia  of  Ideas _ Price  $20.00 

Letterhead  Design  and  Manufacture _ Price  $10.00 

by  Frederick  Scheff 

A*B-C  Handbook  for  Printers  byC.A,Hale _ Price  $10.00 

Modern  Typography  and  Layout _ Price  $  7.50 

by  Douglas  C,  McMurtrie 

Nuway  Rapid  Paper  Calculator _ Price  $  5.00 

Advertising  and  Publishing  Production  Year 

Book _ Price  $  5.00 

The  Practice  of  Presswork _ Price  $  4.00 

by  Craig  R.  Spicher 

The  Univ.  of  Chicago  Manual  of  Style _ Price  $  3.00 

Handbook  for  Pressmen  byFredW.Hoch _ Price  $  3.00 

Printing  Papers _ Price  $  2.50 

by  William  Bond  Wheelwright 

A  Practical  Touch  System _ Price  $  2.27 

by  E,  B,  Harding 

Linotype  Keyboard  Operation _ Price  $  2.00 

Printing  and  the  Allied  Trades _ Price  $  1.50 

by  R,  Randolph  Karch 

Tips  on  Presswork _ Price  $  1.50 

by  C.  C.  Cooper 

Pressman's  Pocket  Manual _ : _ Price  $  1.00 

by  /.  N,  Harrison 

Direct  Advertising  and  the  Printer _ Price  $  1 .00 

by  Albert  Highton 

^  Please  send  money  with  order 

GRAPHIC  ARTS  PUBLISHING  CO. 

(08  SOUTH  DEARBORN  STREET  CHICAGO,  ILLINOIS 


and  THE  PRINTING  INDUSTRY 

(Reg.  U.  S.  Pat.  Off.) 


published  by  the 

Graphic  Arts  Publishing  Co. 
608  South  Dearborn  Street 
Chicago,  Illinois 
Telephone:  Harrison  0486 


Business  Staff 

A.  F.  Lewis _ General  Manager 

E.  H.  GhE.KSO^ .—Advertising  Manager 
E.  B.  Addison _ Asst.  Adv.  Mgr. 

R.  R.  Berliner . . Eastern  Repr. 

17  East  42nd  Street,  New  York  City 
Telephone:  Murray  Hill  2-6770 

Editorial  Staff 

D.  B.  Eisenberc . . Editor 

Magnus  A.  Arnold  A.  J.  McAneny 
Charles  Broad  J.  S.  Mertle 
Haywood  H.  Hunt  H.  C.  Rockwell 
J.  Gus  Liebenow  Robert  S.  Shane 

Harry  Loose  Harold  Marshall 


Public  Relations — a  Need 
A  CHALLENGE  to  the  entire  graphic 
arts  industry  was  voiced  by  Edward 
L.  Bernays,.  America’s  publicist  Num¬ 
ber  1,  at  the  April  meeting  of  PAC  (the 
Printing  and  Advertising  Clinics)  a 
meritorious  undertaking  sponsored  by 
the  General  Printing  Ink  Corporation. 


Is  there  need  for  a  public  relations 
program  to  meet  the  common  needs  of 
the  graphic  arts  industry  and  the  pub¬ 
lic? 

To  determine  whether  or  not  there  is 
such  a  need,  Mr.  Bernays  first  sounded 
oiit  many  individuals  of  standing  in  the 
industry.  It  is  interesting  to  note  that 
apparently  most  of  those  consulted 
agreed  that  there  was  a  definite  need 
for  a  public  relations  plan. 

A  number  of  individual  firms  and  sep¬ 
arate  groups,  local  and  national,  are 
doing  a  worthwhile  advertising  job  to 
the  public.  However,  it  is  regrettably 
true  that  the  aggregate  of  this  adver¬ 
tising  is  far  too  little  in  proportion  to 
the  magnitude  of  the  industry.  Fur¬ 
thermore,  too  much  of  the  individual 
advertising  is  deleterious  in  that  it  in¬ 
clines  too  much  to  building  up  one 
method  or  process  and  tearing  down 
others. 

The  challenge  as  voiced  by  Mr.  Bernays 
calls  for  a  united  front  of  the  entire 
industry  to  place  and  keep  before  the 
attention  of  the  customers  and  the  pub¬ 
lic,  a  coordinated  and  well-planned  se¬ 
ries  of  messages.  These  will  serve  to 
bring  to  the  public  an  understanding  of 
the  methods  and  processes  used  in  the 
industry,  an  appreciation  of  the  artistic 
and  aesthetic  values  of  the  graphic  arts 
and  a  realization  of  the  many  ways  in 
which  the  graphic  arts  can  serve  them. 

The  Graphic  Arts  Monthly  is  for  a 
public  relations  program.  In  its  cor¬ 
respondence  with  Mr.  Bernays,  it  sug¬ 
gested  that  “a  committee  representing 
artists,  printers,  ink  companies,  paper 
manufacturers,  equipment  manufactur¬ 
ers,  trade  organizations,  trade  publica¬ 
tions  and  other  groups  in  the  graphic 
arts  field  be  brought  together  for  a 
series  of  conferences  in  which  the  ad¬ 
visability  of  a  campaign  could  be  dis¬ 
cussed  and  in  which  the  various  steps 
for  the  creation  of  an  advertising  cam¬ 
paign  could  be  set  up.” 
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Sahitaciones  o  nuestros  vecinos  de 
Mexico,  las  Antillas.  Centro  America 
y  Sud  America! 

Les  envfan  numeros  de  este  edicion 
de  The  Graphic  Arts  Monthly  con  los 
recados  del  publicador  y  los  anunci- 
antes. 

Ademds,  los  nombres  de  ustedes  se 
estan  registrado  a  recibirlos  numeros 
de  nuestro  revista  todos  los  meses. 
Este  les  hecemos  a  causa  de  las  cir- 
cunstancias  ahora  hacen  dificil  obtener 
materiales  y  mdnquinas  desde  algu- 
nas  se  sus  fuentes  previas.  Esperamos 
les  assistirdn  hallar  fuentes  nueavas 
por  materiales  y  mdnquinas;  y  con- 
tinuen  en  sus  oficios  con  felicidad  y 
sin  interrupcion. 

Teneremos  gusto  en  saber  de  ustedes 
teneridn  sugestiones  dornos,  o  seri- 
amos  buscando  datos  podamos  dories. 

»  « 

Origin  of  English  Words 

★  "Word  Ancestry"  is  the  title  of  an  in¬ 
teresting  64-page  booklet  that  has  come  to 
our  desk  from  American  Classical  League, 
New  York  University,  Washington  Square 
East,  New  York  City. 

It  contains  a  collection  of  brief  sketches 
of  the  origins  of  many  commonly  used 
words  (often  misspelled  and  more  often 
incorrectly  used).  It  was  written  by  Willis 
A.  Ellis,  formerly  chief  proofreader  for 
the  Chicago  Daily  News.  Copies  of  the 
booklet  may  be  obtained  from  the  League  at 
fifteen  cents  each. 

»  « 

Addresses  Chicago  Club 

★  “New  Developments  in  Offset  Methods” 
was  the  subject  of  a  very  interesting  talk 
given  to  more  than  400  members  and  guests 
at  the  Chicago  Club  of  Printing  House 
Craftsmen  by  Mrs.  Irene  Harvey  Sayre, 
instructor  at  the  Chicago  School  of  Print¬ 
ing  and  Lithography.  Mrs.  Sayre,  who  is 
the  author  of  the  recently  published  book 
“Photography  and  Platemaking  for  Photo- 
Lithographers,”  impressed  her  audience 
with  her  comprehensive  knowledge  of  the 
subject  of  offset  plates. 

The  Crowell-Collier  Publishing  Com¬ 
pany’s  movie,  *‘A  Million  a  Day”  was 
shown. 


Inspect  these 

UNITS  running  in  one  of 
Glucagons  leading  color  plants. 

3  No.  4-4R  Miehle  Automatic  Units, 

press  serial  Nos.  16112, 16113, 
and  14088.  Equipment  in¬ 
cludes  Dexter  suction  pile 
feeders,  extension  deliveries, 
motors,  etc. 


Seybold  40"  Full  Automatic  Cutter,  re¬ 
built  to  factory  standards,  guaran¬ 
teed  as  new. 

Diamond  Power  Cutters  32"  and  36^^". 

Linotype  Machines:  Models  5,  8, 14, 
18, 19  and  25.  Special :  two  Model 
25  two  magazine  machines,  serial 
Nos.  36928  and  36930  from  the 
Scripps-Howard  Press-Scimitar  at 
$750  each. 

Model  B  Cleveland  Folder,  hand  fed 
or  Hickok  S.  P.  Feeder. 

Kelly  B  Special  Press,  Miehle  Verti¬ 
cals,  25  X  38"  Babcock  Press  with 
extension  delivery,  ATF  8x  12 
Peerless  automatic  press,  A1  shape, 
not  rebuilt  at  $285.  10  x  15  and 
12  x  18  Kluge  presses. 

Trade-ins  accepted  at  full 
resale  value 

TYPE  &  PRESS 
OF  ILLINOIS 

A  Reliable  Source  of  Supply 
216  South  Jefferson  Street  •  CHICAGO 
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PRINTING  ESTIMATING 

L«arn  HOW  by  mail  in  25  lessons 

IndiTidnalized  coachine  based  on  material  In 
three  laice printed  boon,  (which yon  keep) , 
will  teach  you  how  to  flsure  cost  ot  any 
printing,  and  lead  to  management  position. 
Oonne  contains  actual  prodnction  records 
on  cmnpoaition.  lock-np.  make-rea^.  run* 
niim,  ink,  and  bindery  operations.  Records 
and  Books,  alone,  worth  price  of  entire 
course.  Write  for  complete  details  and  easy 
method  of  paying  as  yon  go. 

Jack  Tarrant  School  of  Estimating 

Department  Q 

1 05  W.  Monroe  St.  Chicago,  III. 


THE  PRACTICE  OF 
PRESSWORK 

By  Craig  R,  Spicher 
at  a  special  price  of  .  .  .  $4.00 
Send  Money  with  Order 

GRAPHIC  ARTS  PUB.  CO. 

608  So.  Dearborn  Street,  Chicago 


Metallurgists  for  a  cen¬ 
tury.  Builders  of  paper 
cutting  knives  for  many 
decades.  Send  your  in¬ 
quiry  to 

SIMONDS  WORDEN  WHITE 
COMPANY 
DAYTON,  OHIO 


Paper  Questions 


answered  by 
ARNOLD  J.  McANENY 


Better  Grade  of  Newsprint 


QWepublish  an  average  little  coun- 
m  try  newspaper^  with  the  usual 
headaches  and  griefs,  but  our  imme¬ 
diate  worry  is  newsprint.  For  some 
time  we  have  toyed  with  the  idea  of 
using  some  stock  a  little  better  quality 
than  ordinary  newsprint.  Please  give 
us  any  information  or  experiences  that 
you  know  about  and  refer  us  to  firms 
that  supply  same. 

R.  F.  C.,  Gibson,  Ga. 

A  We  are  attaching  a  sheet  of  paper 
•  which  is  generally  considered  a 
step  or  two  above  the  average  grade  of 
newsprint.  This  paper  is  most  com* 
monly  known  to  the  trade  as  halftone 
news,  and  is  used  in  cases  where  the 
publisher  requires  a  smoother  finish  in 
order  to  print  finer  halftones  with  better 
results.  We  suggest  you  get  in  touch 
with  your  local  paper  merchant  and 
send  him  an  inquiry  for  halftone  news. 


«  » 


Colored  Paper 


Qirhy  is  it  with  colored  paper  stock 
m  that  one  side  is  always  more 
brightly  colored  than  the  other?  Some¬ 
times  the  difference  is  not  so  great,  but 
in  other  cases  it  is  very  noticeable. 

A  Most  of  the  colored  paper  made 
/\m  at  present  is  colored  in  the  beat¬ 
ers  when  the  paper  is  still  in  slush  pulp 
form.  There  is  some  surface  staining 
done  on  the  calender  stack,  but  we  will 
confine  our  remarks  to  beater  colored 
stock.  The  coloring  matter  may  consist 
either  of  pigments  or  dyes  of  various 
kinds,  acid,  basic,  direct,  etc.,  but  in 
all  cases  it  is  necessary  for  the  color  to 
attach  iteelf  and  adhere  to  the  individ- 
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YOU  can  now 

manufacture 
Carbon  Interleaved 
Business  Forms  - 


Pat.  Pending 

Carbon  Interleaved  Business  Forms  Machine! 


This  new  unit  perforates  printed  sheets,  collates  carbon  and  printed 
sheets,  adheres  carbon  and  pnnted  sheets  together,  all  in  one  opera¬ 
tion.  Makes  sets  of  any  number  of  parts.  Top  speed  2,000  printed 
sheets  per  hour-— one  operator  (2  to  5  up— depending  on  size).  Han¬ 
dles  carbon  from  roll  without  cutting  and  waste.  Lowers  carbon 
costs.  Close  registration.  Machine  developed  and  in  operation.  Can 
also  be  used  for  collating  only.  Built  in  sizes  to  suit  your  plant  re¬ 
quirements.  Write  us  for  complete  specifications  and  operating  data. 


Business  Forms  Equipment  Co. 

1203  THIRD  STREET  DES  MOINES,  IOWA 
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Putting  Covers  on  Books — 

one  of  the  many  exacting  steps  in 
good  book  binding.  At  BROCK 
and  RANKIN  your  books  are 
bound  by  master  craftsmen  with 
the  most  modem  automatic  equip¬ 
ment.  Extra  care,  selected  mate¬ 
rials  and  constant  checking  safe¬ 
guard  the  quality  of  your  books. 
Important  economies  and  our  daily 
capacity  of  40,000  case  bound  books 
assure  you  of  satisfaction  and 
prompt  delivery. 

BROCK  and  RANKIN 

619  8.  LA  SALLE  8T.,  CHICAGO 
Bnok  Binding  Specialists  Since  1892 


BOSBACK— 

Rotary  Round  Hole  and  Slot  Hole 
Perforators,  Hi  •  Pro  Paper  Drill, 
Gang  Stitcher,  and  Vertical  Per¬ 
forators  and  Punching  Machines. 

F.  P.  Rosback  Company 

Largest  Perforator  Factory  In  the  World 
Benton  Harbor,  Michigan 


ual  fibers  in  the  beater.  For  this  pur¬ 
pose  a  chemical  or  mordant  is  used  to 
set  the  color  in  much  the  same  manner 
as  alum  is  introduced  to  help  set  the 
rosin  size  into  the  pulp. 

Even  though  extreme  care  is  exer¬ 
cised,  it  is  sometimes  difficult  to  main¬ 
tain  absolute  control  over  the  setting 
of  the  color.  The  length  of  beating 
time  both  before  and  after  the  color 
has  been  added,  the  strength  of  the  mor¬ 
dant,  the  consistency  of  the  stock,  the 
temperature  of  the  water,  all  of  these 
factors  affect  the  degree  to  which  the 
color  has  been  set. 

The  pulp  flows  out  on  to  the  four- 
drinier  wire  with  a  consistency  of  about 
one  part  pulp  to  over  one  hundred 
parts  water.  As  the  sheet  is  being  shak¬ 
en  and  formed  on  the  wire  much  of  this 
water  drains  through  it  and  as  it  is 
carried  forward  towards  the  dry  end 
of  the  machine,  the  wet  sheet  is  sub¬ 
jected  to  considerable  suction  to  remove 
as  much  water  as  possible  before  the 
sheet  passes  through  the  press  section. 
These  vacuum  boxes,  located  under  the 
wire,  cause  some  of  the  coloring  mat¬ 
ter  on  the  wire  (underneath)  side  of  the 
sheet  to  be  sucked  away  and  drained 
off  while  that  on  the  upper,  or  felt,  side 
remains  comparatively  undisturbed. 

This  is  frequently  an  easy  way  to 
distinguish  between  the  felt  and  wire 
side  of  a  piece  of  colored  paper,  for  the 
felt  side  will  always  show  the  stronger 
color. 

«  » 


Decalcomania  Paper 

QITe  desire  to  do  some  printing  on 
•  Decalcomania  Paper.  We  under¬ 
stand  there  are  certain  prepared  papers 
and  inks  that  will  resist  water  and  var¬ 
nish  application. 

Any  information  as  to  the  purchasing  ' 
of  paper  and  irtk^  also  the  process  of 
printing^  will  be  greatly  appreciated. 

G.  H.y  New  York  City. 


Source  of  Supply — We  are  listing 
below  the  names  of  the  mills  mak¬ 


ing  this  type  of  paper  and  all  the  decal- 
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comania  dealers  in  your  particular 
neighborhood  from  which  you  may  ob¬ 
tain  this  paper. 

Paper  Stock — The  stock  for  this  type 
of  reproduction  is  generally  an  absorb¬ 
ent,  porous  rag  stock  with  a  uniform 
finish  and  good  wet  strength.  The  paper 
is  coated  with  a  soluble  layer  of  starch 
together  with  albumin  and  glycerine  or 
gum  arabic.  Over  this  is  the  printed 
film  and  then  the  adhesive  which  is 
necessary  to  secure  the  image  on  the 
surface  to  be  printed. 

Inks  —  Decalcomania  manufacturers 
use  special  inks  which  they  frequently 
grind  themselves  in  a  vehicle  suitable 
to  their  needs.  Several  ink  houses  carry 
these  inks  as  a  part  of  their  regular  line. 

Process  of  Printing — Decals  are  usu¬ 
ally  printed  by  lithography.  This  re¬ 
quires  frequent  trips  through  the  press 
as  many  films  are  superimposed  upon 
each  other  to  obtain  the  necessary 
strength.  The  last  few  films  are  gen¬ 
erally  an  opaque  white. 


GLOW  TONE  paper  and  enTolopea 
are  the  cheapest  means  of  obtaining 
sales  that  is  available  to  you,  if  con¬ 
sidered  in  terms  of  results.  Try  them 
and  see  if  they  won't  bring  you  the 
best  response  you've  ever  had.  A 
FREE  packet  is  yours  for  the  asldng. 


MILWAUKEE  •  •  WISCONSIN 


“I  don't  knout  whether  to  get  the  hind  of 
letterhead  /  like  or  the  hind  my  wife  »ayt 
/  lihe." 
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**Production  Yearbook” 

^  The  use  for  the  first  time  of  a  newspaper 
mat  combined  with  cellulose  acetate  to  pro¬ 
duce  a  three-dimensional  sculptured  cover 
design  is  one  of  the  new  features  of  the 
Sixth  “Production  Yearbook,”  published 
on  April  5.  Another  innovation  in  the  form 
of  56  different  art  and  reproduction  tech¬ 
niques  of  the  same  pictorial  subject  is  in¬ 
cluded  in  the  new  volume  which  comprises 
over  500  pages  embracing  the  subjects  of 
art  and  photography,  engraving  and  elec¬ 
trotyping,  bookmaking  and  binding,  paper 
and  ink,  printing  processes,  production  data 
and  typography,  and  contains  contributions 
of  over  200  leading  authorities  in  the 
graphic  arts.  The  volume  is  edited  by  Leo 
H.  Joachim  and  published  by  Colton  Press, 
Inc.,  114  E^st  32nd  Street,  New  York. 

“How  to  Be  Your  Own  Sherlock 
Holmes”  in  the  matter  of  detecting  various 
forms  of  printing  is  the  subject  of  a  study 
on  how  to  distingniish  microscopically  the 
processes  of  lithography,  letterpress,  gra¬ 
vure  and  collotype  by  an  analysis  of  dot 
formations  in  plates  and  reproduction.  Com¬ 
parative  copy-fitting  tables  occupy  a  sub¬ 
stantial  portion  of  the  volume,  containing 
25,000  items  so  arranged  as  to  afford  an 
instantaneous  comparison  of  the  character 
count  of  any  typeface  of  a  given  size, 
weight  or  slant  with  any  other  face. 

One  of  the  outstanding  features  of  the 
new  edition  is  its  typographic  streamlining. 
Thus,  by  an  ingenious  system  of  heads,  sub¬ 
captions,  boldface  type,  and  indenting,  data 
has  been  so  arranged  that  answers  to  spe¬ 
cific  problems  may  be  found  instantly.  Ta¬ 
bles  and  charts  have  been  completely  mod¬ 
ernized  in  a  typographic  arrangement  that 
the  publishers  believe  is  entirely  orig^inal. 
Sectional  handling  of  the  various  features, 
begun  in  previous  issues  has  been  con¬ 
tinued. 

Standard  features  of  previous  editions 
have  again  been  included,  such  as  The 
Omnibus  of  Type  Faces,  which  contains  ac¬ 
tual  specimens  of  over  one  thousand  dif¬ 
ferent  faces  available  in  some  8,000  different 
sizes  and  described  by  the  publishers  as  the 
most  comprehensive,  all-inclusive  typeface 
directory  published ;  and  tabular  descrip¬ 
tions  of  all  the  major  printing  processes. 

A  completely  new  feature  has  been  de¬ 
voted  to  a  discussion  of  175  new  and  im¬ 
portant  developments  in  the  graphic  arts. 


Thompson  seryice  goes  be< 
yond  the  manufacture  of  qual> 
ity  composing  room  equip¬ 
ment.  It  provides  dealei 
service  and  display  rooms  in 
key  cities  all  over  the  coufr 
try.  You  can  get  full  ini» 
mation  and  prompt  service 
at  your  nearest  Thompson 
dealer — and  it  will  pay  yon 
to  see  him. 


Thompson  Dealers 
from  Coast  to  Coast 


? 


M.  L.  ABRAMS  CO.,  INC. 

1639  Superior  Ave.,  N.E.,  Cleveland,  OwA 

AMERICAN  WOOD  TYPE  MFC.  CO.  ” 
270  Lafayette  St.,  New  York,  N.  Y. 


DAMON  &  PEETS,  INC. 

56  Beekman  St.,  New  York,  N.  Y. 


DIXIE  TYPE  &  SUPPLY  CO. 
1712  Warrior  Road,  Birmingham,  Ala. 


ECONOMY  PRINTERS  PRODUCTS  CO. 
609  S.  LaSalle  Street,  Chicago 


EMPIRE  TYPE  FOUNDRY  CO. 
Main  Street,  Delavan,  N.  Y. 


FRANKLIN  PRINTERS  SUPPLY  CO. 
606-610  Cherry  St.,  Philadelphia,  Pa. 


GRANUM  AND  CO.,  INC. 
2615  La  Branch,  Houston,  Texas 


HARRY  GUCKERT  CO. 

342  Boulevard  of  the  Allies,  Pittsburgh,  Pi 


THOMAS  W.  HALL  CO.  INC. 
Stamford,  Conn. 


R.  J.  HEUSLEIN  CO. 

IIS.  Meridian  St.,  Indianapolis,  Ind. 


OTTO  LUDWIG  PRINTERS  SUPPLY,  INC 
106  Ann  St.,  Hartford,  Conn. 


PRINTERS  SUPPLY  CO. 


100  W.  21st  St.,  New  York,  N.  Y. 


DON  STEWART  CO. 


I  be- 
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Thompson  Designed: — Best  of  its  Kind 


THOMPSON  CABINET  CO. 

LUDINGTON  MICHIGAN 


Above  the  cases  are  28  ver¬ 
tical  compartments  for  type- 
high  material  ranging  from  2 
columns  thru  8  columns  in 
length.  The  work  top  unit  has 
33  vertical  compartments  to 
hold  a  maximum  length  of  37 
picas  in  type  high  material. 
Cabinet  is  36  wide  x  23" 
deep  X  44"  high  to  working 
surface. 


MIDWEST  PRINTERS  SUPPLY,  INC. 
139-141  E.  Third  St.,  Cincinnati,  Ohio 


P.  PEIFFER  CO.  E.  H.  WALKER  SUPPLY  CO. 

6  Columbia  St.,  Newark,  N.  J.  1315— 14th  St.,  N.W.,  Washington,  D^  C. 


No.  12438-X  Steel  Head 
Letter  Cabinet  meets  the  re¬ 
quirements  of  compositors  in 
newspaper  plants.  Work  top 
will  accommodate  a  No. 
1204  3-XS  Space  and  Quad 
Case  in  the  recess.  Adequate 
storage  space  for  material  is 
provided  in  the  two  racks 
and  20  regular  standard  depth 
Blank  Cases  with  center  bcurs 
are  included. 


NESSLER  &  WAGNER  CO. 
209-215  E.  6th  St.,  Cincinnati,  Ohio 


J.  C.  NINER  CO. 

Pratt  &  Hanover  Sts.,  Baltimore,  Md. 


OMAHA  PRINTERS  SUPPLY  CO. 
1122  Harney  St.,  Omaha,  Nebr. 


441  Clay  St.,  San  Francisco,  Calif. 


THE  TEXAS  TYPE  FOUNDRY 
230  N.  Medina  St.,  San  Antonio,  Texas 


TURNER  TYPE  FOUNDERS  CO. 
633  Plymouth  Court,  Chicago 


r  eiiicieney 


HANDE  RUBBER  PLATES 

MOUNTED  ON  WOOD  OR  METAL  TO 
ACCURATE  HEIGHT,  THIN  METAL 
FOR  PATENT  BASE,  SURE-GRIP  ADHE¬ 
SIVE  BACK  FOR  DIRECT  MOUNTING. 
FOR  USE  ON  PLATEN,  FLAT  BED  OR 
ROTARY  PRESSES,  MULTIGRAPH  & 
SPECIALTY  PRESSES. 

Send  for  Descriptive  Folder 
Hande  Rubber  Plate  Co. 

405  BROOME  ST.  NEW  YORK 


SEND  FOB  FOLDEB 

— about  Amazing  Knife 
Grinder.  Puts  sharp  uni¬ 
form  edge  on  hollow 
ground  paper  cutter 
knife  in  10  minutes. 

Levels  blade.  Grinds 
off  only  .002".  Costs 
only  $17.50  and  saves 
money.  Send  for 
folder. 

SWIGART  KNIFE  GRI 


1148  S.  WABASH  AYE.  •  CHICAGO 


CHANDLER  &  PRICE 
Printing  Presses 
and  Paper  Cutters 

O  O  0  o 

The  Chandler  &  Price  Company 
Cleveland,  Ohio 
New  York: 

Grand  Central  Palace,  480  Lexington  Ave. 
Chicago: 

Transportation  Bldg.,  608  8.  Dearborn  8L 


MAGAZINE  RACKS 
LINOTYPE  -  INTERTYPE 
Molds  -  Mold  Disc  Repair 

o 

WILLIAM  REID 

2271  Clyboum  Ave.  CHICAGO 

World's  Greatest  City 


Rubber  Piute 
Questions 


answered  by 
HARRY  LOOSE 

Rubber  Plate  Ink 

QJF e  are  contemplating  a  greater 
m  use  of  rubber  plates.  The  ques¬ 
tion  of  ink  has  come  up.  Will  you  dis¬ 
cuss  it?  Thank  you.—G.  E.  G.,  Chi¬ 
cago. 

A  Let  us  break  this  ink  question 
•  into  two  parts.  First,  in  regard 
to  wear,  we  have  all  witnessed  the  abil¬ 
ity  of  rubber  to  withstand  tremendous 
wear  in  mechanical  uses  the  most  com¬ 
mon  of  all  being  the  automobile  tire. 
In  spite  of  its  inherent  toughness  and 
ability  to  “take  it”  it  is  essentially  a 
vegetable  product  and  is  adversely  af¬ 
fected  by  petroleum  products  particu¬ 
larly  in  the  low  volatile  forms.  Natur¬ 
ally,  then,  to  obtain  the  long  wear  pos¬ 
sible  with  rubber  it  is  best  that  the 
inks  be  as  free  as  possible  from  petro¬ 
leum  products  and  harsh  chemicals.  If 
petroleum  vehicles  must  be  used  in  the 
inks  then  a  synthetic  rubber  which  is 
unharmed  by  oil  would  afford  better 
wear.  If  lengths  of  run  is  no  factor, 
no  change  of  ink  will  be  necessary  in 
this  regard  as  there  are  some  fine  oil 
resistant — not  oil  proof — printing  plate 
rubbers  on  the  market. 

Secondly,  in  regard  to  color,  rubber 
lays  the  ink  on  the  surface  of  the  paper. 
Ink  has  the  peculiar  lack  of  attraction 
to  rubber  in  that  it  will  leave  the  rub¬ 
ber  readily  for  the  first  thing  contacted 
hence  it  imparts  the  full  charge  of  ink 
onto  the  paper  or  whatever  is  being 
printed.  Consequently,  a  softer  ink  and 
a  thinner  supply  of  it  from  the  foun¬ 
tains  gives  the  best  results.  But  thin¬ 
ning  the  ink,  unless  done  by  the  manu¬ 
facturer,  also  thins  the  pigmentation. 
If  color  matching  is  not  a  factor,  use 
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PRINTERS’  ROLLER 

CASTING  MACHINES 

PROCESS  ROLLER 

COATING  MACHINES 

OPEN  AND  VACUUM 

COMPOSITION  KETTLES 

ROLLER  MAKING  EQUIPMENT 
FOR  PRINTERS 

JAMES  ROWE,  INC. 

1058  WEST  HARRISON  STREET 
CHICAGO,  ILLINOIS 
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KABEL 

EXTRA  BOLD 

Most  for  your  money 
.  .  .  Measure  iti 
Solid,  hard  found* 
ry  type.  Send  full 
payment  with  order. 

Money  back  if  not 
satisfied.  Caps  os 
shown  $1.  Lower 
case  $1.  Both  for  $2. 

We  pay  postage. 

aaaaaaabbbb 

CCCCDDDDEEEEE 

EEEFFFGGGHHH1 

HIIIIIIIJJJKKKLL? 

LLLMMMNNNNN 

NOOOOOOOPP: 

PPQQRRRRRRRS; 

SSSSSSTTTTTTTU 

UUVVVWWWX9 

XYYZZ&&$$1122 

33445566778899:; 

0000. 

LOOKI  LOW  PRICES  ON  THESE  OTHER  SIZES 

14  pt.  22A  42a  $6.55  I  30  pt.  6A  10a  $6.25 
24  pt.  8A  17a  5.15|36pt.  5A  7a  7.00 

This  Series,  $22.46  (10%  Saving)  May  Only 
National  Type  Founders,  35  N.  High,  Akron,  0. 

Enclosed  $. .  .for. .  .Li'l  Giant  Fonts  caps. 

$ _ for _ Li'l  Giant  Fonts  lower  case. 

$ _ for  other  sizes  checked  above. 

□FREE  Catalog.  OFREE  set-a-line  chart. 
Write  Nome  ond  Address  below  in  margin. 


your  present  ink.  If  color  must  be 
matched,  leave  it  to  your  manufacturer 
who  can  give  you  practically  any  hue 
in  a  rubber  plate  ink.  The  general  rule 
to  follow  for  inks  to  be  used  with  rub¬ 
ber  plates  is,  “lighter  body,  heavier 
pigmentation,  and  as  free  as  possible 
from  petroleum  products.” 

»  €C 

Correct  Thickness 

What  is  the  best  thickness  for  a 
m  rubber  plate? 

R.  M.,  Tacoma. 

This  is  a  companion  to  the  ques- 
•  tion,  “How  long  is  a  string?” 
The  correct  thickness  for  a  rubber  plate 
depends  on  the  job  it  has  to  do,  such 
as  printing  on  corrugated  board,  glass- 
ine  carton  stock  or  bond ;  then,  the  type 
of  press  used  must  be  taken  into  ac¬ 
count  and  the  means  of  mounting  as 
well.  Generally  speaking,  for  regular 
commercial  printing  on  cylinder 
presses,  a  plate  that  is  not  so  thick  as 
to  be  clumsy  to  handle,  spongy  and 
effect  a  waste  of  rubber,  and  at  the 
same  time  be  not  too  thin  and  flimsy, 
would  be  in  the  neighborhood  of  .085". 
«  » 

Wash-ups  for  Rubber 

Q  Someone  told  me  that  the  wrong 
m  tvash-up  will  hurt  rubber  plates. 
Is  this  right? 

B.  C.  B.y  Los  Angeles. 
That’s  right,  he’s  right!  Petro- 
>  leum  products  in  their  low-vola¬ 
tile  forms  such  as  gasoline  or  kerosene 
leave  an  oily  residue  that  deteriorates 
rubber.  High  volatile  (quick  drying) 
petroleum  derivatives,  especially  those 
that  are  dry  (non-oily)  are  permissable 
wash-ups  for  rubber.  These  include 
benzine,  high-test  naptha,  etc.  Carbon- 
tetrachloride  and  acetone  may  also  be 
used  on  rubber;  and  alcohol  is  about 
the  least  harmful. 

It  might  be  well  to  note  that  petro¬ 
leum  products  in  the  inks  are  as  harm¬ 
ful  as  in  the  wash-up. 
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Bindery  Questions 


answered  by 
R.  S.  SHANE,  Ph.D. 

Cutting  Pads 

Q  Under  separate  cover  we  are 
m  mailing  you  a  pad  with  the  prob¬ 
lem  of  cutting  aparty  after  they  have 
been  gathered  and  printed  in  multiples. 

You  will  notice  that  because  of  the 
paper  extending  further  than  the  card, 
the  paper  tears  when  the  knife  pro¬ 
gresses  through  the  pad.  Is  there  any¬ 
thing  in  your  **bag  of  tricks”  that  will 
prevent  this  trouble? 

B.  P.  C.,  Weslaco,  Texas 

A  In  cutting,  we  have  found  it  help- 
/!•  ful  to  use  the  trim  from  the  in¬ 
serted  cards  at  the  lower  end  of  the 
pads.  This  will  give  uniform  pressure 
along  the  entire  cutting  surface  and 
prevent  tearing. 

j»  « 

Tabbing  Single  Set  Forms 

★  In  response  to  an  overwhelming  de¬ 
mand,  we  give  full  directionfi  for  tab¬ 
bing  single  set  forms. 

First  square  your  lift  of  forms  on  the 
cutter,  so  that  a  perfectly  flat  face  is 
presented  for  tabbing.  Then  take  the 
special  tabbing  glue  used  for  this  pur¬ 
pose  and  warm  it  to  160®  F.  in  a  double 
boiler  or  electric  glue  pot.  The  glue 
should  be  thinned  so  that  it  runs  freely 
off  the  brush. 

Next,  apply  a  very  light  coat  of  tab¬ 
bing  glue,  taking  care  that  the  entire 
surface  is  covered.  Allow  to  stand  two 
hours.  After  you  have  done  this,  ap¬ 
ply  a  second  coat  of  heavier  bodied 
(merely  melt  a  little  more  tabbing 
compound  in  the  glue  pot)  tabbing 
compound.  Brush  out  well  and  be  sure 
the  coat  is  even.  A  high  spot  will  de¬ 
feat  your  purpose.  Allow  to  stand 


at  amariHflif 

LOW  PRICES 

Hundreds  of  smashing  bargains — 
outstanding  values  in  Just  &e  ma¬ 
chines  you  need.  Every  rebuilt 
machine  thoroughly  reconditioned 
in  our  own  factory  and  backed  by 
our  Uberal  guarantee  of  satisfac¬ 
tion.  Buy  now,  and  save  real 
money. 

NEW  and  REBUILT 
MACHINERY 

Miller  Simplex  20  x  26 
Kelly  B  Special 
41"  Miehle  Auto  Unit 
Miehle  Verticals,  Kluge  Units 
Seybold  Cutters,  Diamond  Cutters 
Models  8  and  1 4  Linotypes 
Hamilton  Steel  Cabinets 

Write  for  Price  Lut 

CHICAGO  PRINTERS' 
MACHINERY  WORKS 
609  West  Lake  St.  Chicago 


COMPLETE  OUTFITTERS  -  SUPPLIES  AND  EQUIPMENT 
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CUT  YOUR  COSTS 


With  this  new  COMMON  SENSE 

PADDING  DEVICE 

No  tipovers.  Heavy  pressure  with¬ 
out  weiRhta  or  blocks.  Narrow  work 
and  high  piles  held  securely.  Capac¬ 
ity:  5000  sheets  with  boards,  under 
each  foot.  Very  easy  to  operate. 
Priced  low. 

Circular  on  Request 

ADVANCED  PRODUCTS 

202  E.  Main  St.  Ionia,  Mich. 


For  Good  Register 

USE 

SIMPLEX  PAPER 
CONDITIONER  AND 
IMPROVED  SOUTH- 
WORTH  HUMIDIFIER 

We  Also  Manufacture  Heavy  Duty 
Punching,  Perforating  and  Round 
Cornering  Machines.  Special  Ma¬ 
chinery  Built  to  Order. 

Write  for  Complete  Information  on 
Any  of  This  Equipment 

SOUTHWORTH  MACHINE 
COMPANY 

30  Warren  Avenue 
PorHand,  Maine 


twenty-four  hours.  Next  slice  the  forms. 
This  requires  a  special  knife  about  six¬ 
teen  inches  long,  and  one-half  inch 
wide.  The  blade  must  be  rassor  sharp. 
Use  a  stroke  at  right  angles  to  the  line 
of  tabbing  compound.  This  completes 
the  job. 


New  Price  Schedule 

★  The  annual  convention  of  the  Southern 
Master  Printers  Federation  was  held  at 
Natchez,  Miss.,  May  5  to  7. 

Speakers  and  their  subjects  were  H.  N. 
King,  “Typography  That  Sells”;  Ken  Me- 
Kieman  and  Olin  E.  Freedman,  “Produc¬ 
tion  Clinic”;  Hugo  Swan,  “Selling  Print¬ 
ing  Based  upon  a  Sound  Understanding  oi 
Competition  in  the  Industry”;  Elmer  J. 
Koch,  “1940  Trade  Association  Activities”; 
Campbell  Palfrey,  “Your  Biggest  Competi¬ 
tor,  the  Government”;  and  Tom  Q.  Ellis, 
“Business  and  the  Future.” 

In  his  report  to  the  convention,  V.  C. 
Garriott,  secretary-treasurer  of  the  Fed¬ 
eration,  called  attention  to  the  work  that 
was  done  in  cooperation  with  the  Produc¬ 
tion  Standards  Corporation,  Chicago,  to 
bring  into  being  a  new  price  determination 
schedule. 

“This  price  determination  schedule, 
called  ‘Printed  Products’,”  wrote  Mr.  Gar¬ 
riott,  “is  a  distinct  departure  from  any 
method  of  pricing  ever  used  by  any  other 
publisher  of  a  price  determination  schedule. 
The  methods  used  in  ‘Printed  Products’  are 
so  simple  that  any  one  not  particularly  ac¬ 
quainted  with  the  pricing  problems  of  the 
printing  industry  can  be  taught  to  use  it 
accurately  in  a  very  short  time.” 

In  view  of  the  fact  that  commercial 
printers  are  often  called  upon  to  provide  for 
a  difference  in  quality  production,  “Printed 
Products”  will  offer  lists  that  provide  for 
various  standards  of  quality.  Another  in¬ 
novation  in  the  work  is  the  introduction  of 
star  prices.  The  use  of  a  star  “immediately 
calls  attention  to  the  salesman  that  at  this 
point  there  is  an  economical  price”  (in 
connection  with  quantity  purchase  of  paper) 
“that  should  be  called  to  the  attention  of 
his  customer.” 

“Printed  Products”  will  be  published  in 
the  early  autumn,  and  will  be  made  avail¬ 
able  to  the  entire  industry. 
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BRACKETT 

STRIPPING 

MACHINE 

COMPANY 

608  South  Dearborn  St. 

CHICAGO 

330  West  42nd  Street 

NEW  YORK 


When  you  buy  CHICAGO  ROLLERS  you 
perforce  also  receive  an  Intrinsic  something 
which  cannot  be  bought  or  measured  with 
money  .  .  .  that  Is  SINCERITY  AND  IN¬ 
TEGRITY. 


ITIFIC  METHODS 
PRODUCE  THEM 


•  Tests  of  raw  materials  .  .  .  tests 
of  ingredients  while  processing 
.  .  .  tests  of  finished  rollers  .  .  . 
rigid  tests  all  along  the  line — 
that's  what  makes  CHICAGO 
ROLLERS  better.  And  that's  why 
"the  longer  you  use  'em,  the  bet¬ 
ter  you'll  like  'em."  For,  such 
testing  assures  extra  quality, 
longer  life,  better  work  on  the 
presses  and  lower  ultimate  costs. 
See  for  yourself. 


Order  several  sets  today 


CHICAGO  ROLLER  CO. 

S54-570  W  HARRISON  ST.  Tel.:  WEB.  2778-2779  CHICAGO,  ILL. 
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MAKES  STRIPPING  PROFITS  CLIMB 

•  Yes,  Sir!  They  really  go  UP  once  you  install  this  speedy,  accurate,  all- 
around  Stripper.  It  gets  things  done.  Sets  you  up  to  meet  the  needs  of 
every  customer  .  .  .  does  any  and  every  kind  of  stripping  swiftly  and 
profitably  . . .  producing  tighter,  better  work  on  sheets  or  books  than  ever 
possible  before.  A  great  money  maker.  Look  into  it  now.  Write  for 
details. 


BRACKETT 

“Utility” 

STRIPPER 


FOR  A  DAY,  A  WEEK  OR  A  YEAR  /94oo/»e«^ 


Economical 
Luxury  »  » 

Next  time  you  come  to  Chica^ 
try  an  apartment  hotel.  In  addi¬ 
tion  to  regular  hotel  accommo¬ 
dations  you  have  a  kitchen  with 
complete  equipment  including 
refrigerator,  dishes,  utensils, 
etc.  Should  you  decide  to  stop 
in  an  apartment  hotel  try  the 
Wellington  Arms  on  Chicago's 
North  Side  bordering  Lincoln 
Park  overlooking  the  Lake.  We 
honestly  believe  you  will  like  it. 
Write  for  an  illustrated  folder. 
Rates  begin  $2.50  daily  and 
$50.00  monthly. 

UJELLINGTON 

ARMS 

2970  Sheridan  Rd.,  CHICAGO 

WALTER  WILLE,  Managing  Director 
THOMAS  GANNON,  Resident  Manager 


^  ALBERT  H.  HIGHTON 


H.  M.  0.,  Highland  Park,  Mich., 
postcards:  “Will  you  tell  me  the  plural 
of  hiatus?** 

Hiatus  or  hiatuses. 

R.  A.  W.,  Chicago,  Ill.,  writes: 
“Would  you  please  tell  me  the  deriva¬ 
tion  of  the  word  escrow?  .  .  .  Was  it 
used  as  a  legal  term  prior  to  the  fif¬ 
teenth  century?” 

Escrow  is  an  adoption  of  the  Anglo- 
French  escrowcy  from  the  old  French 
escroe  or  escroue,  meaning  scrap  or 
scroll.  Medieval  Latin  in  type,  it  is 
evidently  related  in  form  and  meaning 
to  scrodoy  which  is  of  Teutonic  origin. 
The  Shorter  Oxford  English  Dictionary, 
an  undisputed  authority,  records  the 
first  usage  of  escrow  in  1598. 

C.  P.,  Doylestown,  Pa.,  postcards: 
“Can  you  tell  me  the  origin  of  the  ex¬ 
pression  hunkydory?  What  is  its  orig¬ 
inal  meaning?” 

Hunkydory ;  also  spelled  hunki  dori 
and  hunkedore,  is  said  to  be  (according 
to  the  Dictionary  of  Americanisms)  a 
Japanese  word  probably  derived  from 
the  name  of  a  street  or  bazaar  in  Yeddo. 
Its  English  meaning  is  fine ;  0.  K. ;  just 
right. 


SILENCE. 

PftOQFRCAOCR 
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•  interesting  .  .  .  intriguing  .  .  .  informative 

It  will  be  KEPT  and  REFERRED  to 
for  months  to  come 


Contains  twenty  pages  of  facts  and  figures  per¬ 
taining  to  Presidential  Elections,  including  five 
pages  of  charts  and  maps  in  full  color.  It  will 
interest  everyone.  An  excellent  advertising 
medium  for  every  business.  You  can  sell  it! 
Write  for  sample. 


•  Goes 

•  Travel  Book 


TltAV<L 


New  handy  pocket  size,  3%  x  SYq".  Contains  twenty 
pages,  providing  ample  space  for  notes  and  expendi¬ 
tures  incidental  to  motor  trips.  Gives  rural  speed  limits 
and  safe  driving  hints.  Will  appeal  to  every  motorist. 
Write  for  sample. 


41  W.  61st  St.,  CHICAGO  •  53B  Park  Place,  NEW  YORK 


Business  Card  Stock 

Use  WIGGINS  Business  Card  Stock  on  all  your 
orders  I  Finest  crade  of  Crane's  ng  content  bris- 
tols.  Micrometrically  cut  and  scored  for  loose 
or  book  form.  Sold  in  lots  of  160  and  higher  in 
all  standard  business  card  sizes,  in  rarious  grades. 
Save  time  and  waste. 

Keep  samples  and  prices  always  on  hand  for 
Quick  estimates.  We.  or  any  of  these  paper  mer¬ 
chants.  are  waiting  for  your  inquiry. 


They  detach  from 
taba  of  2S  with 
perfect  edgea. 


WIGGINS  COMPANY  8t.  Louis:  Tobey  Pine  Papers. 

1161  Fullerton  Ave.,  Chicago  Inc. 

New  York  City:  Richard  0.  Pittsburgh:  Chatfield  &  Woods  Cincinnati:  The  Chatfield  Pa- 
Loesch  Co.  Co.  per  Co. 

Detroit:  Seaman-Patrick  Pa-  Grand  Rapids:  Carpenter  Pa-  Houston:  L.  S.  Bosworth  Co., 
per  Co.  ner  Co.  Inc. 
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If  If  If  If  If  If 


GET 

THIS! 

If  you  are  interested  in  re¬ 
ducing  operating  costs  and 
doing  better  work,  it  will 
pay  you  to  send  for  our  il¬ 
lustrated  booklet  that  gives 
the  complete  "COST  CUT¬ 
TER"  story. 

Write  Today! 


Writ*  for  compl*f*  d*t(ripiion  artel  prices. 

C.  B.  NELSON  &  COMPANY 

720  S.  Dc«rborn  Str««t  Chicago 


Helps  you  to  get  small  jobs  on  and  off 
the  platen  press  quickly.  Saves  time  In 
setting  gauge  pins.  Each  of  your  press¬ 
men  should  have  one — and  your  layout 
man  would  appreciate  a  Gauge  too.  Made 
of  durable,  transparent  celluloid.  Price, 
35c  each,  3  for  $1.00,  postpaid. 

Send  money  or  stamps  with  order 

Graphic  Arts  Publishing  Co, 

608  S.  Dearborn  St.,  Chicago 
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I  want  to  take  this  opportunity  to  thank 
you  for  your  magazine.  I  think  it's  tops 
in  its  field  and  appreciate  it  very  much. 
Brent  W.  Payne 
Payne  Printing  Company 
Oakland,  California 

e  e  « 

We  enjoy  GAM;  always  turn  to  How's  Your 
Advertising  the  first  thing;  looking  for 
ideas. 

W.  A.  Berry 
B  &  M  Printing  Co. 

Fort  Collins,  Colorado 

0  *  * 

I  also  wish  to  thank  you  for  sending  the 

GAM  to  me  every  month.  I  derive  much 
pleasure  and  profit  from  its  pages  as  every 
issue  has  much  valuable  information  that 
would  be  difficult  to  obtain  from  any 

other  source. 

Wm.  C.  Mead 
Riverside,  California 

e  •  « 

We  take  great  pride  in  receiving  regular 
"Graphic  Arts  Monthly"  and  render  same 
our  perusal.  This  publication  is  read  by 
the  Officers  and  Sales  Force,  then  placed 
on  our  publication  rack  in  the  Reception 
Office. 

W.  Wachter 

W.  Wachter  Engraving  Co.  Inc. 
St.  Louis,  Missouri 

0  0  0 

I  have  been  a  constant  reader  of  G.A.M. 
and  every  minute  with  it  has  been  enjoy¬ 
able  and  profitable  from  the  standpoint 
of  the  information  derived  from  your  pub¬ 
lication. 

M.  F.  Saunders 
Brooklyn,  N.  Y. 

o  o  o 

Will  you  kindly  mail  us  a  copy  of  the  Jan¬ 
uary  G.A.M.  We  did  not  receive  ours. 
There's  so  much  of  "so  much"  interest  in 
the  magazine  that  we  feel  we  must  be 
missing  a  lot  by  the  hiatus.  Thanking  you 
at  this  time  for  over  four  volumes  which 
we  have  bound  and  frequently  consult. 

B.  H.  Sanders 
Pheasant  Press 
Greenlawn,  L.  I.,  N.  Y. 
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A  Printing  Unit  That  Converts  a  Two  Color 
Miehle  Flat  Bed  Into  a  Three  Color  Press 


Without  additional  floor  space 
and  without  sacrificing  speed  of 
press. 

A  soli  contained  Unit  that  will  print  a 
heavy  form  on  a  full  sized  sheet  with 
perfect  register. 

More  than  adequate  distribution. 

All  these  features  built  into  a  two- 
color  Miehle  without  causing  any  dis¬ 
turbance  to  the  original  functions  of 
the  Press. 

Any  additiontd  information  deaired 
will  he  gladly  furnished 

WESTERN  PRINTING 
MACHINERY  CO.,  Inc. 

Detignore  and  Buildere  of  Magaaine 
Folder*,  Sheeter*  and  Printing  Preeaee 

430  So.  Green  St.  Chicago,  III. 


1940  Model  C-12" 
Domore  Automatic 

Entirely  Automatic  operatin(p  at  top  press  speeds.  Stock  models  available  to  handle 
paper  from  twelve  to  thirty  inches  wide. 

Virkotyping  continues  to  increase  in  public  favor.  Tremendous  improvement  in 
equipment  and  compounds  produce  tough  durable  effects  that  are  truly  remark¬ 
able —  no  dies  needed.  Uses  ordinary  type  and  cuts.  Any  good  printer  will  find 
himself  instantly  at  home  with  Virkotyping  which  introduces  the  third  dimension 
in  printing.  ^rile  for  folder  and  full  details 

WOOD,  NATHAN  &  VIRKUS  CO.,  Inc. 

112  CHARLTON  STREET  NEW  YORK  CITY 


★  nomore  AUTOMATIC  ★ 


-  «  ^ 


>  /V  for 


Raised 


Printing 
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IS  THE  CHOICE  OF  THOSE  WHO 

Print  U  ^eil 


LET  US  SHOW  YOU  HOW  MORE 
Printing  CAN  BE  SOLD  AT  A  PROnT. 

PLASTIC  BINDING  CORPORATION 


732  SHERMAN  ST. 


CHICAGO,  ILL. 


BALTIMORE  TYPE 


PRESENTS 


Ready  for  immediate  shipment  in  job  and  weight 
fonts,  line  service  and  backed  by  that  dependable 
sorts  supply  that  has  so  often  served  you  well. 

Write  direct  or  consult  the  deafer  in  your  city 

BALTIMORE  TYPE  •  15-17S.  FrederickSt.,  Baltimore,  Md. 
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H.  A.  Porter^  tnce-president  in  charge 
of  sales  at  Harris-Seybold-P otter  Coni' 
panyt  and  one  of  the  best  known  and 
best  liked  men  in  the  graphic  arts  in¬ 
dustry ,  celebrated  on  April  13  the  34th 
anniversary  of  continuous  and  uninter¬ 
rupted  service  with  the  company. 

A  sales  and  advertising  convention  for 
the  Harris  Organization  was  held  at 
the  Cleveland  Offices  of  the  company, 
coincident  with  Mr.  PortePs  Harris 
Birthday  Celebration. 

»  <c 

Ideal  Litho  Rollers 

An  interesting  folder,  headed  “Ideal 
Litho  Rollers,”  has  been  mailed  recently 
by  Ideal  Roller  &  Manufacturing  Com¬ 
pany,  2512  West  24th  Street,  Chicago. 
This  folder  contains  information  on  the 
Ideal  lithographic  and  photolith  rollers, 
namely,  the  Ideal  Litho  Rollers,  Ideal 
Durolith  Rollers,  Ideal  Lithocraft  Rollers, 
and  Ideal  Litho  Damps.  The  folder  also 
shows  illustrations  of  rolling-pin  type  and 

brayer  type  of  hand  proofing  rollers. 


Blatchford  Base 


Guaranteed  for  10  years 
against  distortion  or  warping. 
The  Blatchford  Hook  has  a 
measured  move,  insuring  fast, 
accurate  make-up. 

There  is  no  guess  work  in 
register.  Margins  as  close  as 
%  "  are  entirely  practical  with 
the  Blatchford  System. 

• 

TO  AVOID  COSTLY 
REGRETS 

BUY  BLATCHFORD 

• 

Write  Vs  for  Illustrated  Booklet 

E.  W.  BLATCHFORD  CO. 

63  Park  Row,  New  York 
900  W.  18th  St,  Chicago 
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TRICKS 


tki 

Tfatlt 


Tissues  on  a  Vertical 

★  Tissues  an  a  Miehle  Vertical  will  run 
very  well  by  this  simple  trick.  Take  a 
piece  of  hoee  and  insert  one  end  on  the 
petcock,  and  bring  the  other  end  over 
the  delivery  table.  The  air  coming  out 
of  the  hose  will  blow  the  sheet  down. 
A  speed  of  2500  to  3000  can  be  had. 

Paul  R,  Campbell, 
Hartford,  Conn. 

»  «c 

Saving  Job  Press  Rollers 

To  keep  from  cutting  rollers  on  ruled 
work  where  angle  chase  or  expansion 
roller  trucks  are  not  available.  Pre¬ 
pare  form  containing  rules  in  usual 
way.  Then  take  type  high  rule  or 
border  and  run  through  saw,  trimming 
points  less  than  type  high.  Place 
this  strip  or  strips  right  up  against  end 
of  brass  rules  and  lock  ready  for  press. 
This  thin  strip  of  metal  keeps  rollers 
from  hitting  sharp  ends  of  rule  thus 
saving  rollers  which  otherwise  would 
be  cut  to  ribbons.  If  the  rules  are  wide 
apart  an  extra  lower  cut  can  be  given 
rule  in  between  brass  rules  to  keep 
from  printing  on  sheet. 

N.  M.  Patterson 
St.  Paul,  Nebr. 


For  Scoring 

★  When  a  score  is  needed  between 
parts  of  a  form  where  very  little  space 
is  available,  trouble  is  sometimes  expe¬ 
rienced  finding  room  to  build  up  the 
tympan  each  side  of  the  rule.  Place 
two  rules  (lino  metal  will  do  if  the 
run  is  not  long)  with  a  lead  or  two 
between  them  where  the  score  is  to 
come.  Get  an  impression  on  the  sec¬ 
ond  sheet.  Take  No.  18  copper  wire 
and  paste  a  length  between  the  print 
of  the  two  rules.  It  must  be  straight 
and  without  kinks  of  course  and  the 
job  carefully  done.  When  set  enough 
to  stay  in  place  pull  the  draw  sheet 
down  tight  and  go  ahead  with  the  job. 
Sometimes  this  “reverse  score”  is  pref¬ 
erable  even  when  not  necessary  to  use 

Harley  B.  Howig 

Hastings,  Mich. 

»  «c 

More  on  Unmounted  Zincs 

★  Here  at  this  oflBce  we  have  been 
mounting  cuts  for  some  years  by  a 
much  simpler  method  than  that  de¬ 
scribed  in  your  April  issue. 

When  the  engraver  has  to  mount  a 
cut  he  always  leaves  a  beveled  edge 
for  the  nails.  If  we  have  a  cut  to  mount 
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that  has  no  place  for  nails  we  do  the  j 
same  as  the  engraver:  put  on  a  beveled 
'  edge.  With  a  little  care  this  can  be 
done  easily  with  a  composing  room  saw 
with  a  table  that  can  be  raised. 

A  beveled  edge  can  always  be  put 
at  either  the  top  or  bottom  of  a  cut 
without  spoiling  its  appearance.  Two 
nails  in  either  place  will  hold  a  small 
cut.  Of  course  a  larger  cut  should  have 
nails  both  at  the  top  and  bottom. 

Austin  H,  Lathrop 
Vermillion^  S,  Dak. 

»  « 

To  Soften  Carbon  Ink 

it  When  using  a  carbon  ink  on  the  job 
press  to  carbonize  on  the  back  of  a 
sheet,  hook  up  a  small  heater  above  or 
below  the  fountain,  so  that  the  heat 
softens  the  body  of  the  ink  and  you 
will  find  that  the  ink  will  flow  freely 
and  evenly  and  you’ll  have  plenty  of 
carbon  on  your  job. 

Michael  Moschak^  Jr. 
Pittsburgh^  Pa. 

»  « 

To  Prevent  Pins  Slipping 

★  If  your  pins  slip  when  running  card¬ 
board  stock,  or  when  you  want  a  good 
register  job  seal  bottom  end  of  pins 
with  red  canning  sealing  wax.  Light 
a  match  and  hold  under  sealing  wax 
to  drip  a  good  amount  on  tympan. 
Don’t  let  it  pile  up  above  height  of  pin 
as  the  furniture  of  form  will  hit  it  and 
chip  it  off.  To  get  off  wax  from  ends 
of  pins  just  snap  the  tongue  or  tap 
lightly  with  piece  of  metal. 

-  Stevens  Job  Printing 
Adrian,  Mich. 

»  cc 

”It  seems  obvious  that  the  greatest  factor 
to  promote  the  prosperity  of  the  printing 
industry  is  a  firm  determination  upon  the 
part  of  every  printer  that  he  will  accurately 
determine  his  cost,  continuously  study 
methods  of  efficiency,  and  that  he  will  not 
subsidize  profit  already  earned  upon  which 
the  government  should  receive  income  tax 
by  taking  new  business  at  less  than  cost.*' — 
Oliver  fVroughton. 


Here’s  a  Lower  Cost 


FOR  SHIPPING 
PRINTED  MATERIAL 


•  Delivery  of  your  printed  materials  to  cus¬ 
tomers  on  steel  strapped  skids  often  costs  noth¬ 
ing — can  even  show  an  actual  profit!  Many 
printers  have  found  that  the  sale  of  wood  cases 
in  which  stock  is  received  repays  the  cost  of  the 
Signode  System  of  Steel  Strapping.  Moreover, 
this  scientific  shipping  meth(^  offers  a  big 
margin  of  protection  for  intra-plant  handling, 
as  well  as  truck  or  rail  deliveries.  Saves  pack¬ 
ing  time  on  large  sheets  and  makes  bundling 
of  cartons  or  packages  easy,  preventing  mizniM 
on  delivery,  sometimes  securing  a  better  freight 
rate.  Get  full  details  from  your  local  Signode 
office.  Or  write  direct. 

SIGNODE 

STEEL  STRAPPING  CO. 

2642  N.  Western  Ave.,  Chicago,  III. 

380  Furman  St.,  Brooklyn,  N.  Y. 

466  Bryant  St.,  San  Francisco,  Calif. 

40  Offices  Throughout  V.  S.  and  Canada 
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New  Composing  Room  Saw 

★  Latest  American  Type  Founders  Equip¬ 
ment  is  a  complete  line  of  new,  stream¬ 
lined  composing  room  saws.  The  line  (low¬ 
est  priced  equipnlent  of  the  kind  ever  to  be 
offered  by  ATF)  includes  three  different 
bench  models  and  three  cabinet  models, 
designated  respectively  as  “Standard,” 
“Master”  and  “De  Luxe.” 

All  of  these  units  combine  in  one  mech¬ 
anism  a  saw,  trimmer,  miterer  and  grinder. 
Exclusive  features  include :  A  rapid-set 
automatic  mitering  device;  an  automatic 
V-belt  equalizer  which  assures  constant, 
even  application  of  power;  an  automatic 
work-holding  clamp,  mechanical  in  opera¬ 
tion,  which  locks  the  work  rigidly  in  place ; 
a  trimmer  knife  adjusting  disc  which  quick¬ 
ly  lines  up  the  knives  so  that  all  cut  evenly ; 
a  self -aligning,  semi-sliding  table  on  V- 
tracks  (full  sliding  on  “De  Luxe”  models)  ; 

PADDY 

SNAP  OUT  MACHINE 

Fop  collating  and  OUMMINQ  Carbon  and 
Paper  Internally— used  In  large  and  small  plants 

•  One  Operator  only— does  S  to  10  part  forms 

•  WiU  SPOT  or  STRIP  GUM  any  seetira  of  form 

•  Speed.  1.000  to  2,000  S  part  setups  honrly 

•  Collates  sheets  up  to  IT**  z  26"  to  hairline  tea. 

•  Rotary  Perforating  Attachment  nidt  avaflable 

•  Will  do  Form  Nombering  at  same  operation 

Our  Form  Ezpert  DepL  Servlos  Available 
to  Buyers 

Writm  for  Olwutrmtod  eirenlar 


and  sealed-in  bearings  guaranteed  for  the 
life  of  the  machine  without  oiling  or  ad¬ 
justment. 

The  ATF  pica  gauge  with  micrometer 


l^PaLPend. 

Designed  by 
Form  Enginesn 


PADDY  MACHINE  COMPANY  110  Atlantic  Ave.,  Boston,  Mati. 
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STANDARDIZE  WITH  CLEVELANDS 


^  ALL-STEEL 

'Slue4  Hike  a  Can 


ARRIVAL 
AT  A  NEW  PRICE 


fers"  6 


S  V.  HH  L 

BLUE  BOY 
MODEL  5 


ft  WHlEi. 

BLUE  BOY 
MODEL  6 


Roman 


Gothic 


AT  ALL  BRANCHES 

N9  123456  N?  1234561*'*™®*"typefouiioe«8 


AMERICAN  Numbering  machine  co. 

ATLANTIC  AND  SHEPHERD  AVES,,  BROOKLYN  N.  Y 

BRANCH  — 105  V/EST  MADISON  STREET,  CHICAGO.'  ILL 
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DEXTER  FOLDER  COMPANY  •  Pearl  River,  New  York 


when  you  standardize  with 
Clevelands  you  need  consider 
only  one  point:  the  right  size. 

For  example,  the  “double  o" 
with  its  nine  fold  plates  mokes 
practically  every  fold  ever 
needed  in  sheet  sizes  up  to 
22  X  28".  It  is  therefore  popu¬ 
lar  among  producers  of  Direct- 
Mail  Literature  because  over 
90%  of  this  work  is  folded  in  sheet  sizes  of  22  x  28"  or  less.  Likewise  the 
“double  o”  is  unequalled  for  speed  and  accuracy.  Ask  for  “In  Step  with 
the  Times."  It  acquaints  you  with  “double  o“  usefulness  and  Earning  Power. 


any  previous  slot  perforator.  It  is  sup. 
ported  by  a  very  substantial  one-piece  cast 
frame.  Shafts  and  bearings  ar^  larger,  pro¬ 
viding  at  least  twice  the  support  for  the 
perforating  heads.  The  perforating  heads 
themselves  are  also  of  larger  diameter,  giv- 
ing  more  than  a  thirty  percent  increase  in 
cutting  surface,  thus  insuring  at  least  that 
much  longer  wear  before  discs  require  re¬ 
sharpening. 

Further  to  insure  the  fine  degree  of  ac¬ 
curacy  required  in  snap-out  work,  movable 
center  shaft  supports  are  provided  both  for 
upper  and  lower  head  shafts.  These  have 


points  used  on  these  machines  can  be  ad¬ 
justed  to  points  and  thousandths  of  an  inch 
with  absolute  accuracy.  Mortising  and  un¬ 
dercutting  are  simplified  by  the  manual 
saw-elevating  mechanism  which  raises  and 
lowers  the  saw  arbor  and  permits  microm¬ 
eter  setting.  A  large  chip  drawer  is  pro¬ 
vided  on  each  machine  to  collect  flying 
chips  and  to  make  it  easier  to  keep  working 
space  clean.  The  machines  are  constructed 
to  cut  wood  as  easily  as  lead  slugs.  All 
units  are  powered  with  110  or  220  volt, 
50  and  60  cycle,  single  phase  motors. 

Every  feature  of  these  saws  has  been 
proved,  according  to  the  company,  by  four 
years  of  heavy  duty  testing  under  actual 
composing  room  conditions.  All  machines 
are  sold  with  a  full  money-back  guarantee. 


For  **Snap-Oat**  Perforating 

★  F.  P.  Rosback  Co.,  Benton  Harbor, 
Mich.,  announces  a  new  perforator  of  the 
slot  rotary  type  but  built  with  special  fea- 
tiu’es  that  make  it  particularly  suited  to  the 
so-called  snap-out  perforating. 

Snap-out  forms,  such  as  multiple  in¬ 
voices,  must  be  cut  almost  apart  so  that  a 
slight  tug  is  all  that  is  necessary  to  sepa¬ 
rate  them  from  the  binding  ^dge  holding 
them  in  register.  If  sheets  are  not  cut 
clean  and  sharp — all  slits  not  cut  clear 
through  (as  sometimes  happens  on  the 
ordinary,  older-type  slot  rotary  perforators) 
—the  very  purpose  of  the  snap-out  is  de¬ 
feated. 

The  same  improvements  which  feature 
this  new  Rosback  Slot  Rotary  Perforator 
for  regular  slot  perforating,  scoring  and 
creasing  are  said  to  be  also  responsible  for 
its  fine  performance  and  efficiency  on  snap- 
out  work. 

The  entire  machine  is  more  rigid  than 


the  added  advantage  that  they  can  be  moved 
completely  from  one  end  of  the  shafts  to  the 
other,  and  positioned  wherever  required, 
without  removing  shafts  or  perforating 
heads  from  the  machine. 

Extremely  easy  and  accurate,  fine-thread 
adjustments  are  provided,  to  control  depth 
of  cut,  depending  upon  weight  of  stock  be¬ 
ing  perforated. 

Strike,  or  intermittent,  perforating  is 
readily  accomplished  on  this  machine, 


»  Its 

bsrs. stand  np 

'  ^  dar  tha  tongasij 

;  j  runs.  Stoefcad  in  roH  widths  for  avarf  prats; 

this  81  for  sample  sheets^ 

"PLEASE  MENTION  SIZE  WANTEIf 
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for  Linotypes 

Using  top  plate  of  duralumin  and  bottom  plate  of  brass  we  combine 
best  features  of  previous  designs.  Sold  on  guarantee  of  satisfaction  of 
course.  For  use  on  models  4,  5,  8,  14,  L,  18,  19,  24,  25,  30. 

Only  $16.50  Down  . . .  Balance  $7.50  per  Month 

On  this  basis  magazine  pays  for  itself  through  increased  output  of 
machine  and  time  saved  by  operator  in  changing  fonts. 

Ask  for  large  free  catalog  of  other  bargains  in  typesetting  machine 
equipment  and  repairs. 

Montgomery  &  Bacon  •  Towanda,  Penna. 


Robber  Plate  Nats... 

Stereo  Nats  and  Robber  Plates 

all  on  ATF's  Precision  Machine 

Rubber  plates  or  stereo  mats  in  only 
fifteen  minutes . . .  and  on  the  same 
machine . . .  duplicate  rubber  plates 
in  ten  minutes!  For  quick  imprint 
changes  in  letterpress  or  offset ... 
or  complete  forms  in  letterpress  .  .  . 

ATF  Precision  Rubber  Plates  will 
cut  your  makeready  time  to  almost 
nothing.  Ask  your  ATF  Salesman 
for  complete  details,  or  write  to  your 
nearest  ATF  Branch  Office  today! 

AMERICAN  nPE  FOUNDERS 

200  Elmora  Avenue  •  Elizabeth,  New  Jersey 
Branches  in  Principal  Cities 
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through  adjustable  cams  controlling  the 
upper  head. 

This  new  Rosback  Slot  Rotary  Perforator 
is  priced  in  the  same  range  as  the  former 
Rosback  Slot  Rotary  Perforator  which  is 
being  discontinued.  It  is  being  furnished 
in  four  sizes,  24",  30",  36"  and  42". 

»  « 

New  Rollers  for  Vandercooks 

■k  Announcement  is  made  that  the  new 
Vandercook  Synthetic  Inking  Rollers  are 
now  standard  equipment  on  all  Vander¬ 
cook  Automatic  Inking  Proof  Presses. 

Although  Vandercook  Synthetic  Rollers 
are  considerably  more  expensive  than  ordi¬ 
nary  composition  rollers,  the  company  states 
that  there  will  be  no  price  increase. 

Vandercook  Synthetic  Rollers  are  said  to 
produce  printing  of  the  finest  quality.  Ac¬ 
cording  to  the  announcement,  they  are  not 
affected  by  temperature  changes  or  hot 
metal.  They  do  not  shrink  or  swell,  thus, 
once  properly  set,  they  require  no  resetting. 
They  will  last  for  years,  and  can  be  inex¬ 
pensively  reconditioned. 

Complete  information  will  be  sent  upon 
request  to  Vandercook  &  Sons,  900  North 
Kilpatrick  Avenue,  Chicago. 

»  « 

Latest  Type  Faces 

★  Acme  Type  Founders,  161  West  Harri¬ 
son  Street,  Chicago,  has  recently  issued  a 
type  specimen  book  showing  eleven  new 
ultra  modern  type  faces. 

The  book  explains  how  precision  made 
type  may  be  purchased  by  the  inch,  line,  or 
font.  Benjamin  Shuman,  manager  of  Acme 
Type  Founders,  states  that  the  type  is  made 
from  extra  hard  foundry  type  metal. 


Color  Discussions  Available 

★  Because  of  the  many  requests  for  copies 
of  the  discussions  on  color  by  Faber  Birren, 
Julian  Garnsey  and  Frederic  H.  Rahr  at 
its  March  clinic.  The  Pac  Printing  and 
Advertising  Clinics,  sponsored  by  the  Gen¬ 
eral  Printing  Ink  Corporation,  100  Sixth 
Avenue,  New  York  City,  has  reproduced 
the  entire  evening’s  proceedings  in  book 
form.  Copies  are  available  to  readers  of 
GAM  upon  request  to  the  General  Printing 
Ink  Corporation. 

Pac  was  “organized  to  bring  together 
leaders  in  the  field  of  printing  and  adver¬ 
tising,  to  study  new  developments  and 
trends,  to  exchange  ideas  and  discuss  com¬ 
mon  problems,  and  to  encourage  higher 
standards  in  the  graphic  arts.”  The  first 
clinic,  held  in  March,  was  designated  “Color 
Comes  of  Age.’’  Herbert  Kaufman  presided. 

»  « 

Suggests  a  Helpful  Campaign 

★  Edward  L.  Bernays,  public  relations 
counselor,  addressed  the  April  Printing  and 
Advertising  Clinics,  sponsored  by  The  Gen¬ 
eral  Printing  Ink  Corporation.  His  subject 
was  “Public  Relations — A  Challenge  to  the 
Graphic  Arts.’’" 

Mr.  Bernays  suggested  that  the  industry 
call  together  “leaders  from  the  various  divi¬ 
sions  of  your  industry  to  study  the  prob¬ 
lems  and  suggested  solutions,’’  mentioned 
in  his  talk;  “that  your  committee  develop 
a  progrram  of  broad  principles  and  prac¬ 
tices  for  the  grraphic  arts  industry  to  fol¬ 
low’’  ;  and  “that  competent  technicians  be 
engaged  to  make  a  study  of  the*  public 
mind,  to  find  out  just  what  the  public  atti¬ 
tudes  are  towards  the  principles  and  prac¬ 
tices  and  goals  you  have  decided  upon." 


THE  TAYLOR 

REGISTERSGOPE 

Revolutionary  -  SintfUe  -  Efficient 
For  flat  bed  and  rotary  pre$$  fornu 
It  has  earned  the  enthusiastic  approval 
of  up-to-date  users. 

TAYLOR  MACHINE  CO. 

210  Guilford  Avo.  Baltimoiu,  Md. 
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0«lM  SI®"  «=.  EDEN  BOLD 


FOR  THIS 


FONT 


(FIGURES  25c  EXTRA) 


MABBECDDEEEFFGGHHIIIJ 

JKGLEMMNNNDDDFPOBRH 

SSSTTTUUVWWXYYZ..,, 

$$1112233445566778899000 


An  outstanding  new  face — 
24  pt.  —  precision  made  of 
finest  extra  hard  Wilkes 
foundry  metal  — clean  cut. 
Made  from  14  to  48  pt. 
Shipped  same  day  order 
received.  Catalog  FREE. 
MONEY  BACK  GUARANTEE 


ACME  TYPE  FOUNDERS 

161  W.  Harrison  St.,  Chicago,  III. 

Ship _ miniature  fonts  24  pt.  Eden  Bold  at 

$I.(X)  ea.  Postage  prepaid.  Enclosed  find  $ _ _ 


Address 


fZIil 


To  stop  leaks: 

To  determine  costs: 

To  effect  savings: 

To  make  more  profits: 


A.B.C.  HANDBOOK 
for  PRINTERS 

by  C.  A.  Hale,  C.P  JL 

This  is  a  practical  accounting 
handbook  of  real  value  to  the 
printer. 

Price  $10.00  per  copy 

Plmaam  Bmd  ck«>ek  wl(A  order 

The  GRAPHIC  ARTS  PUBL.  CO. 

608  So.  Dearborn  St. 

Chicago,  III. 
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M1LX.ER  MAJOR  anit,  serial 
No.  4019,  automatic  oiling 
system,  less  than  5  million 
impressions.  Mechanically 
perfect,  suitable  for  finest 
grade  register  color  work. 
Alternating  current  60  cycle 
electrical  equipment,  priced 
to  move  at  once. 

Max.  sheet  size  28  x  41''. 
Speed  range  2000  to  3600. 


TYPE  &  PRESS  of  aUNOIS 
Selective  Falites 
220  So.  Jefferson,  Chicago 


Eva-Press  Improvement 

★  New  improvements  on  the  Eva- Press 
are  announced  by  the  American  Evatype 
Corporation,  Deerfield,  Illinois. 

TTie  company  points  out  that  only  the 
platens  of  the  press  need  be  hot  in  the 


making  of  rubber  printing  plates.  There¬ 
fore  insulation  chambers  have  been  installed 
between  the  platens  and  the  body  of  the 
press.  These  chambers  keep  heat  from 
being  conducted  into  the  body  proper  where 
it  is  not  needed.  The  company  states  that 
with  this  innovation,  the  consumption  of 
power  has  been  cut  to  a  fraction. 

»  « 

Cromwell  Builds  Addition 

★  One  of  the  most  rapid  programs  of  ex¬ 
pansion  in  the  Chicago  industrial  area  is 
being  rounded  out  by  the  construction  of 


the  third  large  addition  within  eight  years 
to  the  plant  of  the  Cromwell  Paper  Com¬ 
pany,  4801-35  South  Whipple  Street,  Chi- 
cago,  paper  converters  and  manufacturers 
of  Cromwell  Tympan,  Cromwell  Water¬ 
proof  Shipping  Papers,  Crom-Pax  Moth¬ 
proof  Bags  and  othr  products.  According 
to  Joseph  Weil,  president  of  the  company, 
the  new  section  will  provide  additional 
floor  space  required  by  increased  produc¬ 
tion  and  expanded  manufacturing  plans. 
Reported  cost  of  the  building  and  land  is 
$100,000. 

The  original  plant  with  25,000  square 
feet  of  floor  space  was  built  in  1924.  The 
second  unit  of  22,290  square  feet  was  built 
in  1932.  The  third  unit  of  27,200  square 
feet  was  added  in  1935.  The  fourth  unit, 
now  under  construction,  is  25,000  square 
feet  and  will  increase  the  total  area  of  the 
building  to  99,490  square  feet  and  the 
total  frontage  on  Whipple  Street  to  400 
feet. 


Monotype  Bell 

★  An  interesting  showing  of  Monotype 
Bell,  Series  No.  402,  has  been  made  avail¬ 
able  in  a  booklet  which  the  Lanston  Mono¬ 
type  Machine  Company,  24th  and  Locust 
Streets,  Philadelphia,  will  send  to  inter¬ 
ested  readers  upon  request. 

The  booklet  follows  the  pleasing  typo¬ 
graphic  style  adopted  by  John  Bell,  who 
established  a  type  foundry  in  England  in 
1786,  and  who  is  known  for  a  number  of 
innovations  he  introduced  in  typography. 
Types  made  by  John  Bell  are  now  available 
for  composition  on  the  Monotype  typeset¬ 
ting  machine. 


"(^l^TIME  and  trduble_/ 


KEEP  ACCURATE  EMPUOVEE  WAOE  RECORDS 

The  New  Approved  Social  Security  Payroll  Record 
Book  —  “The  Book  the  Timekeeper  OK’ed” 

Enables  keeping  records  with  minimum  effort  and 
expense.  Oontams  complete  digest  of  provisions  of 
Fair  Labor  Standards  Act.  All  employee  eaminga 
and  deductions  tabniated  for  instant  raerence,  in¬ 
cluding  Quarterly  Pay  Roll  and  Tax  payments.  Sise, 
8%  xl4  in.  sheets  and  durable  ring  binder  complete 
for  only  11.50  Postpaid.  RefllN  for  entire  binder,  75e. 
Send  check  nnwl  Agents  wanted 


TESAR  PRINTING5BINDING  CO 

72  9  S.  DCORBORN  ST.,  CHICftGO.  ILL- 
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Divttion  •  C«n«roi  Printing  Ink  Cor^orotion 


100  SIXTH  AVENUE,  NEW  YORK,  N.  Y 


Boston  ■  Philodoiphia  Chicago  Dotroit  -  St.  Louis  Fort 
Worth  Minnoopotis  -  Son  Froncisco  -  Los  Angolos  -  Svattlt 


“Going  Into  Offset?” 

#  Of  interest  to  the  plant  installing  or 
maintaining  an  offset  plate-making  depart¬ 
ment  is  an  interesting  broadside  made  avail¬ 
able  by  the  Lanston  Monotype  Machine 
Company,  24th  and  Locust  Streets,  Phila¬ 
delphia.  The  broadside  which  is  headed 
“Going  Into  Offset?”  describes  the  M-H 
Photo-Imposing  System,  M-H  Vertical 
Photo-Composing  Machine,  H-H  Universal 
Process  Machine,  M-H  Overhead  Motor- 
Focusing  Camera,  M-H  Vertical  Plate- 
Coating  Machine,  M-D  Simplex  Photo- 
Composing  Machine,  M-D  All-Metal  Pre¬ 
cision  Camera,  and  M-D  Offset  Color 
Proving  Presses. 

The  M-H  Photo-Imposing  System  is  a 
new  and  exclusive  method  that  by  means 
of  three  devices  ‘‘make  possible  the  op¬ 
eration  of  a  simple  system  for  the  produc¬ 
tion  of  offset  press  plates  for  either  single¬ 
color  or  multi-color  work.  By  this  system, 
type  and  halftones  may  be  combined  on  the 
same  press  plate  by  double  exposure,  thus 
saving  stripping  and  combining  negatives, 
the  most  costly  process  in  the  offset  plate¬ 
making. 

“This  system  is  also  used  for  step-and- 
repeat  on  line  work,  and  is  ideal  for  the 
lithographer  in  producing  black-and-white 
and  simple  two-  or  three-color  work  and 
for  the  printer  who  is  not  yet  ready  to  in¬ 
stall  a  photo-composing  machine.” 

The  company  points  out  that  when  it 
began  the  manufacture  of  offset  plate-mak¬ 
ing  equipment  about  six  and  a  half  years 
ago,  “it  was  determined  to  make  the  best 
machines  that  sound  technical  counsel,  en¬ 
gineering  skill  and  precision  methods  of 
manufacture  could  produce. 

“With  the  advice  of  William  C.  Huebner 
(pioneer  inventor,  and,  without  question, 
the  foremost  technical  adviser  in  the  litho¬ 
graphic  industry)  and  under  the  super¬ 
vision  of  Mauritz  C.  Indahl  (with  the  En¬ 
gineering  Department  at  Monotype  for 
more  than  forty  years  and  for  the  past 
twenty-six  years  its  Chief  Engineer),  to  put 
this  policy  into  effect  Monotype  has  spent 
more  than  half  a  million  dollars  in  engi¬ 
neering  and  development  work  alone.” 

This  broadside  as  well  as  folders  describ¬ 
ing  other  offset  printing  equipment  will  be 
gladly  sent  by  the  company  to  interested 
readers  on  request. 


They  say  are  the  hardest.  Not  sol— say  we.  As 
we  start  the  second  century  we  celebrate  with 
onr  own  idea  of  a  party.  It’s  called  spedaliza- 
tion ...  no  matter  what  your  spedalty  is  we 
have  something  of  interest  to  you  in  the  way  of 
a  spedmen  hook.  Specific  inks  on  specific  stocks 
for  specific  pressesi  Essential  qualiUes  and  char- 
acterisUcs  of  the  inks  are  identified.  Xake  cer- 
tmn  you  get  the  hook  or  hooks  which  fit  your 
needs:  Xorr-Qlos  Label  Inks,  Ofi^t  Inks,  Sil-vor- 
^te  Inks,  ICorr-Qlos  Corrugated  and  Fibre  Board 
Inks,  Ealf-Tone  Blacks  and  Process  Colors,  Xorr- 
Qlos  Carton  Inks,  Cotton  Bag  and  Burlap  Inks. 
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VALUES 

off  the  beaten  path 

Twin  Autoplate  Caster  and 
Autoplate  Shaver  unit  com- 
plete«  perfect  mechanical 
condition.  From  Scripps- 
Howard  plant  of  The  Buf¬ 
falo  Times. 

64  Steel  Monotype  Sorts 
Storage  Cabinets,  $15  ea. 

3  Model  25  Linotype  ma- 
clunes  from  Scripps-How- 
ard  "Press  Scimitar"  of 
Memphis. 

TYPE  &  PRESS  of  ILLINOIS 
220  S.  Jefferson  Chicago 


-  .  .  .PROFIT  MAKING 
EQUIPMENT . 


AUTOMATIC  CASTER 

MADE  IN  ALL  SIZES 
Trom  10X14  to  full  pogo 
Pried  from  $57.80 

FLAT  CASTERS 

mt  .hewn 

From  10X14  to  full  pogo 
Pricod  from  $27.50 


Si.  Matrix  Mooldei 

16X24  Moulding  Surfaco 
Priced  from  $119.80 

Ji.  Matrix  Monlder 

13X20  Price  $48.00 


Ronlei  A  Type-High 
Planer 


Full  Siao  Floor  Typo 
Machine  at  the  Price 
of  a  Hand  Router 
Priced  from  $47.80 


NOLAN  MACHINERY  CORPORATION 


Foreign  Sales  Rise 

★  Foreign  sales  of  protective  and  decorative 
coatings,  such  as  printing  inks,  lacquers, 
and  varnishes,  are  showing  a  definite  up* 
ward  trend,  according  to  officials  of  Inter, 
chemical  Corporation,  New  York  City. 

Interchemical’s  International  Printing 
Ink  Division  reports  that,  thus  far  in  1940, 
sales  of  printing  ink  abroad  exceed  1939 
volumes  by  nearly  50  per  cent.  Increases 
in  the  foreign  sale  of  Aridye  textile  colors, 
made  by  Interchemical’s  Aridye  Corpora¬ 
tion,  are  also  reported.  German  dye  and 
color  companies,  who  formerly  sold  in  world 
markets,  are  naturally  hampered  by  the  Al¬ 
lied  blockade. 

As  a  result  of  improved  commercial  pros¬ 
pects  in  South  America  and  in  other  parts 
of  the  world,  Interchemical  is  forming  an 
Export  Division  to  unify  and  expand  for¬ 
eign  sales  efforts  on  the  products  of  its 
various  divisions  and  associated  companies. 
The.  new  division  will  be  headed  by  C.  A. 
Richards.  Margaret  C.  Ott  is  assistant 
director. 

j»  « 

Vandercook-Hacker  Price  List 

★  An  interesting  and  unique  price  list,  de¬ 
signed  primarily  for  their  salesmen,  has 
been  issued  by  Vandercook  &  Sons,  900  N. 
Kilpatrick  Avenue,  Chicago. 

This  Vandercook-Hacker  Illustrated 
Price  List  shows  illustrations  of  all  Vander¬ 
cook-Hacker  equipment,  contains  F.O.B. 
Chicago  prices  and  delivered  prices  for  ter¬ 
ritories  shown  on  a  map;  complete  sped* 
fications  of  all  the  equipment;  descriptions 
of  the  equipment;  and  notes  on  the  types 
of  work  for  which  each  model  is  best  suited. 

The  price  list  is  well  printed  in  two 
colors,  comes  punched  for  filing,  and  U 
inserted  in  the  pocket  of  an  intriguing 
folder. 

»  « 

Helps  Envelope  Selling 

★  “Envelopes — So  What”  is  the  title  of  a 
talking  slide  film  that  is  being  offered  for 
free  showing  before  graphic  arts  groups 
by  the  United  States  Envelope  Company, 
Springfield,  Mass. 

The  film  .tells  a  human  story  and  pre¬ 
sents  the  best  methods  of  envelope  selling 
technique. 

The  company  provides  for  the  showing  a 
projector,  screen,  slide  film  and  reca-'d 
without  charge. 
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Sol  Hess  Appointed 

★  Lanston  Monotype  Machine  Company, 
Philadelphia,  announces  that  Sol  Hess, 
Monotype  Associate  Art  Director  for  the 
past  four  years,  has  recently  been  appointed 
Monotype  Art  Director.  Frederic  W. 
Goudy,  famous  designer,  will  retain  his  con* 
nection  with  the  company  as  Monotype  Art 
Adviser. 

Sol  Hess  first  made  manifest  his  desire 
to  draw  at  the  age  of  5.  At  12  he  was 
awarded  a  scholarship  to  study  art  and 
desigpi  at  the  Pennsylvania  Museum  and 
School  of  Industrial  Art  in  Philadelphia, 
from  which  well-known  institution  he  was 
graduated  in  1901  with  high  honors. 

His  first  position  was  as  a  designer  of 
jacquard  fabrics  in  a  Philadelphia  textile 


Geared 

LINE-UP  TABLE 

By  using  the  Craftsman  strike-sheet 
method,  register  and  line-up  are 
checked  at  the  source — the  imposing 
stone.  You  can  have  layouts  as  accu¬ 
rate  as  blue-prints,  use  one  line-up  for 
the  entire  job,  regardless  of  the  num¬ 
ber  of  forms,  and  eliminate  95% 
"shifting"  on  the  press. 

The  Craftsman  geared  Line-up  and 
Register  Table  gives  you  hair-line  reg¬ 
ister  on  every  job,  yet  takes  only  a 
fraction  of  the  time  required  for  lin¬ 
ing  up  by  hand.  "We  line  up  a  sheet 
in  about  a  third  of  the  time  of  our 
old  method  and  get  a  line-up  that  is 
absolutely  positive,"  writes  one  of  the 
largest  printing  houses  in  Ohio. 

Probably  you,  too,  can  have  the  same 
satisfactory  results.  Let  us  send  you 
complete  details  explaining  how  easily 
you  can  install  a  Craftsman.  Without 
any  obligation,  simply  fill  in  the  at¬ 
tached  coupon  and  mail  today. 

CRAFTSMAN  LINE-UP 
TABLE  CORPORATION 
49  River  Street  Waltham,  Mass. 


Sol  Hes«,  Art  Director,  Lanaton  Monotype 
Machine  Company 

mill.  He  went  to  work  in  the  drawing  room 
of  the  Typographic  Department  at  the 
Monotype  factory  in  1902,  his  first  work  be¬ 
ing  the  adaptation  of  Bruce  Old  Style  for 
composition  on  the  Monotype.  It  was 
during  his  employment  in  the  drawing  room 
that  the  Monotype  matrix  was  changed  from 
the  old  side-hole  form  to  the  present  cel- 


Craftsman  Line-up  Table  Corporation 
49  River  St.,  Waltham,  Mass.  GAM  5 

Send  me  full  details  about  the  Crafts¬ 
man  Geared  Line-up  Table. 

Firm  Name._ . . _ _ 

Address _ _ _ 


Executive. 


1940 
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lular  form,  necessitating  the  redrawing  of 
all  sizes  of  all  faces  previously  made.  His 
first  original  type  face  was  made  in  1910 
for  use  by  Gimbel  Brothers’  New  York 
store,  which  was  called  Hess  Title,  Series 
No.  161. 

In  1922  Sol  was  appointed  Typographic 
Manager;  he  was  afterwards  made  Assist* 
ant  Art  Director  and  then  Associate  Art 
Director  of  the  Monotype  Company. 

He  is  exceptionally  gifted  as  a  designer 
of  original  faces  as  well  as  an  adaptor  of 
types  for  Monotype  use,  and  probably  has 
no  equal  in  the  practical  aspects  of  fitting 
letters  for  use  in  machine  and  hand  com¬ 
position.  He  has  produced  more  than 
forty  type  faces  for  casting  on  Monotype 
machines. 

fC  » 

Carnecfie  Alumni  Reunion 

★  The  Carnegie  Department  of  Printing 
Alumni  Reunion  was  held  on  April  19  and 
20.  The  technical  discussions  started  with 
a  presentation  by  Olin  E.  Freedman,  Presi¬ 
dent  of  the  Production  Standards  Corpora¬ 
tion,  of  the  factors  underlying  the  prepara¬ 
tion  of  PAR  for  Printers.  Clinics  were 
held  on  standards  in  composition,  lock-up, 
make-up,  presswork,  bindery,  gravure,  and 
photolithography. 

Carl  P.  Rollins,  director  of  typography, 
Yale  University  Press,  presented  an  ad¬ 
dress  on  “Book  Design  in  America,”  at 
the  banquet  held  in  connection  with  the 
reunion. 

Officers  elected  for  the  Carnegie  Printing 
Alumni  Association  were  as  follows:  Presi¬ 
dent,  O.  A.  Dickman,  '22,  New  York  Her¬ 
ald  Tribune;  Treasurer,  Robert  H.  Caffee, 
’30,  Republic  Bank  Note  Company,  Pitts¬ 
burgh  ;  Regional  Vice-presidents,  Robert 
M.  DuBois,  '34,  Rochester,  New  York; 
John  W.  Ladd,  ’33,  Chicago;  and  J.  L. 
Clark,  ’35,  Milwaukee. 

Meeting  on  the  Camegpe  campus  at  the 
same  time,  the  Advisory  Council  on  Graphic 
Arts  Education  approved  for  release  a  bib¬ 
liography  on  “Books  on  the  Graphic  Arts 
for  the  Printing  House  Executive.” 


Presidential  Booklet 

★  A  timely  and  interesting  Presidential 
Election  Booklet  is  being  offered  to  the 
trade  by  the  Goes  Lithographing  Company, 
41  West  61st  Street,  Chicago,  and  53B 
Park  Place,  New  York  City. 

This  booklet  is  practically  made  to  order 
for  business  firms  which  wish  to  place  their 
messages  in  the  homes  of  their  customers 
and  prospective  customers. 

The  story  “The  Election  of  Our  Presi- 
dent”  traces  the  evolution  of  elections  from 
1789  to  the  present  time.  It  tells  of  the 
changes  that  have  been  made  in  the  method 
of  electing  our  Presidents,  when  those 
changes  were  made  and  why  they  were 
necessary.  There  is  a  table  showing  by 
elections  the  number  of  states  participating, 
the  candidates,  their  party  affiliations 
the  popular  and  electoral  vote  received  by 
each. 

A  very  interesting  biographical  sketch 
presents  twenty-two  interesting  facts  con¬ 
cerning  each  President.  There  is  a  two- 
page  chart  in  full  color  giving  the  electoral 
vote  by  states  since  1804.  Six  color  maps 
show  the  results  of  recent  elections  and 
there  is  a  graph  in  color  showing  party 
lines  in  Congress  since  1901. 

»  « 

Cellulose  Acetate  Material 

★  Trace-O-Film  is  the  name  of  a  new  cel¬ 
lulose  acetate  material  perfected  by  The 
Lustro  Company,  117-125  East  13th  Street, 
Chicago.  The  matte  side  of  this  material 
will  take  ink,  oil  or  water  color.  Pencil, 
pen,  airbrush  or  crayon  may  be  used  on  it. 
It  may  be  erased  with  artgum  or  wiped 
'  with  a  damp  cloth. 

The  company  points  out  that  Trace-O- 
Film  may  be  used  for  color  separations  or 
reverse  negatives.  Advantages  claimed  for 
the  material  are  that  it  lays  flat;  does  not 
shrink,  stretch,  curl  or  buckle;  and  is  not 
affected  by  moisture,  flame  or  atmospheric 
changes. 


Sampson  &  Ollier  Electrotype  Co.' 

TELEPHONES  141-149  W  OHIO  ST  ELECTROTYPERS 
SUPERIOR-3182  *  ^  *  NICKELTYPERS 

SUPERIOR-3183  CHICAGO,  ILL.  STEREOTYPERS 
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Gastern  Seaboard  Conference 

■k  The  Third  Annual  Eastern  Seaboard 
Conference  was  held  April  26  and  27  in  At¬ 
lantic  City,  N.  J.  The  main  address  at  the 
morning  session  of  the  first  day  was  made 
by  Thomas  R.  Jones,  president  of  the  Na¬ 
tional  Equipment  Manufacturers  Associa¬ 
tion  and  president  of  American  Type  Found¬ 
ers,  Inc.  His  subject  was  “Building  the 
Foundation.”  Raymond  Blattenberger, 
president  of  the  Typothetae  of  Philadel¬ 
phia,  Inc.,  delivered  the  invocation;  and 
Wm.  F.  Riecker,  president  of  the  New  York 
Employing  Printers’  Association,  presided. 

During  the  afternoon  session  at  which 
Ivan  R.  Dreschler,  president  of  the  Graphic 
Arts  Association  of  Baltimore,  presided, 
three  addresses  were  made.  These  were  on 
“Financial  Management”  by  Robert  O. 
Bonnell,  president  of  the  Public  Bank  of 
Maryland;  “Sales  Management”  by  Ber¬ 
nard  Weitzer,  executive  vice-president  of 
Trade-Ways  Incorporated,  New  York;  and 
“Production  Management”  by  Joseph 
Chanko,  plant  manager  of  Conde  Nast 
Publications. 

At  the  morning  session  of  the  second 
day,  Elmer  M.  Pusey,  president  of  the 
Graphic  Arts  Association  of  Washington, 
D.  C.,  presided.  Edward  B.  George,  chief 
economist  of  Dun  and  Bradstreet,  Inc., 
talked  on  the  "Business  Outlook.”  A  round 
table  on  “The  Graphic  Arts  Needs”  fol¬ 
lowed. 

The  banquet  was  held  on  the  evening  of 
the  26th. 

»  «i 

Novel  Sample  Folder 

★  Mid-States  Gummed  Paper  Company, 
2433  South  Damen  Avenue,  Chicago,  has 
produced  a  new  attractive  sample  folder 
showing  its  Brilliant  Coated  Gummed  Pa¬ 
pers.  By  using  a  series  of  clever  die  cuts,  the 
twelve  diilerent  colors  of  Brilliant  Coated 
Gummed  Paper  are  displayed  fan  shape  in¬ 
side  of  a  diamond  cut  out  cover.  The  ar¬ 
rangement  of  the  colors  is  such  that  they 
simulate  the  facets  of  a  diamond.  Bril¬ 
liant  Coated  Gummed  Paper  is  a  brand 
new  line  of  gummed  papers  that  has  a 
mirrorlike  surface  and  is  said  to  print  un¬ 
usually  well.  A  sample  folder  may  be  ob- 
tamed  through  any  Mid-States’  distributor. 


Wornock  Metal  Base 
Sturdy-EHicient-Long  lasting. 

TO  SAVE  YOD  MONEY! 

To  appreciate  the  savings  genuine 
PMC  WARNOCK  Malleable  Iron 
Bases  afford  over  aluminum  or  cast 
iron  bases  is,  to  compare  them  point 
for  point.  Maximum  tensile  strength 
gives  genuine  PMC  WARNOCK 
Malleable  Iron  Bases  a  durability  not 
found  in  conventionally  built  bases. 
Add  to  this — speedy  lock-up— 50  per 
cent  savings  in  make-ready  time — 
precision  register — and  you  have  the 
reason  why  printers  everywhere  are 
switching  to  genuine  PMC  WAR¬ 
NOCK  Malleable  Iron  Bases.  Send 
for  bulletin  giving  full  particulars — 
and  for  prices. 

•UJflRnOCK*^i^^*ST€RLI  no^ 

«kr«MTAl.  BtOCM  TOe«LK 


THE  PRINTING  MACHfNERY  COMPANY 

41«  COMMIlCIAk  lOUAII  ....  CWKIMM  ATI  '  OHIO 


23  E.  26th  Street.  New  York  Olty 
608  8.  Dearborn,  Ohlcago 
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Issues  New  Color  Guide 

★  A  new,  comprehensive  Color  Gwde  is 
being  distributed  to  printers  and  paper  man¬ 
ufacturers  by  the  International  Printing 
Ink  Division  of  International  Corporation. 

IPI’s  new  Guide  is  not  an  ink  specimen 
book.  It  is  intended  to  serve  as  a  practical 
reference  chart  for  use  in  selecting  colors 
and  appropriate  color  combinations.  The 
Guide  represents  many  months  of  intensive 
investigation  to  determine  the  most  fre¬ 
quently  used  colors.  The  consensus  of  the 
opinions  expressed  by  printers  and  adver¬ 
tisers  was  used  as  a  basis  for  the  selection 
of  the  108  colors  which  comprise  the  Guide. 
These  108  colors,  IPI  feels,  will  meet  suc¬ 
cessfully  every  need  of  the  average  printer. 

Suggestions  of  printers  obtained  through 
a  nation-wide  questionnaire  survey  were  in¬ 
corporated  also  in  devising  the  format  of 
the  new  IPI  Guide.  It  is  in  the  form  of 
a  10  by  12  inch  book  with  a  cellulose  cover 
and  white  plastic  binding.  The  cover  is  a 
reproduction  of  a  Kodachrome  transpar¬ 
ency  made  especially  for  IPI  by  Morris 
Rosenfeld,  marine  color  photographer.  The 
Guide  will  fit  conveniently  in  the  standard 
file  cabinet  when  folded.  When  open,  it 
may  be  hung  on  the  pressroom  wall  to  make 
a  brilliant  and  colorful  poster.  Sturdy  in¬ 
dex  tabs  covered  with  transparent  acetate 
are  provided  for  quick  color  reference.  All 
exposed  surfaces,  such  as  the  inside  cover 
^page  and  the  solid  red  cover  for  the  Guide 
proper,  are  varnished  for  protection. 

Several  interesting  facts  about  color  pop¬ 
ularity  were  brought  out  in  connection 
with  the  survey.  For  example,  it  was  dis¬ 
covered  that  printers  want  more  samples 
of  brown.  Hence,  the  new  IPI  Guide  con¬ 
tains  18  brown  swatches  in  contrast  to  12 
brown  swatches  in  the  preceding  Guide. 
Similar  revisions  have  been  made  to  include 
more  reds  atul  blues  in  this  Guide. 

E^ch  of  the  108  color  swatches  shows  a 
solid  area,  a  fifty  per  cent  screen  tint  and 
a  ten  per  cent  tint  (using  a  120  screen). 
Consequently,  because  of  the  steppings, 
there  are  actually  324  colors  from  which  to 
choose  if  the  Guide  is  used  merely  as  a  se¬ 


lector.  These  halftone  steppings  show  ex- 
actly  how  the  ink  will  print  on  screen  woric 
under  average  commercial  conditions. 

The  Guide  also  contains  two  pages  d^ 
picting  four  popular  halftone  blacks.  Seven 
pages  are  devoted  to  showing  four-color 
process  progressive  proofs.  The  plates  used 
for  these  pages  are  those  from  which  the 
inside  cover,  also  a  Kodachrome  by  Roses- 
feld,  were  printed. 

Two  pages  of  information  explain  the 
three-dimensional  color  designations  by 
which  each  swatch  is  identified  in  the 
Guide.  These  swatch  numbers  are  not  for¬ 
mula  numbers.  They  correspond  to  the 
three  visual  dimensions  by  which  color  is 
accurately  defined.  Readily  understood 
charts  are  provided  to  explain  the  manner 
by  which  these  notations  were  reached. 

By  utilizing  these  charts,  a  simple  method 
of  determining  suitable  color  relationships 
is  possible.  For  example,  as  the  text  ex¬ 
plains,  two  colors  to  be  used  for  type  matter 
and  background  respectively  should  have 
sufficient  value  contrast  to  insure  visibility. 
A  safe  practice  in  this  case  is  to  allow  at 
least  30  points  of  difference  in  color  value. 
The  printer  can  easily  follow  the  simple 
rule  for  selecting  his  colors  by  observing 
the  value  numbers  shown  beneath  the  color 
swatches  in  the  Guide. 


{as  line  a  type  metal  as  is  made) 

UNITED  AMERICAN  TYPE  METAL 

United  Am«ric*n  M«t*U  Corp'n,  2246  W«tt  Hubbard  Str*«t,  Chicago.  Illinoii 
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Annual  Education  Conference 

it  Details  of  the  19th  Annual  Conference 
on  Printing  Education,  sponsored  by  the 
National  Graphic  Arts  Education  Guild, 
to  be  held  at  the  Rochester  Athenaeum  and 
Mechanics  Institute  on  June  30,  July  1,  2 
and  3  have  been  well  planned. 

Featured  as  main  events  are  symposium 
sections,  speakers  from  industry,  and  the 
annual  banquet  celebrating  the  printing 
anniversaries. 

On  June  30,  there  will  be  a  scenic  tour 
of  Rochester,  a  non-sectarian,  vesper  serv¬ 
ice,  a  showing  of  “Keeping  in  Touch,”  the 
IPI  movie,  and  a  visit  to  the  laboratories 
of  the  Department  of  Publishing  and  Print¬ 
ing,  Rochester  Athenaeum  and  Mechanics 
Institute. 

Speakers  and  their  subjects  during  the 
conference  are  Howard  N.  King,  Intertype 
Corporation,  “Layout — Its  Value  to  the 
Printing  Industry” ;  John  M.  Collins,  Am¬ 
erican  Type  Founders,  “School  Composing 
Rooms”-;  C.  R.  Spicher,  Miehle  Printing 
Press  &  Mfg.  Co.,  “Teaching  Presswork”; 
and  J.  Henry  Holloway,  New  York  School 
of  Printing,  “Teaching  Related  Subjects.” 
A  symposium  on  the  subject  will  be  held 
following  each  of  the  mentioned  talks. 

The  annual  banquet  will  be  held  July  2, 
and  will  celebrate  the  SOOth  anniversary  of 
the  invention  of  printing.  Harry  L.  Gage, 
Mergenthaler  Linotype  Company,  will  be 
toastmaster  and  the  speakers  will  be  Elmer 
J.  Koch,  secretary.  United  Typothetae  of 
America,  Frank  Tripp,  Gannett  Newspa¬ 
pers,  Inc.,  Frank  Smith,  John  P.  Smith 
Co.,  Rochester,  and  C.  Harold  Lauck,  Guild 
President. 

»  fC 

Novel  Type  Specimen  Book 

A  good  job  of  lifting  the  type  specimen 
book  out  of  the  rut  in  which  it  has  been 
travelling  for  a  long  time  has  been  re¬ 
cently  done  by  Custom  Printing  Co.,  161 
W.  Harrison  Street,  Chicago.  The  book 
is  entitled  “The  How  of  Offset  and  a  Show¬ 
ing  of  Type.” 

The  work  is  an  excellent  achievement  of 
the  coordinating  of  a  showing  of  type  faces 
with  bleed  illustrations,  examples  of  offset 
printing,  decorative  drawings  bearing  on 
the  history  of  printing  machinery,  and  sell¬ 
ing  messages  for  the  company  itself.  The 
designers  and  producers  have  given  life 
and  sparkle  to  a  production  that  ordinarily 
is  a  monotonous  showing  of  type  faces. 


Printers 

tath;, 

about  the  new 

AT  F  Diafram  GUN! 


”Our  production  has  been  increased  to  such  an 
extent,  our  ATF  Gun  will  pay  for  itself  in  less 
than  six  months.**.  .  .**On  four-color  high  gloss 
ink  process,  overprint  varnish  and  metallic  ink 
runs,  your  ATF  Guns  have  come  through  and 
helped  speed  up  production  considerably.**.  .  . 
"Our  ATF  Guns  have  enhanced  the  quality  of 
our  work  and  increased  production  appreci¬ 
ably  on  solids,  high  gloss  ink  and  four-color 
process  work  . . .  all  on  gummed  stock,  too.** 

. .  ."Bought  another  ATF  Gun — hope  to  add 
still  another.**.  .  ."We  are  finishing  a  high  gloss 
ink  job  of  320,000  impressions  and  simply 
could  not  have  done  this  job  without  our  ATF 
Guns.**. .  ."Our  ATF  Gun  saves  delays,  increases 
production  and  insures  prompt  delivery ...  it 
will  pay  for  itself  in  eight  months.**.  •  ."Color 
jobs  run  at  full  speed  of  the  presses  withont  off¬ 
setting,  sticking  or  reducing  color.". .  ."Enables 
us  to  print  and  back  up  our  jobs  much  Csster.** 

...and  we'll  add  a  auggeation . . .  ask  your  ATF 
Salesman  for  a  demonstration  of  what  the  new 
ATF  Diafram  Gun  can  do  foryou  ...  or  write  to 

American  Type  Founders 

200  Elmora  Avenue  •  Elizabeth  •  New  Jersey 
Branchea  and  Soling  Agenta  in  Principal  Citiea 
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Chesterfield  MAKEREADY  TISSUE 

IN  ROLLS  •  UNIFORM  -  ECONOMIOAL 

.001  Thickness  for  Printers — 3000  lineal  feet  per  nQ 
16  inch . 16.00  20  Inch . t&M 


.0015  Thickness  for  Lithosrs. — 2000  lineal  feet  per  toll 

10  V4  toeh— . 7.00  44  inch . 116.01 

25H  tneh. .  9.50  48  inch .  IT.M 

38  H  Inch. .  13.00  54  H  inch . 20.11 

THE  JOHNSTON  PAPER  COMPANY.  2060  READING  ROAD.  CINCINNATI.  OHIO 


New  Automatic  Knife  Grinder 

• 

★  An  improved  Type  “B"  Automatic 
Knife  Grinder  Has  recently  been  added  to 
its  line  by  Samuel  C.  Rogers  &  Co.,  Buffalo, 
N.  Y.  It  is  made  in  five  sizes  to  accom¬ 
modate  knives  from  26"  to  54"  long. 

Among  the  features  are  a  heavy,  well- 
reinforced  carriage  bed,  sturdy  knife  bar 


Cincinnati  Observes  Anniversary 

★  A  Greater  Cincinnati  Committee  for  tht 
celebration  of  the  Five  Hundredth  Annive. 
sary  of  the  Invention  of  Printing  from 
Movable  Type  has  been  organized  by  com* 
panies  representing  the  printing,  paper  and 
allied  fields  within  a  radius  of  50  miles  o{ 
the  Qween  City. 

Lee  Augustine,  vice-president  of  the 
Printing  Machinery  Company,  Cincinnati, 
is  general  chairman  of  the  printing  indus¬ 
try’s  local  observance  which  opened  April 
11  with  a  gala  “Jubilee”  Dinner. 

Douglas  C.  McMurtrie,  Chicago,  inter¬ 
nationally  known  printing  historian  and 
general  chairman  for  the  nationwide  pro¬ 
gram  sponsored  by  the  International  Clubs 
of  Printing  House  Craftsmen,  gave  the 
address  at  the  opening  dinner. 

The  Cincinnati  Club  of  Printing  House 
Craftsmen  who  have  taken  the  leadership 
have  the  co-operation  of  numerous  allied 
crafts  and  organizations  in  the  printing 
field. 

Three  printing  authorities  have  been 
named  to  aid  Lee  Augustine  in  the  com¬ 
memorative  projects.  These  honorary  co- 
chairmen  are  John  M.  Callahan,  U.  S. 
Printing  &  Lithographing  Company  and 
president  of  the  International  Association 
of  Printing  House  Craftsmen ;  A.  H.  Pugh, 
Pugh  Printing  Company  and  president  of 
Franklin  Typothetae  and  Walter  E.  Sooy, 
Gardner-Richardson  Company  and  presi¬ 
dent  of  the  Cincinnati  Club  of  Printing 
House  Craftsmen. 

Other  committee  appointments  include: 
Julius  Gelb,  representing  the  Printers  Sup¬ 
ply  Men’s  Guild  of  Cincinnati ;  Elmer 
Miller,  jupresenting  the  Franklin  Typo¬ 
thetae;  John  L.  Richey,  the  Central  States 
Paper  Trade  Association  and  Eklwin  H. 
Tiemeyer,  the  Cincinnati  Club  of  Printing 
House  Craftsmen.  Willbur  Krehbiel,  prom¬ 
inently  known  in  local  printing  circles,  will 
serve  as  treasurer  of  the  Jubilee  Celebration. 


and  increased  weight  which  combine  to  pro¬ 
vide  greater  accuracy  and  exceptionally 
long  service  in  a  low-priced  machine. 

This  new  Type  “B”  is  adapted  for  grind¬ 
ing  knives  edge  up  or  down.  It  is  equipped 
with  a  HP  motor  and  10"  diameter 
grinding  wheel,  providing  added  capacity. 
It  is  designed  for  grinding  a  variety  of 
knives. 
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Secthnal 

For  manufacturers,  supply  dealers,  paper  mer¬ 
chants,  trade  compositors,  engravers,  electro¬ 
typers  and  others,  whose  business  is  confined 
to  local  territories. 

•  You  can  cover  your  local  market  100%  with  sec¬ 
tional  inserts  in  THE  GRAPHIC  ARTS  MONTHLY. 
You  print  your  advertising  either  on  two  or  lour 
pages  and  send  the  insert  to  us.  We  bind  these  in 
every  copy  going  to  the  city  or  state,  or  combina¬ 
tion  of  cities  or  states,  which  you  select. 

•  Our  price  lor  inserting,  mailing  and  delivering  these 
inserts,  which  are  really  your  5x7  direct  mail  pieces, 
is  on  the  per  thousand  basis  and  is  moderate. 

•  No  matter  where  you  are  located  you  can  have  your 
advertising  cover  your  trading  area  regularly  at  a 
reasonable  cost. 

•  This  service  has  been  in  operation  lor  eight  months 
and  is  getting  results  lor  many  local  advertisers. 


Write  for  rate  card  and  complete  information 


THE  GRAPHIC  ARTS  MONTHLY 
608  South  Dearborn  St.,  Chicago,  III. 

I 
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A  beautiful  booklet  containing'  birthday 
greeting  was  prepared  and  printed  by  mem. 
bers  of  the  organization  and  presented  to 
Mr.  Harris. 

»  <f 

Black  Ink  Specimen  Book 

★  The  Eagle  Printing  Ink  Co.,  Division  of 
General  Printing  Ink  Corporation,  100 
Sixth  Avenue,  New  York  City,  announces 
that  it  has  available  for  readers,  upon  writ- 
ten  request,  a  handy  specimen  book  of  the 
most  popular  black  inks  in  the  line.  These 


Rotary  Offset  Press 

★  A  new  web-fed  rotary  offset  press  for 
periodical  production  is  announced  by  the 
Webendorfer  Division  of  American  Type 
Founders.  The  first  of  these  special  ATF- 
Webendorfer  units  is  now  being  installed 
in  the  production  department  of  a  monthly 
magazine  of  large  circulation.  The  press 
marks  a  further  advance  in  the  application 
of  the  offset  process  to  multi-color  period¬ 
ical  publishing. 

The  press,  which  is  capable  of  a  running 
speed  of  12,000  cylinder  revolutions  (i.e., 
impressions)  an  hour,  is  constructed  to 
lithograph  two  colors  on  each  side  of  the 
web  or  four  colors  on  one  side  of  the  web. 

The  equipment  is  so  built  as  to  produce 
publications  of  two  different  sizes.  The 
cylinder  construction  is  such  that  the  cyl¬ 
inders  for  one  size  periodical  can  be  re¬ 
moved  and  another  size  substituted.  The 
inking  mechanism  is  on  a  sliding  carriage, 
adjustable  to  take  care  of  both  sizes  of 
cylinder.  The  same  arrangement  applies  to 
the  damping  motion.  The  press  delivers 
into  a  magazine  folder  which  will  fold 
SJixlO  inches  maximum  and  6Jix7  inches 
minimum.  The  press  will  deliver  two  8- 
page  signatures  or  one  16-page  signature, 
automatically  folded,  or  if  desired  will  like¬ 
wise  deliver  in  flat  sheets. 

The  press  is  equipped  with  automatic 
lubrication  to  all  main  bearings  and  to  the 
folder. 


inks  are  correlated  to  the  most  commonly 
used  stocks.  “ 


Each  sheet  shows  a  different 
result  and  lists  the  characteristics  of  the 
irrk  as  well  as  the  type  of  work  for  which 
the  ink  is  recommended. 

The  issuing  of  the  specimen  book  is  a 
step  in  the  program  of 


Celebrates  80di  Birthday 

★  Employes  of  the  Harris-Seybold-Potter 
Co.,  Cleveland,  Ohio,  and  their  families 
helped  on  April  17  to  celebrate  the  birth¬ 
day  of  A.  F.  Harris,  chairman  of  the  board 
and  one  of  the  founders  of  the  company. 
Open  house  was  held  at  the  Harris  plant 
for  almost  1500  people. 


Coordination,’ 
sponsored  by  the  Elagle  Printing  Ink  Co. 


A.  G.  Fegert  addressed  the  April  meetinf 
of  the  North  Side  Printers  Guild,  Chicago, 
on  “How  an  Advertising  .  Agency  Buys 
Printing  and  Sells  Service.” 
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District  Conferences  *  . 

Various  District  Conferences  of  The  In¬ 
ternational  Association  of  Printing  House 
Craftsmen  are  being  held  this  month. 

Some  of  these  conferences  are  the  Sth 
District  to  be  held  May  17  and  18  at  Hotel 
Qeveland,  Cleveland,  Ohio;  and  the  6th 
District  to  be  held  May  25  at  the  Stevens 
Hotel,  Chicago. 

Speakers  at  the  Sth  District  Conference 
are  Harry  L.  Gage  of  the  Mergenthaler 
Linotype  Co.,  who  will  speak  on  “Letter- 
press  Possibilities”;  Roy  Knipschild,  Rose- 
now  Corporation,  Chicago,  who  will  dis¬ 
cuss  “Gravure  Developments”;  and  Dr. 
Robt.  F.  Reed,  Lithographic  Foundation, 
Cincinnati,  who  will  talk  on  “Offset  Lith¬ 
ographic  Problems.”  A  luncheon  celebrat¬ 
ing  the  sooth  Anniversary  of  Printing  will 
be  held.  John  J.  Deviny,  past  president  of 
The  International  Association  of  Printing 
House  Craftsmen,  will  be  the  guest  speaker. 

Douglas  C.  McMurtrie  will  address  the 
6th  District  Conference.  Three  clinics  will 
be  held  during  the  afternoon  session. 

The  7th  District  held  its  conference 
April  27  and  28  at  St.  Louis. 

»  « 

Robber  Plate  Base 

★  The  Lockwood  -  Hazel  Co.,  Atchison, 
Kansas,  anonunces  a  new  product  for 
mounting  rubber  printing  plates. 

The  base  is  knonw  as  the  Haz-£1-Ite 
Rubber  Plate  Base  and  is  said  to  possess 
several  outstanding  features  not  found  in 
other  bases  on  the  market  today.  This^  inert 
composition  maintains  uniformity  of  height, 
will  not  warp  or  absorb  moisture,  is  light 
in  weight  and  indestructible  under  normal 
shop  conditions.  One  of  the  outstanding 
features  is  that  it  can  be  sawed  to  desired 
lengths  and  widths  with  the  regular  slug 
saw  equipment.  When  mounting  by  the 
adhesive  method  the  smooth  surface  pro¬ 
vides  a  perfect  adherent. 

The  company  announces  that  the  base  as 
advertised  sells  for  about  one-half  the  price 
of  metal  patent  bases. 

The  Lockwood-Hazel  Co.  announces  that 
it  has  spent  months  in  research  work  in  de¬ 
veloping  the  new  product,  putting  the  new 
base  to  every  test,  and  preparing  to  answer 
any  question. 

This  base  is  offered  in  heights  for  mount¬ 
ing  zinc  etchings  and  copper  halftones  for 
printing  and  stereotypes  for  mat  making. 


**The  Modern  Newspaper” 

ir  A  very  interesting  sequel  to  his  authori¬ 
tative  book  “Newspaper  Makeup”  is  the 
recently  published  “The  Modern  Newspaper 
— Its  Typography  and  Methods  of  News 
Presentation,”  by  John  E.  Allen,  editor 
of  “The  Linotype  News.” 

The  book,  well  illustrated  and  234  pages 
in  length,  tells  of  the  influences  at  work  in 
modernizing  our  daily  paper.  The  more 
than  100  illustrations  show  the  evolutionary 
steps  in  newspaper  progress  from  the  elab¬ 
orate,  heavy-black  type  dress  to  the  mod¬ 
ern  stream-lined  style  that  is  “attractive 
physically,  easy  to  read,  and  worth  reading.” 

Copies  may  be  had,  at  $3.00  each,  from 
the  publisher.  Harper  &  Brothers,  49  East 
33rd  Street,  New  York  City. 

n  « 

Forbes  Makes  Patriotic  Appeal 

★  The  1940-41  Calendar  of  The  Forbes 
Lithograph  Company,  Boston,  is  much  more 
than  just  a  calendar. 

Prompted  by  chaotic  world-wide  condi¬ 
tions,  this  Forbes  calendar  is  a  patriotic 
appeal  to  industrial  leaders  to  hark  back 
to  the  fundamentals  of  our  American  sys¬ 
tem,  and  to  get  busy  and  do  something  con¬ 
structive  to  defeat  defeatism  and  all  the 
other  “isms.” 

The  dominant  part  of  the  calendar  is  a 
large  full-color  lithographed  reproduction 
of  a  mural  that  adorns  the  wall  of  The  Na¬ 
tional  Archives,  Washington,  D.  C.  It 
depicts  James  Madison  presenting  the  Con¬ 
stitution  to  George  Washington  and  the 
Constitutional  Convention. 

In  the  letter  of  transmittal  that  accom¬ 
panies  the  calendar,  it  is  suggested  that 
perhaps  a  good  approach  to  our  present 
problems  could  be  arranged  “by  reverting 
to  the  fundamentals  of  our  American  sys¬ 
tem  as  exemplified  by  that  noble  document 
of  ours,  the  Constitution  of  the  United 
States.”  The  reader  is  reminded  that  the 
Constitution  is  not  something  that  was 
thrown  together  overnight  but  that  it’s  “the 
product  of  the  meeting  of  minds  of  men 
schooled  in  the  art  of  assessing  questions  of 
Government  .  .  .  An  immortal  document 
was  molded  by  cold,  sober  thought  and 
study,  coupled  with  the  telling  force  of 
quiet  eloquence;  and  welded  and  tempered 
by  the  white  heat  of  passionate  appeals 
prompted  by  zealous  patriotism  born  of  the 
recent  fight  for  freedom.” 
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One  Ism  for  America 

( Continued  from  page  18) 

thought  behind  the  whole  patriotic 
poster  campaign. 

Statistical  facts  must  be  verified  and 
whenever  possible  are  secured  from  la¬ 
bor  sources  euch  as  the  International 
Labor  Bureau  of  Geneva,  Switzerland. 

Since  the  consensus  of  opinion  of  all 
factors  concerned  seems  to  be  that — 
true  Americanism  is  the  back-bone  of 
our  business,  it  is  still  quite  unbeliev¬ 
able  that  fear  has  kept  some  employers 
from  cooperating. 

Among  the  economists,  researchers, 
statisticians,  it  is  conceded  that  there 
are  in  the  United  States  today  five  fac¬ 
tors  which  retard  business: 

1.  Subversive  propaganda  floods  the 
country. 

2.  Strikes  have  increased  more  than 
seasonally  and  much  labor  un¬ 
rest  prevails. 

3.  Lack  of  confidence  is  deep-seated 
and  some  are  generally  demoral¬ 
ized. 

4.  War  scares  and  political  tension 
the  world  over  keep  men  worried. 

5.  Fear  of  the  future  still  dominates 
the  rank  and  file  in  and  out  of 
business. 

In  view  of  these  facts  the  attitude  of 
some  procrastinators  recall  the  words 
of  a  famous  lecturer  who  said :  *Tlaying 
safe  means  doing  nothing.” 

It  is  also  self  evident  that  the  great¬ 
est  enemies  of  any  country  are  not 
alone  the  outsiders  who  attack  it,  but 
above  all  else  the  insiders  who  will  not 
defend  it  or  support  it. 

The  dangerous  European  situation, 
the  complicated  far  Eastern  operations 
with  all  their  economic  entanglements 
and  future  unoertainties,  make  it  more 
important  for  America  to  unite  in 
this  movement.  Many  who  have  sub¬ 
scribed  to  this  poster  service  have  ex¬ 
pressed  appreciation  for  the  oppor¬ 
tunity  to  display  this  vital  information 


and  render  more  than  lip  service  to 
their  country  by  emphasizing  deter¬ 
minedly  what  all  true  Americans  b^ 
lieve  in  their  hearts — namely  that  there 
is  just  One  Ism  for  America — 
Americanism. 

»  «c 

Profit  Incentives 

( Continued  from  page  14) 

they  fear  that  if  they  put  forth  their 
very  best  efforts  those  efforts  will  not 
be  rewarded  but  an  attempt  will  ^ 
made  to  raise  standards.  That  attempt 
may  result  in  labor  troubles  and  strikes 
with  the  consequent  loss  of  wages. 

If  there  are  incentives  in  one  depart¬ 
ment  but  not  in  aimther  there  is  bound 
to  be  a  certain  degree  of  jealousy  b^ 
tween  departments.  Those  in  the  de¬ 
partment  in  which  there  are  no  incen¬ 
tives  may  not  work  as  hard  as  they 
would  if  there  were  no  incentives  in 
the  other.  There  may  be  more  or  less 
deliberate  efforts  to  force  the  employer 
to  offer  incentives  by  one  means  or  an¬ 
other.  Those  in  the  non-incentive  d^ 
partment  may  do  all  they  can  to  make 
the  incentives  in  the  incentive  depart¬ 
ment  ineffectual. 

The  system  which  works  best  is  that 
which  makes  it  possible  for  each  and 
every  employee  to  increase  his  earn¬ 
ings  by  increasing  his  efforts  and  ac¬ 
complishing  more.  It  must  be  a  sys¬ 
tem  which  is  administered  with  no 
limitations  on  the  increase  in  earnings 
which  will  be  paid  to  those  who  earn 
them.  The  employer  must  recognize 
the  fact  that  there  is  a  variation  in 
abilities.  Some  have  much  more  abil¬ 
ity  along  certain  lines  than  others. 

One  of  the  weaknesses  of  manage¬ 
ment  in  the  past  and  especially  in  at¬ 
tempts  to  apply  wage  incentive  sys¬ 
tems  has  been  that  this  difference  in 
ability  has  not  been  recognized  and 
when  it  is  seen  it  is  suspected.  The 
result  has  been  to  maintain  an  average 
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man-hour  production  at  best  and  in 
some  cases  a  sub-average. 

The  printer  who  makes  the  greatest 
success  of  a  wage  incentive  system  is 
one  who  establishes  fair  standards 
based  upon  a  careful  study  of  condi¬ 
tions  before  the  standards  are  set,  then 
sticks  to  those  standards;  who  pays  a 
bonus  for  exceeding  those  standards 
and  who  does  not  hesitate  to  pay  any 
amount  to  any  employee  who  exceeds 
them  to  the  degree  that  he  earns  ex¬ 
ceptional  amounts.  Such  standards  are 
set  up  for  each  and  every  job  and  in¬ 
centives  are  used  in  the  case  of  every 
employee  whether  that  employee  is  paid 
wages  or  a  salary.  The  only  limit  placed 
on  what  any  employee  earns  is  that  of 
accomplishment.  Any  printer  who 
adopts  such  a  system,  gets  it  working 
gatisfactorily  and  continues  it  will  find 
his  cost  dropping  to  a  surprising  de¬ 
gree  and  his  volume  growing.  The  rea¬ 
son  is  simple.  He  has  made  it  just  as 
much  to  the  advantage  of  every  person 
working  for  him  to  put  forth  his  best 
efforts  as  he  has  found  it  to  his  own 
advantage  to  put  forth  his  own  best 
efforts. 

»  «c 

Piece  Commemorates  Printing 

★  An  attractive  and  interesting  printed 
piece  recently  made  available  by  Strath¬ 
more  Paper  Company,  West  Springfield, 
Mass.,  is  entitled  “Genealogical  Tree  of 
the  History  of  Printing.”  This  piece,  pro¬ 
duced  for  display  purposes,  fittingly  com¬ 
memorates  the  history  of  printing  by  show¬ 
ing  a  tree  whose  roots  are  “Latin  Manu¬ 
scripts”  and  “Roman  Inscriptions,”  and 
whose  branches  are  the  various  countries 
in  which  printing  was  developed.  Each 
branch  carries  leaves,  inscribed  with  the 
name  of  an  individual  or  firm,  and  the  year 
in  which  it  made  a  notable  contribution  to 
the  development  of  the  graphic  arts. 

The  piece  was  designed  by  Anne  Ed¬ 
wards  for  Park  Phipps  and  George  C. 
Domke  of  the  School  of  the  Art  Institute 
of  Chicago.  It  was  printed  by  offset  on 
Strathmore  American  Japan  Parchment  by 
John  Dickinson  Schneider,  Chicago. 


At  Last  An  Amazing 
Fully  Quaranteed 
Haz'ELIte 


Bobber 
Plate  Bose 

•  An  inert  composition,  both 
sides  smooth,  having  only 
.001"*  tolerance. 

•  Will  not  warp. 

•  Moisture  proof. 

•  Light  weight. 

•  Indestructible  under  nor> 
mal  conditions. 

•  Easy  to  cut  with  slug  saw. 

•  Extremely  low  in  cost,  half 
that  of  metal  base. 

•  Perfect  surface  for  adhe¬ 
sives. 

* 

Write  Today  for  Prices  and 
Samples  of  Haz-EI-lte 
Rubber  Plate  Base 

+ 

THE  LOCKWOOD- 
HAZEL  CO. 

ATCHISON,  KANSAS 

*This  base  is  also  made  in  stand¬ 
ard  heights  for  mounting  zinc 
etchings,  halftones  and  stereo¬ 
types  for  printing  and  mat  rolling. 

'^^Available  in  correct  height  for 
PERMANENT  TINT  BLOCKS. 
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QlGAA^i^d  AdiPe/iiiiUu^ 

GlMinq.  ^ate  ^  Gofi^  U  24tk  the  Mcuiik  P^iecedmc^  Huue 

The  rate  for  advertising  under  this  heading  is  $1^5  per  agate  line  per  insertion  os 
a  one  time  order;  $1 .00  per  agate  line  per  insertion  on  a  twelve  time  contract.  Avcrago 
five  words  to  the  line.  Please  send  money  with  order  and  copy  for  classified  insertion  if 
you  have  not  established  a  credit  rating  with  us. 


ADVERTISING 


ADVERTISING  MATS  OF  FOOD  for 
handbills  and  newspapers.  Headings,  dis* 

flay  boxes,  meats,  vegetables,  specials,  etc. 

ndividual  mats,  low  price.  Will  get  and 
hold  accounts.  Write  tor  proof  sheets.  AD 
SERVICE  COMPANY,  406  Burke  Bldg., 
Rochester,  N.  Y. 


LET’S  WRITE  AN  AD— Illustrated  treat- 
ise  on  advertising  copy,  layouts,  paste-ups, 
etc.  Send  for  a  copy  now.  Only  2Sc. 
NIXPRINTCO-G,  Stevens  Point,  Wis. 


ADVERTISING— HOME  STUDY 


THE  ADVERTISING  MINDED 
PRINTER  is  qualified  to  make  the  most 
money.  Many  nave  graduated  from  this 
long  established  school.  Send  for  free  book¬ 
let  outlining  home  study  course  and  re¬ 
quirements.  PAGE-DAVIS  SCHOOL  OF 
ADVERTISING,  3601  Michigan  Ave., 
Dept.  222C,  Chicago. 


ADVERTISING  PHOTOS 


MAKE  REAL  PROF¬ 
ITS.  Stop  cut-throat 
competition  with  EYE- 
CATCHERS.  Over  100 
new  photo  subjects 
monthly — all  lines  of 
business — ^mats  or  prints 
^ — $5  month.  Book  of 
interesting  proofs.  10c 
stamps.  No  obligations. 
Eye-Catchers,  Inc. 

10-12  E.38th  81..  New  York 


^iAAi  Pod^  ^OA.  A 

$12.50 


ACME  He.  1  SADDLEBACK 
HAND  POWER  STAPLER 

Fast,  acctirate  work.  In¬ 
stant  change  from  flat  to 
saddleback  work.  Areal 
heavy-duty  stapler.  Also 
foot  power  models.  You 
can  order  thru  your 
dealer. 

In  daily  tue  by  Aousands  of 
Printers  and  Publishers. 


ACME 

STAPLER 


Exdusive 

Features 

BOTH  SADDU. 
BACK  AMD 
FLAT  TABLE 


4  DIFFEBENT 
LEO  LEMOTH^ 
STAPLES 

V4"-9U'^''-W 


ACME  STAPLE  CO. 


AIR  CONDITIONING 


HUMIDIFYING 

COOLING 

DEHUMIDIFYING 

Write  for  illustrated  pamphlet  entitled 
“Air  Conditioning  and  Humidity  Control" 

B.  OFFEN  &  COMPANY 

608  South  Dearborn  St.  Chicago,  llllnoli 


NOW!  Improved  LIGHTNING  BANDER— in  3  Models! 


For  banding  folders,  booklets,  etc.,  quickly,  uniformly. 
Easy  to  use,  pays  tor 

CjMi  itself.  Every  bindery  Model  COC 

^  ^EEDS^one.^^d  tor  "C" 

PRINTERS’  FINISH- 
iNQ  A  MFQ.  CO.,  ino. 

Baltimore.  Md.  ^ 


The  Graphic  Arts  Month 


Used  by  Over  80%  Chicago  Printers 


The  HUMP  Made  Riebe  Speed 
Quoins  WORLD  FAMOUS 


The  “ONLY”  Self-Locking  and  Register  Quoins, 
made  without  springs.  Engaged  on  point  system  that 
will  stay  put,  locked  against  iron.  Will  pay  for  itself 
many  times  over  in  one  year.  Write  for  circular. 
riebe  quoin  company  •  122  North  Lamon  Avenue  •  Chicago,  Illinois 

»IIN**Ufc»r.  BEST  AMD  LOWEST  PRICED  LOCKING  QUOIN 


Announcements 


Paneled  Cards,  Wedding  Invitations,  Re¬ 
ligious  Cards,  Engraved  Sympathy  Cards, 
Informals,  Mourning  and  Personal  Station¬ 
ary.  M.  S.  House,  363  Canal,  New  York. 


AT  LOWEST  PRICES 

Weddings,  Baronials,  Junior  and  Business 
Cards,  Informals  and  Mourning  Stationery. 
U.  S.  ANNOUNCEMENT  CARD  CO.,  Inc. 
116  W.  14th  St.,  New  York  City 


ANNOUNCEMENTS,  BLANK  STOCK 
AND  THERMOGRAPHY 


BLANK  STOCK  —  Weddings,  Panelled, 
Round  Corner,  Featherweight  and  Vellum 
Business  Cards  at  lowest  prices.  Thermo- 
graphed  Invitations  incluaing  stock  $2.50 
PER  100  SETS.  Free  Samples. 

UNITED  PROCESS  CORPORATION 
43  W.  27th  St.,  New  York 


ARTIST’S  RUBBER  CEMENT 


MAY-ART  RUBBER  CEMENT  FOP. 
MOUNTING,  LAYOUTS,  ART  WORK. 
$2.35  GAL.,  FOB  CHICAGO  (POSTPAID  IF 
YOU  REMIT  WITH  ORDER).  QUANTITY 
QUOTATIONS  ON  REQUEST.  MAY  CHEM- 
ICAL  WORKS,  902  LARRABEE  ST.,  CHGO. 


ART  WORK  AND  CUTS 


SAVE  MONEY  ON  ENGRAVINGS 

Buy  Direct  from  Manufacturer 

Line  Guts  blocked  min . 

Halftones  blocked  —  Klj^ 

65.  85  screen. . WWW 

Coast  to  Coast  Daily  Mail  Order  Service 
ARTISTIC  PHOTO  ENGRAVING  CO. 
40  West  22nd  St.  New  York.  N.  Y. 


PITTC^^RIfNDLY 

viUxDwolks 

LOW  POSTPAID 

COmPLfTl  PRT  POD  CUT  SERVICl 

Etchings  <100 
^OR  H  alFTC)N  E^  ^  JL— 

N^n^^ENGRAVERS 

TYLERC TEXAS 


ART  WORK  AND  CUTS 


QUALITY  PHOTOENGRAVINGS, 
$1.25.  Zinc  Line  Cuts  $1.25  for  10  sq.  in. 
Low  prices,  zinc,  copper  halftones,  24  hr. 
serv.  Nationwide  clientele.  Free  Rate  Card. 
Riteway,  1465riA  Broadway.  New  York. 


FOt  1  SQ  IN  -lOf  EA  ADO  SQ  IN  Th.,  p,«,  oppi,,, 
to  <ut»  to  mode  Some  Sue  oi  your  copy  For  Reducing 
•V  Inlorgmg  •<«  SOf  Quotot.oni  cm  Molftonet  of  PKotos 
CUTS  SOr  up  Pochet  Cotolog  lOr  'Com 
WALTIt  I  BATHCATI  S4  CImton  St  Hework  N  J 


NEWSPAPERQA^HiVLFTONES 

P.O.BOX  524  7 V  INDIANAPOLIS,  IND. 

SUPERIOR  SERVICE 


P^^SIIDRAWIMO^W 

|toqdetaii.sIONE  zinc  CUT 

LETTEPIMG  *  lUUSTRATION 


iSlIli 


DRRUINC/i 

t-IINC-.W 

lUTotK^ 


/ILLUSTRATION  , 
LCTJERINCi 

msDEnNX 

I  1 1  1 1  "■  II  I 


BOOKS 


BOOKS  on  advertising,  art,  color,  photc^- 
raphy,  engraving,  printing,  offset,  silk 
screen,  journalism,  sales,  management,  cor¬ 
respondence,  etc.  Trade  magazines.  Dis¬ 
counts.  Lists  free.  Commercial  Engraving 
Publishing  Co.,  34A  North  Ritter  Ave., 
Indianapolis,  Indiana. 


BOOKBINDERS  EQUIPMENT 


BOOKBINDERS  EQUIPMENT.  Box 
Makers  and  special  Binder  Machinery,  Wire 
Stitchers,  Stitching  Wire,  Service  and  Sup¬ 
plies.  Henry  L.  Weber  Co.,  710  W.  Jack- 
son  Blvd.,  Chicago. 


ZINC  ETCHINGS 
&  HALFTONES  ^ 


Clean,  Deep  Etched 
Cuts  for  Publishers, 
Printers  and  Agencies 

NjEO.  Se^uHcc 

RO.  BOX  163*  INDIANAPOLIS,  IND. 
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The  Reliable  3  Disk  Cam  wickersham 

Over  ISftOOflOO  Sold 

This  quoin  will  not  loosen  or  slip;  conforms  to  non-paralM 
surfaces;  locks  Instantly  by  one  turn  of  key.  When  limit  of 
expansion  is  reached  and  another  reglet  or  slug  Is  requirod, 
It  closes  automatically.  No  lost  time.  No  guessing  as  te 
security.  Send  for  Circular  and  Price  List. 

Samuel  Stephens  and  Wickersham  Quoin  Co. 
174  High  St.  (Ft.  Hill  Sq.)  Boston,  Mass.  U.S.A. 


BOOKBINDERS  MACHINERY 


ON  HAND,  hand  punches  for  visible  rec¬ 
ord,  Swing-o-Ringr,  Tally-Ho.  and  Mult-o 
Binding.  Also  assortment  oi  rebuilt  foot 
and  power  perforators  and  paging  ma¬ 
chines.  We  make  power  punching  emiip- 
ment  for  all  standard  machines.  P.  A.  Juul 
Co.,  Kankakee,  Illinois. 


BUNDLE  TYING  MACHINES 


IMPROVED  Bunn-Cross  Tying  Machine 
ties  labels,  circulars.  Ten  day  trial.  Write 
for  information.  Bunn  Company,  7605 
Vincennes  Avenue,  Chicago. 


BUSINESS  CARDS 


45c  PER  M — ^Weddings  from 
75c  per  100  sets.  Spencer 
Paper  Co..  409  Lafayette  St. 
New  York.  N.Y. 


BUSINESS  OPPORTUNITIES 


MAIL  ORDER  business  is  printers’  oppor¬ 
tunity.  Many  began  small  now  earn  thou¬ 
sands  yearly.  No  personal  contacts.  Bound¬ 
less  opportunities.  Have  had  over  30  years’ 
experience,  will  help  you  succeed.  Send  25c 
for  2  valuable  booklets.  G.  Breniser,  257 
S.  21st  St.,  Philadelphia,  Pennsylvania. 


STOCK  FORMS — Extra  profits  with  no 
extra  presswork.  Samples  and  details. 
Arrowprint,  Dept.  5GA,  Waterbury,  Conn. 


CALENDARS 


1941  CALENDAR  PADS,sizes  from  1x1}^ 
to  10$4x22,  in  black  and  white,  India  tbt, 
red  and  black,  red  and  blue,  brown  and 
white,  maroon  and  brown,  reverse  blue; 
fish  pads,  3-months-at-a-glance  pads,  gold 
cover  pads.  Write  for  catalog. 

GOES  LITHOGRAPHING  COMPANY 
41  West  61st  Street,  (Dhicago 
53  B  Park  Place,  New  York 


WHOLESALE  Calendars  to  printers.  Do 
your  own  imprinting.  Advertising  Novel¬ 
ties,  Fans,  Book  Matches.  Write  for  par¬ 
ticulars.  FLEMING  CALENDAR  CO., 
6540  Cottage  Grove  Ave.,  Chicago. 


FANS  and  calendars  wholesale  to  printers. 
You  do  imprinting.  Reinforced  cardboard 
or  picture  blade  fans  with  wood  handles  at 
$7.50  M.  Send  for  detailed  information. 
Ford  Bros.,  1353  W.  Harrison  St.,  Chgo. 


CALENDARS  FOR  PRINTERS,  as  low 
as  $2.75  per  100,  with  pads  attached.^  Sam¬ 
ples  30c.  Fan  samples  50c.  Henry  Tirrill  & 
Co.,  1708  Delmar,  St.  Louis,  Mo.,  Dept.  A. 


LARGEST  SELECTION  in  Calendars, 
sheet  pictures,  and  pads  AT  LOWEST 
PRICES.  Sample  line  75c.  Weiss  Calen¬ 
dar  Co.,  3696  E.  Forest  Av.  , Detroit,  Mich. 


New  PATENTED  CALENDARS— Deal¬ 
ers  write  Richards  Cal.  Co.,  Ft.  Scott,  Kans. 


EXTRA  SPECIAL... 

Brand  New  Chase  Racks  $9.85 

All  steel,  welded,  finished  in  olive  green.  Will  hold  any  size  chase  from 
Job  Press  to  Cylinder.  Capacity  20  empty  chases  or  10  locked-up  chases. 
Floor  space  1 8x25  inches.  Height  30  inches.  Limited  Stock  on  Hand. 

INTERGRAPH  CORP.,  127  W.  24th  St.,  New  York,  N.  Y. 


CALENDAR  MAILING  WRAPPERS 


PULL  THE  STRING  and  I'ackaRe  Flies 
Ouen.  Great  Time  Saver.  Send  for  details. 
Mkby  PULLTHE  STRl.NG  MAILING 
WRAPPER  CO.,  29  W.  Kinzie  St.,  Chgo. 


CARBON  PAPER 


CALENDAR  PADS 


CALENDAR  PADS— BLOTTERS 
1941  Calendar  Pad  Catalog  now  ready.  Over 
70  different  sizes  and  styles.  A  pad  for  every 
purpose.  Also  our  new  Art  Advertising 
Blotter  Catalog  illustrated  in  full  color. 
Write  for  catalog  in  which  you  are  inter¬ 
ested. 

JOSEPH  HOOVER  &  SONS  CO. 
Market  and  49th  Sts.  Philadelphia,  Pa. 


CALENDAR  PADS 

Large  assortment  in  stock  ready  for  immedi¬ 
ate  shipment.  Catalog,  samples  on  request. 

KETTERLINUS  LITHO.  MFG.  COMPANY 
4th  and  Arch  Sts.  Philadelphia,  Pa. 


THE  SULLIVAN  PRINTING  WORKS 
Company,  1058  Gilbert  Ave.,  Cincinnati, 
Ohio.  Calendar  pads  now  ready  for  ship¬ 
ment  ;  the  best  and  cheapest  on  the  market ; 
write  for  sample  books  and  prices. 


CALENDAR  PADS  AND  CALENDARS 
.  .  .  ART  BLOTTERS,  complete  line. 
Send  us  your  inquiries.  J.  L.  May  Co., 
103  W.  19th  St.,  New  York  City. 


CALENDAR  PADS  m  all  sizes.  Low 
prices,  pays  to  investigate.  Write  for  Free 
Catalog.  Economy  Advertising  Co.,  Iowa 
City,  Towa. 


CALENDAR  PADS  with  attractive  covers 
cost  no  more.  Catalog  free.  The  McCleery 
Co.,  Washington,  Iowa. 


CALENDAR  PLATES 


tA/UI  ArO 

yy  MmAA  I  •  bon  Paper  problem? 

Let  IMPKUiAL  Kive  you  the  armwer.  One 
of  America’s  fun  iiioal  maiiuf.icturers  of 
carbous  fur  every  commercial  uae. 

CARBON  PAPERS  AULTVPE8 

Pencil  Carhon,  One  Time  Carbon 
Striped  Ca  bon.  Semi  and  Full  Coated 
Spot  Ink  for  Spot  Carbon  Printing 
IMPERIAL  Ruarantees  better  quality. 
lonR-lastiiiR  economy.  Expert  technicians 
will  be  glad  to  advise  you  on  your  prob¬ 
lems.  Samples  and  prices  without  obliga¬ 
tion. 

PErRLERS-KEV  IMPERIAL  MFC.  CO. 
Factory:  401-7  Mulberry  St.,  Newark,  N.  J. 
Branch:  19  South  Wells  Si..  Chicago,  Hi. 


For  Carbon  Paper  write — 

Rochester  Ribbon  &  •  arhon  Co.,  Inc. 
96  Anderson  Ave.,  Rochester,  N.  Y. 


CLEAN  WRITING  durable.  Finest  Quali- 
ity  Carbon  Papyers.  Prices  unbeatable. 

RECORD  PRODUCTS  COMPANY 
180  W.  Adams  Street  Chicago,  Illinois 


CARD  CASES 


SELL  PRINTING.  Build  Business  with 
Card  Cases.  Handsome,  durable,  with  your 
advertisement  as  low  as  3c.  Samples  10c. 
Schramm,  113  S.  Louise,  Glendale,  Calif. 


CARDS  (Religious) 


NEW  LOW  PRICES  on  Religious  cards  & 
folders,  colored  or  black  and  white.  For  set 
of  samples,  prices,  send  25c.  Memorial 
Snecialty  Co..  2194  3rd  Ave.,  New  York. 


CAIENDAR  PLATES  almanac  II  MOUNT  CUTS  YOURSELF.' 

754^  'JteyW. 


READY-TO- PRINT— Yearly-Single 
Months — Three  •  at  -  a  -  Glance — One  and 
Two  Colors— Foreign  Language  Calen¬ 
dars  and  Almanacs.  Send25cforcatalogof 
complete  line  to  be  credited  on  first  order. 
Specialists  in  ralendars  for  over  70  years. 

THE  FRANKLIN  COMPANY 

S22  West  Van  Buren  St.  Chicago,  III. 


Ufa 


Use  8TA-FA8T  Ownent  for 
mounting  cuts.  No  nails  or 
anchors  bolds  fast. 

//'•'  PRICE:  $1.00  per  tube.  DIS- 

rt-rr - COUNT  I0*b  on  S  tubes, 

15%  on  6  tubes. 

^  MOUNTING  WOOD 

AMERICAN  WOOD  TYPE  MFQ.  OO. 

270  Lafayette,  N.  Y.  C.  618  8.  Dearborn,  Ohgo. 


The  Graphic  Arts  Monthly — May,  1940 


REBUILT  AND  FULLY  GUARANTEED 


Paper  Cutters,  hand  and  power  with  auto 
cUmp— SO".  40".  44",  and  60". 

Stamping  and  Embossing  Presaea — Sheridan. 
Seybold  &  Krause.  Hand  and  power  op¬ 
erated.  all  sizes. 

Sheridan  4-rod  Book  Smasher. 

ALTAIR  MACHINERY  CORPORATION 


Gold  SUmpins  Machines — Kwikpiint  ft 
Kensol.  new  and  rebuilt. 

Brass  Type — stocked  in  New  Toxk. 

SO"  and  40"  cardboard  shears. 

Bull’s  Eye  Paper  Drill — ^new— only  $45.00. 

complete  with  tabulator. 

»  55-S7  Vandam  Street,  New  York.  N.  Y. 


CEMENT— PRESS  &  FOLDER  TAPE  I  COMPOUNDS  (RAISED  PRINTING) 


Overlapping  Printing  Press  and  Folder 
Tapes  cemented,  ready  to  run,  in  two 
minutes  with  May's  Rapid  Tape  Cement. 
Eliminates  sewing.  Unaffected  by  heat  or 
moisture.  Send  $1.00  for  5V^  oz.  Jar.  May 
Chemical  Works,  902  Larrabee  St.,  Chgo. 


CHALK  OVERLAY  PROCESS 

LEADING  PRINTERS  and  Publications 
now  use  Collins  Chalk  Relief  Overlays  for 
all  halftone  makeready.  Great  improve¬ 
ments  over  slow  hand-cut  Overlay  method. 
Low  cost,  saves  time.  Improves  quality.  Ap¬ 
ply  on  company  letterhead  for  free  instruc¬ 
tion  books  and  prices.  A.  M.  Collins  Mfg. 
Co.,  226  Columbia  Ave.,  Philadelphia,  Pa. 


CHRISTMAS  CARD  CLOSEOUTS 


100%  Hard,  flexible  and  permanent  com¬ 
pounds  and  inks.  Hand  and  automatic 
machines.  Embossograph  Process  Co.  Inc., 
251  William  Street,  New  York. 


CORDS  AND  TASSELS 

G.  HELMUS  &  SON,  Inc.  Large  stock 
always^  on  hand.  Sample  cards  with  sizes 
and  prices  mailed  upon  request.  648  Broad- 
way.  New  York. 


CUTS 


Xittie  wH^iTE  CuU 

( inexpensive)  helpful,  add  zip  and  verve  to 


Attractive  Designs!  50  for  $1.00—25  for 
$1.00 — 20  for  $1.00— 20c  a  box,  all  one 
gauge.  Send  for  samples.  Christy  Cards, 
23  East  22nd  St.,  New  York  Ci^. _ 

COMMERCIAL  STOCK  CUTS 

3500  IDEAS— “TYPEPS”  (Stock  Cuts) 
Large  $2  Catalog  FREE  to  executives  and 
advertisers.  Write  TODAY.  BROini.LET 
SYNDICATE,  30  E.  Superior,  Duluth. 
ILLUSTRATE  your  ideas  at  low  cost  with 
our  quality  cuts.  Hundreds  to  choose  from. 
Write  for  Catalog.  HUX  CUTS,  Dept.  3, 
11  W.  42nd  St.,  New  York. 


"A  Cut  for  Every  Thought" 

Send  for  FREE  catalog.  Commercial  Cut 
Co..  Inc..  20  Vesey  Street.  New  York. 


text  for  small  ads,  circulars,  blotters,  house 
organs,  booklets,  announcements,  etc.  Send 
TODAY  for  FREE  PROOFS.  B&W  Cuh, 
283>b  East  Spring  St.,  Columbus,  Ohio. 


Type  Cast  Cuts 

A  full  line — for  Automo¬ 
biles.  Oil  Products,  Fed¬ 
eral  Agencies  and  many 
others.  Special  designs 
made  to  order.  Write  fw 
proof  sheets. 

Sterling  Type  Foundry,  Vermontville,  Mich. 


a 


CLEVER 
CORNERS 

Four  Pieces 
S-612— $1.00 
Postpaid 

FREE  BIG  CUTALOG 


m 


COBB  SHINN 


721  Union  8t. 


Indianapolis,  Ind. 


A  Practical  Touch  System  for 
Operating  the  Linotype 
by  E.  B.  Harding 
Send  check  for  $2.27  to 
GRAPHIC  ARTS  MONTHLY 
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ypu  ‘h  fiheatt 

with  HOOD-FALCO  Equipment 


These  rebuilt  machines 
offered  to  printers  and  box 
makers  are  reliable  and 
comparable  to  new.  Satis¬ 
faction  is  guaranteed. 


HIGH  SPEED  AUTOMATICS: 

2 — ^Two-color  Millers,  25x38". 

2 — Miller  Simplex  Automatic  Units,  20x 
26". 

1—  No.  2  Kelly,  26x35"  bed. 

2—  Style  B  Kellys,  17x22". 

2 — Miehle  Verticals. 

OPEN  JOBBERS: 

1 — 10x15  C  &  P  New  Series,  fully 
equipped. 

1 — 14x22  John  Thomson  Laureate. 

1 — 12x18  Craftsman. 

Power  Cutters. 

Stitchers. 

Ail  Standard  Make  Folders,  for  small  and 
large  publications. 


COMPLETE  PLANTS  BOUGHT  AND  SOLD 

HOOD-FALCO  CORPORATION 


New  York  OHice:  225  VARICK  STREET 
Tel.  Walker  5-1554 


Chicago  Office:  343  S.  DEARBORN  ST. 
Tel.  Harrison  5643 


DESIRABLE  EQUIPMENT 


l — Mtehir  VMtic»l 
S — I’oldpTin  kIupti 
1 — Millpr  Simulpx 
S — Mctdel  n  KpIIx  Prpuea 
1 — s  Ilet.l  B*n7  DriU 
9 — 8  X  12  -10  X  15 — 12  X 
18  C  A  P  Preoaet 


1 — 14  H  X  22  C  &  P  Unit 
1 — 4'TTead  Boston  Wire 
Stitcher 

10 — Boston-National  Wire 
Stitchers 

8 — Portland  Punch.  Mchna. 


Larxe  stock  printers*,  bookbinders’  machinery  and  eQiiipinent— 

ESOR  MACHINERY  CORPORATION  •  135  West 


EVERY  MACHINE  REBUILT 
AND  GUARANTEED 

1 — 10  X  15  C  A  P  Rice  Unit 
1 — 12  X  18  Kluxe  Unit 
1^— Model  E"-"0'  B  dere- 
land  Folders 

1 — 30*  Rosback  Rotary  p». 
fora tor 

-easy  terras  to  responsible  partiei 
20th  Street,  New  York,  N.  Y. 


CUTTING  DIES 


MR.  PRINTER— you  sell  Printing  Im¬ 
pressions.  There  is  more  profit  in  Cut-Out 
Impressions.  Let  us  show  you.  Columbia 
Steel  Rule  Die  Corp.,  270  Lafayette  St., 
New  York,  N.  Y. 


MANUFACTURERS  of  intricate  steel  rule 
dies  to  run  on  your  printing  press.  Phone 
or  mail  sample  for  estimate.  Ray  Rodney, 
5836  S.  Fairfield  Ave.,  Chicago,  Illinois. 
Phone  Republic  0731. 


FANCY  STEEL  RULE  DIES— 75c  up. 
For  printers,  lithographers,  novelty  cutouts, 
etc.  Estimates  promptly  taken  care  of. 
FINE-ART  STEEL  RULE  DIE  CO., 
INC.,  27  W.  24  St.,  CH  2-2344-5,  N.Y.C. 


MANUFACTURE  paper-cardboard  novel¬ 
ties,  greeting  cards,  folding  boxes,  display 
cards,  etc.  on  your  printing  press.  Cutting 
Die  Mfg.  Co.,  767  E.  156th  St.,  New  York, 


STEEL  RULE  DIES  $1  up.  For  Cut¬ 
outs  of  all  kinds  and  Folding  Boxes.  LYLE 
HAG  EL,  171  Stanley,  Peoria,  Ill. 


CUTTING  STICKS 


PERMANENT  cutting  sticks  last  a  life¬ 
time.  Cutting  edge  renewed  without  cost. 
Money  back  guarantee.  Price  10c  per  inch. 
The  C.  S.  Mercer  Co.,  Plainfield,  Indiana. 


DIES  (STEEL  RULE),  DIE  CUTTING 


STEEL  RULE  CUTTING  DIES 
for  Printers  and  Display  Manufacturers, 
etc.,  for  75c  up.  Also  clicker  dies  for 
leather,  etc.,  $1.00  up.  Over  night  service. 

Steel  Rule  Die 
Mfg.  Co. 

114  West  27th  St.  New  York  City 


Copies  of  Crtdg  R.  Spieher*s  **The  Prac¬ 
tice  of  Presswork"  are  available  at  a 
special  price  of  $4.00  each.  Write  GAM. 


EASELS 


CARDBOARD  EASELS  for  all  DispU; 
Signs.  Samples  and  prices  on  reqaetL 
STAND  PAT  EASEL  CORPORATION, 
66-68  Canal  St.,  Lyons,  New  York. 


DISPLAY  SIGN  EASELS,  all  sizes.  Su¬ 
perior  quality  and  service.  Low  Prices. 
Sta-Set  EUisel  Co.,  324  E.  3rd,  Cincinnati 


EMBOSSING  COMPOUNDS 
(RAISED  PRINTING) 


100%  Hard,  flexible  and  permanent  com¬ 
pounds  and  inks.  Hand  and  automatic 
machines.  Embossograph  Process  Co.  Inc., 
251  William  Street,  New  York. 


ENGRAVED  STATIONERY 


NEW  ATTRACTIVE  sample  book  now 
ready — complete  line  Genuine  Engraved  &• 
cial.  Professional  and  Business  Stationery 
— nearly  100  actual  samples — low  prices— 
liberal  discount — ^restricted  distribution— 
WRITE  on  your  business  letterhead  for 
information  and  dealer’s  franchise.  Stauder 
Engraving  Co.,  4130  Belmont  Ave.,  Dept. 
EM-5,  Chicago,  Ill. 


ENVELOPE  PRINTING  PRESS(Auto) 


LIGHTNING  SPEED  Envelope  Press. 
Sizes  5  to  12 — 10,000  to  18,000  per  hour. 
Reinstallation  by  The  Public  Printer.  Post 
Mfg.  Works,  671  Diversey  Pkwy.,  Chicago. 


^HnlepMH 


mm 

mhS 


RACKS  have  trays  that 
fit  the  delivery  of  the 
press.  Lift  the  tray — 
no  sagging — no  off¬ 
set — a  rack  for  every 
job— on  wheels  ready 
to  go  —  compact  — 
hands  do  not  touch 
printed  sheet.  Two  Sizm: 

Write  for  descriptive  IS^^x  20* 

folder  today!  frays  Each 

C.  F.  ANDERSON  &  CO. 

3229  S.  Calumet  Ave.  Chicago,  III. 
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Do  you  have  trouble  in  handling  paper? 
Does  your  paper  stick  together,  stick 
to  the  machine,  or  fail  to  deliver  prop- 
erly  on  your  press? 

DON'T  BLAME  IT  ON  THE  PRESSl 
IT  IS  STATIC 

Our  NEW  HIGH  POWERED 

ELECTRIC  NEUTRALIZER  BAR 

will  definitely  eliminate  this  static 

Let  us  install  one  on  1 5  days  free  trial. 
Advise  make  and  size  of  press. 

Static  Eliminator  and  Printing 
Press  Heater  Co. 

239  Centre  Street  New  York,  N.  Y. 


ENVELOPES 


10c  IN  STAMPS  brings  32  pp.  MONEY- 
SAVING  Envelope  Catalog.  Made  to  order 
and  in  stock  service,  every  kind.  GEN¬ 
ERAL  ENVELOPE  CO.,  Boston,  Mass. 


EQUIPMENT  FOR  SALE 


COMPLETELY  REBUILT  and  guaran¬ 
teed.  All_  sizes  job  presses.  Miller  units, 
Kluge  unit,  Kelly  presses,  VerticalSj  John 
Thomson  presses,  paper  cutters,  cylinders, 
etc.  Diller  Printing  Machinery  Co.,  154 
W.  26th  St.,  New  York  City. 


ALL  SIZES  cylinder  presses,  job  presses, 
Kelly  presses.  Kluge  Units,  Miller  Units, 
John  Thomson  presses.  Linotypes,  Inter¬ 
types,  complete  composing  room  equipment. 
GRAPHIC  MACHY.  EXCHANGE,  Inc. 
30  West  24th  Street.  New  York  City 


REBUILT  PRESSES.  Cutters,  Kluges, 
Miehle  Verticals,  Miller  Feeders  and  Units. 
C  &  _  P  Miller  i»rts  in  stock.  Printers’ 
Machinists  —  Pinnow  &  Craig  Printing 
Machinery  Co..  298  Broadway,  N.  Y.  C. 


Type  High  Planer 

Don’t  forget  that  accurate  planing  can  be 
done  on  a  Pioneer  Router  at  $28.50.  Write 
Pioneer  Mfg.  Co.,  1232  Jackson,  Toledo,  O. 


1—1/0  Miehle,  2  colon  «43x56) 

1 —  Miehle,  No.  00000,  Cross  Feeder, 
Extension  Delivery 

2 —  Miehle,  No.  00000,  Special,  Cross 
Feeder,  Extension  Delivery 

2 — Miehle,  6/0,  Two  Color,  Cross 
Feeder,  Extension  Deliveries 

7 — Model  8  Linotypes 

60 — Fonts  of  Linotype  Mats 

1 — Model  189- A  Dexter  Jobber,  Cross 
Feeder  ( 36x48 ) 

1 — Brown  Double  16  Folder  with  Cross 
Feeder  (38x55) 

1 — Model  O  Cleveland  Folder  with 
Pile  Feeder 

Ask  for  complete  list  of  Miehle  single 
and  two-color  presses.  Linotypes 
and  Intertypes,  Monotypes,  Bind¬ 
ery  Equipment. 

Payne  *&  Walsh  Corporation 

Priced  low  for  quick  tale 

82  Beekman  St.  New  York 


EQUIPMENT  FOR  SALE 


MUST  SELL  AT  ONCE 

W.  S.  Warnock  Diagonal  Base  and  Hooks; 
Latham  Base  and  Hooks ;  Uprightgrain 
Wood  base.  Like  new  at  greatly  reduced 

S rices.  Address  Box  968,  Graphic  Arts 
lonthly,  608  S.  Dearborn  St.,  Chicago. 


gkgk  A  PONT!  NEW  Guaranteed 
Type!  Presses!  Catalog,  lists, 
6c  stamps.  National  Type  Co., 
JacksOn,  Mich. 


BOSTON  NO.  2-4-16  Wire  Stitchers,  re¬ 
built  and  guaranteed.  Folding  machines,  etc. 
Lanigan  &  Baker,  431  West  Broadway, 
New  York  City. 


LINOTYPE.INTERTYPEMACHINES 
All  models.  Completely  Rebuilt. 
LINOTYPE  SUPPLY  CO. 

335  Canal  Street  New  York  City 


AMSCO  CHASES 

Electric- Welded — Square  and  True 
Abeolutely  Guaranteed — ^Send 
for  Booklet 

Tel.  STilwell  4-1089 

AMERICAN  STEEL  CHASE  CO. 

31-31  Forty-Eighth  Avenue 
Long  Island  City  New  York 
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46"  Miehle  Automatic  Unit 

Dexter  Suction  Pile  Feeder.  Extension  De¬ 
livery,  Spiral  Gears.  AO  Motors.  Hair¬ 
line  Register. 

Miehle  Horizontal  —  straightline  delivery. 
ABC  rebuilt. 

Kelly  B  Spl.  17x22  printing  surface.  ABO 
rebuilt. 

Intertype  No.  6057.  two  new  magazines. 
ABC  rebuilt. 

Seybold  automatic  clamp  cutter,  36".  ABC 
rebuilt. 

ABO  MACHINERY  WORKS 
566  West  Randolph  8t.  Chicago,  Illinois 


No.  2  KELLY  .  .  .  MIEHLE  VERTICAL  .  .  .  MILLER  MASTERSPEED  .  .  J 
22x34  MIEHLE  AUTOMATIC  UNIT  . . .  41x52  PREMIER  CYLINDER  . . . 
25x38  WHITLOCK  CYLINDER  .  .  .  44''  SEYBOLD  CUTTER  .  .  .  MODEL 
C  INTERTYPE  . .  .  MODEL  B  CLEVELAND  FOLDER  .  .  . 

PRINTERS  SUPPLY  CO.,  INC.,  100  W.  21si  St.,  New  York 


EQUIPMENT  FOR  SALE  i 


HALL  FOLDER,  a  38x50  folder  folding 
32  page  sections,  also  two  parallel  folds  on 
the  last  fold,  in  good  condition.  The  folder 
will  also  handle  newspaper  work.  Can  be 
seen  in  operation.  Will  be  sold  cheap. 
Leicht  Press,  Winona,  Minn. 


FOR  SALEl — Roll  Feed  for  Embosser,  Pa¬ 
per  Joggling  Machine,  Smythe  Sewi^  Ma¬ 
chines,  National  Straight  Needle  Sewing 
Machine,  Feeders  and  Folders.  Stolp-Gore 
Co.,  710  W.  Jackson  Blvd.,  Chicago,  Ill. 


MONOTYPE  DISPLAY  Caster  with  va¬ 
ried  assortment  of  38  fonts  of  mats....$900 
LINOTYPE  MATS— 6,  12  and  14  pt. 

DeVinne . $25  and  up 

Cleveland  Shopping  News,  5309  Hamilton 
Ave.,  Cleveland,  Ohio. 


Addressing  Machines 

Also  Duplicati^,  Sealing,  Stamping,  Fold¬ 
ing  Machines,  Equipment  and  Supplies.  All 
machines  rebuilt  and  guaranteed.  Mailer’s 
Equipt.  Co.,  561  Sixth  Avenue,  New  York. 


1 — 5/0  MIEHLE  Perfecting  press;  1 — 2/0 
MIEHLE  Perfecting  press,  each  equipped 
with  Cross  Feeders.  2  MIEHLE  Hori¬ 
zontal  presses.  Vance  R.  Hood  Co.,  225 
Varick  St.,  New  York — ^T el.  Walker  5-5083. 


SACRIFICE  —  New  Baum  Quintuplet 
Folder  14x26"  —  automatic  friction  feed, 
used  only  two  months  —  $200  OFF  LIST 
PRICE.  Box  1009,  Graphic  Arts  Monthly, 
608  S.  Dearborn  St.,  Chicago. 


FOR  SALE — Hall  Single  Color  Direct 
Rotary  Press  with  Cross  Feeder.  Sheet 
size  30x42.  John  Griffiths  Co.,  Inc.,  145 
Nassau  St.,  New  York  City. 


Paper  Drillers 

Why  try  to  compete  on  old  style  equipment 
when  a  Pioneer  costs  only  $68.50?  Write 
Pioneer  Mfg.  Co.,  1232  Jackson,  Toledo,  O. 


141/2x22  C  Gr  P  Automatic 
No.  4  Boston  Stitcher 
Model  E  Elrod 

THE  M.  L  ABRAMS  CO. 

1639  Superior  Ave.  N.E.,  Cleveland,  O. 


EQUIPMENT  FOR  SALE 


M-24  PRESS 

and  MULTICOLOR  PRESS 
Air  and  Continuous  Feeders. 
Sales  -  Service 
All  Parts  Stocked 

B.  VERNER  &  CO.,  298  Broadway 
New  York  City 


FOR  sale: — Steel  Chases,  30x44,  27x41, 
20x30.  Ground  Steel  Plates,  30x44,  27x41, 
20x30.  28"  Rebuilt  Paraffining  Machine 

with  new  die.  12x18  Craftsman-Chandler 
Press.  10x15  Thomson  Press — for  cutting 
and  creasing  only.  Minco  Products  Corpo¬ 
ration,  167  Wooster  St.,  New  York  City. 


BARGAINS  FOR  PRINTERS 

Used  Patent  Metal  Bases  and  Hooks,  vari¬ 
ous  brands  and  styles  at  attractive  prices. 
Address  Box  954,  Gr^hic  Arts  Monthly, 
608  S.  Dearborn  St.,  Chicago. 


COX-O-TYPE  PRESS,  with  motor  equip¬ 
ment,  has  had  very  little  use.  Claybourn 
Precision  Power  Proof  Press,  Rouse  Paper 
Lift,  54"  N.  J.  Wire  Stitcher.  James  H. 
Gentry  &  Co.,  1132  Race  St.,  Phila.,  Pa. 


PORTLAND  Power  Punching  Machine, 
26  various  size  punches  including  slot 
punches.  Good  condition,  $95.  Box  1008, 
Graphic  Arts  Mo.,  608  S.  Dearborn,  Chgo. 


FOR  SALE — Stereomaster  moulding  ma¬ 
chine  16"x26"  hand  operated.  In  good  con¬ 
dition.  Box  1010,  Graphic  Arts  Monthly, 
608  S.  Dearborn  St.,  Chicago. 


FOR  SALE— 34"  Staude  Gluer,  12"  Ink 
Mill,  two  10x15  Job  Presses,  used.  Cheap. 
Write  538  East  Fifth  St.,  Cincinnati,  0. 


STEREOTYPING,  Cut  Casting  Simpli¬ 
fied.  New  low  priced  equipment  $6.50.^  Mat 
Service.  Economy,  B351,  Pontiac,  Mich. 


Single  and  2-color  45  x  65  MIEHLE  OFF¬ 
SET  PRESSES. 

25  X  38  MIEHLE  Swingback  Unit. 

No.  2  KELLY  and  Model  B  KELLY. 

38"  SEYBOLD  CUTTER  and  Model  B 
CLEVELAND  FOLDER. 

PRINTING.  OFFSET  and  BOOKBIND¬ 
ING  machines  always  on  hand. 

INDUSTRIAL  EQUIPMENT  CO..  INC. 
71  West  23rd  Street  New  York,  N.  Y. 
Tel.  STuyvesant  9-1266 
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KLEIN'S  ’’’look^'  Register  Quoin 


Pat.  4-17-34 

Safe  •  New  -  Practical  •  Stays  Locked 

No  need  to  plui;  these  quoins.  Send  for 
Circular  and  Price  List.  Dealers  Write. 

allied  seaboard  trading  00. 

401  Broadway,  New  York 


EQUIPMENT  FOR  SALE 


Rotogravure  Printers 

ONE  USED  laydown  machine  and  ten 
rotogravure  cylinders  54"  face  and  35}4" 
Circumference  for  sale  at  a  bargain  price. 
Western  Printing  Machinery  Co.,  430  S. 
Green  St.,  Chicago. 


NO.  2  KELLY  PRESS,  Style  B  Special 
Kelly,  Miehle  Vertical,  Steel  Type  Cabi¬ 
nets,  65"  Seybold  Cutter.  Box  1018, 
Graphic  Arts  Monthly,  608  S.  Dearborn 
St.,  Chicago. 


FOR  SALE— Baum  No.  289—1925  Folder 
with  sue.  feeder,  ext.  del.,  A.C.  elec,  equip. 
Guar,  first  class  mech.  cond.  Bargain,  ^75. 
Ren  R.  Perry,  Inc.,  120  N.  May  St.,  Chgo. 


FOR  SALE — 36x48  Harris  Offset  Press, 
good  condition.  Also  bindery  equipment. 
Box  1020,  Graphic  Arts  Monthly,  Chicago. 


lOHNB.STETSON  COMPANY’S 

Discmtinueii  Printing  Department 

ATTRACTIVELY  PRICED  FOR 
QUICK  DISPOSAL 

No.  4  Miehle  Auto.  Unit,  suction  feeder, 
eiten.  deliv.  Serial  No.  17706. 

Miehle  Oylinden.  No.  1.  No.  S.  No.  S/0. 
Dexter  feeders,  exten.  dd.  Also  26xS4 
Pony  Miehle. 

Bpeoial  B  Kelly,  exten.  dd. 

ATF  Kelly — full  sise.  17  %xSS. 

11x18  Bice  Automatic ;  SxlS  Peerless  UniL 
S — 88"  Seybold  Auto.  Clamp  Cutters. 
Monotype  Keyboard.  Caster.  Molds.  Mats. 
1 — 14x22  Thomson  lAnreates. 

B  Clerdand  Folder,  auto,  pile  feeder. 

I — Morrison  Vi"  Stitchers. 

Bosback  Comb.  Punch  and  Perforator. 
Many  miscellaneous  items,  including  Wright 
Paper  Drill,  ATF  Saw.  17xS8  Mentges 
Fdder.  Type  and  Cabinets. 

NORTHERN  MACHINE  WORKS 

FREmont  5100 

Marshall  A  Jefferson  Philadelphia,  Pa. 


5/0  MIEHLE  — Serial  over  UjOOO  — 
Cross  Feeder,  ext.  del.  Other  sizes 
in  stock. 

HARRIS  S7L  OFFSET 

THOMSON  PLATENS 

DEXTER  DOUBLE  16  Folders  and  Cross 
Feeder 

Monotype  Plant 

Mason-Moore-Tracy  G>.,  Inc. 

28  E.  Fourth  St.  New  York  City 

EQUIPMENT  FOR  SALE 

MODEL  5  LINOTYPE,  A-1  Con.,  $600; 
Mat  Roller  and  Proof  Press  comb.,  $40; 

2  Lino  Magazines,  $50  each;  Page  size 
Casting  Box,  $20;  Mats,  8  and  10  pL,  $15 
each.  Star  Ptg.  Co.,  2220  S.  9th  St., 
Springfield,  Ill. 

FOR  WEBENDORFER  offset  rebuilt, 
gtd.  17x22,  13x19  etc.  Rotaprts.  Multiliths, 
cameras,  platemaking.  “See  Ryan  before 
buyin’.”  E.  G.  Ryan,  729  S.  Dearborn,  Chgo. 

CUTS  10c,  Pony  fonts  40c,  Spaces  30c,  Ink 
35c.  Hand,  pow.  presses  and  cutters.  “Ev¬ 
erything  from  a  slug  to  a  complete  shop,” 
new  &  used.  Bradshaw,  3214-G  Huron,  Chgo. 

SAW  TRIMMERS— CASTING  BOXES 
All  Makes  and  Sizes.  “Really  Rd>uilt”^ — 
LOW  Prices — Terms.  Johnson  Ptg.  Equip¬ 
ment  Co.,  Dept.  E,  Kalamazoo,  Mich. 

FOR  sale: — Harris  Offset  Press — 28x34 
— suction  pile  feeder,  positive  delivery,  A  C 
electrical  equipment.  Now  producing.  Box 
1012,  G.A.M.,  608  S.  Dearborn,  Chicago. 

NEW  All-Steel  Magazine  Racks  for  sale ; 
also  used  11-slide  (Reid)  and^  10-arm  pull¬ 
out  style.  Peerless  TypMetting  Co.,  310 
W.  Congress,  Detroit,  Michigan. 

RULING  MACHINE,  Card  Shears,  Pa¬ 
per  Cutter,  Presses,  (Tabinets,  Type  with 
Printing  and  Binding  Items.  Wolff,  302)4 
S.  Elm  St.,  Greensboro,  N.  C. 

MULTILITH  296,  10x14,  late  diagonal 
vacuum  feed,  $700.  Operating  at  Haddock 
Print  Shop,  Washington,  Pa.,  Phone  401. 

FOR  sale: — Dexter  Quad  Folder,  41x62, 
with  Cross  Feeder,  Ex.  Cond.  $600  com¬ 
plete.  Box  1016,  Graphic  Arts  Mo.,  Chgo. 

ELECTRIC  SHEET  HEATERS 
and  GAS  BURNERS 

For  all  kinds  of  Printing 
Presses  and  Folding  Machines 

The  J.  E.  DOYLE  Co. 

1150  West  3rd  St.  Cleveland,  Ohio 
Write  for  full  and  Interesting  particulars 
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Planographers'  Rig  &  Reel 

1 .  Gives  perfect  copy— camera  or  direct. 

2.  Pulls  carbon  ribbon  1  space  per  stroke. 

3.  Thru  ALL  typewriters,  quickly  switched! 

4.  No  waste — no  overlapping. 

5.  10  days  free  trial  ...  or  send  check 
with  order  and  get  $2.50  worth  of  rib¬ 
bons  free. 

Only  $17.50,  fully  guaranteed. 

PLANOGRAPHERS  RIG  &  REEL  CO. 

168  No.  Meramae  St.  Louis,  Mo. 


EQUIPMENT  FOR  SALE 


FOR  SALE  —  Guss  Comet  and  Duplex 
Model  E.  Flatbed  Newspaper  Presses. 
JOHN  GRIFFITHS  CO.,  Inc. 

145  Nassau  Street,  New  York  City 


FOR  SALE^ — Late  Serial  Harris  LB  Off¬ 
set  Press,  41x54,  now  running  our  floor; 
A  C  electrical  equipment.  Box  1011, 
Graphic  Arts  Mo.,  608  S.  Dearborn,  Chgo. 


HAMMOND  Steam  Table  Mat  Drier. 
Dries  mats  on  form.  Flat,  accurate.  For 
quick  sale  $75.  Burr  Printing  Co.,  Nor¬ 
wich,  N.  Y. 


EQUIPMENT  WANTED 


WILL  PAY  CASH  for  late  model  Ludlow 
Machine  with  rule  and  Type  Mats  for  form 
printing.  Price  must  be  reasonable.  Box 
1014,  Graphic  Arts  Monthly,  608  S.  Dear¬ 
born  St.,  Chicago. 


WANTED — Model  41  Miehle  Unit  Press, 
complete.  D.  C.  equipment.  Must  be  in 
A-1  condition.  Will  pay  cash.  Box  1017, 
Graphic  Arts  Mo.,  608  S.  Dearborn,  Chgo. 


GOSS  COMET  interchangeable  chases  for 
8-col.,  70"  roll.  Give  description,  cash  price. 
Labor  Union,  211  S.  Ludlow,  Dayton,  O. 


WANTED — Paper  drill  and  hand  cutter, 
24  or  26  inches — spot  cash.  Stanger,  307 
West  38th  St.,  New  York  City. 


ONE  USED  extension  delivery  5/0  or  5/0 
Sprcial  Miehle  Press.  State  price  and  con¬ 
dition.  Universal  Folding  Box  Co.  Inc., 
Monroe  &  13th  Sts.,  Hoboken,  N.  J. 


WANTED — Offset  Press  not  over  16  yrs. 
State  history,  details,  price.  Box  No.  1000, 
Graphic  Arts  Mo.,  608  S.  Dearborn,  Chgo. 


WANTED— KIDDER  Platen  Press,  Cash. 
“T  &  T,”  4327  W.  Harrison,  Chicago. 


— *  copy  of  the  new  TASOPE’ 
■  KCC  MAGAZINE,  monthly  treas¬ 
ure  chest  of  photographic  and  photo-engrav¬ 
ing  information.  Learn  why  Aurora.  Mo. 
is  the  photo-engraving,  photographic  center 
of  America  .  .  .  how  publishers,  machine 
operators,  printers  and  free-lance  photog¬ 
raphers  are  making  money  with  pictures. 
No  obligation — ^postcard  brings  your  copy. 

TA80PE’  Dept.  SI7  AURORA.  MO. 


TAPEX 

A  flexible  Chemical  solution,  unaffected  b* 
oil.  heat  or  water.  Used  for  MENDINQ  » 
OVERLAPPING  BELTINQ  of  any  MA. 
TERIAL  without  sewing  or  laciiig. 

Ideal  for  mounting  to  Wood  or  Mrial. 
Prices:  Quarts.  $3.50;  Pints,  $2.00  Postpaid 

S  S  RUBBER  CEMENT  CO. 

3438  North  Halsted  8t.  Chicago,  III, 


FANS — Blank  or  Imprinted  30  numbers. 
Metal  Calendars  and  Novelties.  Samples 
either  line  50c.  Robert  Maltz,  Towanda.  Pa. 


FLEXIBLE  AND  PERMANENT^ 
COMPOUNDS 


100%  Hard,  flexible  and  permanent  con- 
pounds  and  inks.  Hand  and  automatic 
machines.  Embossograph  Process  Co.  Inc., 
251  William  Street,  New  York. 


FOLDING  MACHINES 


DEXTER  FOLDER  25x38,  3  fold  parallel, 
2  left  angle.  Like  new.^  Special  machines 
built  to  order.  Also  repairing  and  overhaul¬ 
ing  all  kinds  of  machinery.  Clyboum  Ma¬ 
chinists,  302  N.  Loomis  St.,  Chicago. 


FOLDING  MACHINES,  all  makes 
built,  guaranteed,  low  prices.  J.  L.  Paul, 
608  S.  Dearborn  St..  Chicago. 


GATHERING  EQUIPMENT 


The  Low  Gathering  Cabinet 

A  thoroughly  practical  inexpensive  device 
that  greatly  facilitates  gathering  (coUatinf 
or  assembling)  sheets  of  paper  into  sets. 
Quickly  adjusted  for,  every  size  sheet  up  to 
12"  X  18".  Saves  tin»«.  space  and  energy. 
Users  are  gathering  dOOp  sheets  per  hour. 
Folder  on  request. 

JOHN  M.  LOW  A  CO. 

223  W.  Madison  8t.  Chicago,  III. 


GAUGE  PINS 


miHB  Improved  Dozen  $1.65 

Sample  Free  -  Send  Dealer’s  Name 

CH  AS.  L.  STILES  CO. 

64  Hanford  St. _ Columbus.  Ohio 
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SPECIAL  OFFER  25c 

ftHIlk.’Btitlii'i 

X™  rtahlS  ‘bSSS 

Identiflration  Plate 
together  with  a  Du- 
I'oiiipariuifiii  Holder.  Plate  will  he 
i^nmed  prepaid.  Send  your  Name.  Address, 
and  Number. 

Marian  Specialty  Co.,  Box  1719,  Chicago 


GLUES,  GUMS,  PASTES 


IfFRS.,  Chemists  and  Specialists  in  all 
(Hue  Problems.  Send  your  problem  to  us. 
“Glues  for  every  need.”  Western  Adhesives 
Co.,  5409  W.  Lake  St.,  Chicago. 


GOLD  AND  METALLIC  INKS 


MAROHN  METALLIC  INKS  will  not 
rub  off — can  be  used  on  almost  any  grade  of 
paper.  Write  for  samples.  Marohn  Chemical 
Co.,  20  West  22nd  St.,  New  York  City. 


GREETING  CARDS 


YEAR 'ROUND  money-makers  1  Sell  big 
line  Everyday  Greeting  Cards,  $1  Station¬ 
ery.  Get  samples.  New  England  Art  Pub¬ 
lishers,  Dept.  189,  North  Abington,  Mass. 


GRINDING  SERVICE 


PAPER  KNIVES  ground,  saws  hied.  City 
delivery  service.  Special  atten.  to  out-of- 
town  trade.  Return  charges  allowed.  The 
Kellett  Co.,  Inc.,  525  S.  Dearborn,  Chicago. 


EXPERT  PAPER  KNIFE  GRINDING 

(2c  per  Lineal  Inch).  Saw  Filinu. 
UNIVERSAL  GRINDING  A  CUTLERY  CO. 
219  W.  Jackson  Blvd.  HAR.  1265  Chicago 


GRIPPERS 


CASPER  GRIPPERS  banish  strings  and 
rubber  bands,  increase  production.  Fit  all 
job  presses.  Write  for  information.  Casper 
Gripper  Co.,  419  Erie  Bldg.,  Cleveland,  O. 


GRIPPER  PINS 


MATrS“SAFETY’‘Gri|i|ierPin$ 

Do  away  with  makeshift  strings  and 
rubber  bands.  Fit  all  job  presses. 


MEGIU’S  GAUGE  PINS 

The  Standard  of  Comparison 
Best  on  the  Market 

Spring  Tongne  Gunge  Pius 

Reg.  U.  S.  Pat.  Office 


$1.80  doz. — 50c  set  of  3 

DOUBLE  GRIP  GAUGE 


Circvlar  on  Requeat 
Thousands  of  Satisfied  Users 
Price  4  for  $1  P.P.  Satisfaction  Quar. 

JOB  QRIPPER  PIN  OO. 

Thorp  Wisconsin 

-  I 

GUMMED  TAPE— PRINTED  a 

DEALERS  WANTED  for  Printed  Tape.  ^ 
Good  Profit.  Richards  &  Co.,  Ft.  Scott,  Kans. 
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Vise  Grip— $1.75  set  of  3 

We  make  other  styles.  Also  Gripper 
Fingers,  Cross  Bars,  etc.  For  Sale  by 
Reliable  Printers  Supply  Dealers. 

Complete  Circular  on  Requeat 

The  Edward  L.  Megill  Co. 

Established  1870 

761  Atlantic  Ave.  Brooklyn,  N.  Y. 


HELP  WANTED 


PRINTING  AND  ADV.  SALESMAN 
WANTED.  Commission  proposition ;  many 
specialty  ideas  for  you  to  work,  might  work 
circ.  on  side;  full  time  job  for  hustler.  No 
“monkey  business”  tolerated.  Valley  Ptg. 
Co.,  Indianola,  Nebr. 


INK  SAVER 


SEALSPRAY  prevents  “Ink  Skinning,” 
Great  Time  Saver.  Send  $1.75  for  1  Ib.  and 
sprayer.  Money-back  guar.  Monogram 
Co.,  150  N.  5th  St.,  Philadelphia,  Pa. 


INSTRUCTION 


LEARN  LINOTYPE  —  Operating  and 
Maintenance.  Write  for  free  Booklet  G. 
N.  Y.  Mergenthaler  Linotype  ^hool 
244  West  23rd  Street,  New  York  City 


LABELS 


Serving  the  Trade  for  over  50  Years 

PRINTED  IBRFIC  engraved 

EMBOSSED  LnOLLa  METAL 

SAMPLES  TO  RESPONSIBLE  FIRMS  ONLY 
JOHN  HORN,  837  Tenth  Ave.,  New  York 


LIBERAL  DISCOUNTS  to  printers  on 
all  kinds  of  label  work.  Design  free.  45 
years  of  experience. 

FRASER  LABEL  COMPANY 
732  S.  Federal  St.,  Chicago 


“22  Yrars  of  Practical  Experience 


GAMBLING  PROHIBITED! 

THE  LAW  OF  AVERAGES  IS  AGAINST  YOU 

Buy  Your  LINOTYPES  from  Specialists 

A  "Jack  of  All  Trades"  Isn't  Apt  to  Be  Good  at  Any.  We  Don't  Repidr 
Other  Printing  Machinery  Because  We  Are  Specialists  on  linotypes. 
And  All  We  Know  Morning,  Noon  and  Night  Is  Rebuilding  and  Sell¬ 
ing  Guaranteed  Linotypes. 

MANY  LATE  MODELS  FOR  SALE— MODERATE  TERMS 

WE  CARRY  A  COMPLETE  LINE  OF  PARTS  AND  EQUIPMENT 
CONFIDENTIAL  APPRAISALS  PLANTS  BOUGHT  AND  SOLD 


LINOTYPE  MAINTENANCE  CO. 

237  Lafayette  St.,  New  York  •  CAnal  6-0242 


LINOTYPE  INSTRUCTION 


OPERATE  A  LINOTYPE 

LET  MILO  BENNETT  TEACH  YOU  I 

Holds  world  records:  has  conancted  school 
since  1912.  Both  corresiiondence  and  prac¬ 
tical  instmction.  Men  from  Honoliiln, 
Oalifomia.  Washington,  Florida,  erery- 
where.  attend.  Free  catalog.  Address — 

Milo  Bennett's  School  Maumee,  Ohio 


EMPIRE  Mergenthaler  Linotype  School, 
206  E.  19th  St.,  New  York.  16  machines; 
14's;  Intertypes.  Established  1906.  Print¬ 
er’s  course  $100.  Operators  supplied. 


MACHINE  PARTS  AND  REPAIRS 


TOOLS,  DIES,  Jigs,  Stampings.  Reason¬ 
able;  request  estimate.  May  Machine  & 
Tool  Co.,  103  West  19th  St.,  New  York. 


LEATHER  ADVERTISING 
NOVELTIES 

EASY  TO  SELL^100%  PROFIT 

JOBBERS:  Write  for  free  catalog  of 
100  leather  advertising  items,  novelties, 
desk  calendars,  etc. 

WINSTON  MFG.  COMPANY 

752  Broadway  New  York  City 


MAILING  MACHINES 


DICK'S  PATENT  MAILER 
137  WEST  TUPPER  STREET 
BUFFALO,  NEW  YORK 
E.  S.  WASMUTH,  PROPRIETRESS 


MENU  COVERS 


CASH  IN  ON  MENU  COVER  PROFITS 

Send  for  descriptive  folder  and  price  list. 
Act  today !  Sanitary  Menu  Cover  Co., 
910  W.  Van  Buren  St.,  Chicago,  Illinois. 


MILLER  FEEDER  PARTS  AND 
SERVICE 


PINNOW  &  CRAIG  Printing  Machineiy 
Co.,  Printers’  Machinists.  Rebuilt  Presses, 
Cutter,  Miller,  Feeders  and  units.  C.  &  P. 
Miller  equipment  parts  in  stock.  298  Broad¬ 
way,  New  York  City. 


THE  DELUXE 

Wing  Aluminum  Mailer 

The  latest  and  most  modem 
label  addressing  machine 

fl*  Beautiful  Finish — 
Many  Improvements 

Chauncey  Wing's  Sons,Greenfield,Mass. 
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PADDING  BOX 


OiMtest  Printers'  soceswiy  to  appear  in  ten 
•MTS.  No  shop  complete  withoat  one.  Makes 
Meet  pads  np  to  18*  in  width.  Capacity 
lOOM  lettertiead  size  sheets  per  day.  Lasts 
lifetime.  Price  820.  Terms  if  desired.  10 
dty  tree  triaL  Pamphlet  on  reanest. 

BEAVER  PADDING  BOX  CO. 

5S4  N.i.  18th  Ave.  Portland.  Oregon 


MOUNTING 


- mounting  — DIE  CUTTING 

PEBBLING 

Printers  Finishing  &  Mfg.  G>.,  Inc. 

101  N.  Haven  St.  Baltimore,  Md. 


NUMBERING  MACHINES 


PRE»  fr  HAND  NUMBERING  MACHINES 

Bought  -  Sold  -  Rented  -  Repaired  -  Parts 

Price  list  upon  request 
PRINTERS  NUMBERING  MACHINES  CO. 

100  West  21st  St.  New  York  City 


ebuilt  machines  $5,  $6.  Repair  Work. 
NUMBERING  MACHINE  SERVICE 
618  South  Dearborn  St.,  Chicago 


PADDING  CEMENT 


i 


l'\D  100,000  $0.  m.  PIR  G\l. 


Order  Triai  nil 

— Enongh  SEAL- 
PAD  to  cover 
25,000  BQ.  in.. 
Incl.  working  can, 
brush  and  thin¬ 
ner.  P.P.inU.S. 

>?  Vnl  «i  O', 


MONEY  BACK 
— ^withinSOdoyaiinotaal- 
hfied  SEALPAD  b  the  beat 
padding  cement  you  ever 
used.  Economioot— not  cd. 
fectad  by  hoot  moiaturo-* 
applied  cold  quickly, 
easily  —  exceptionally 
strong  —  vermia-preol  — 
no  cheeao  doth  dries  in 
five  minutes  —  leaves  no 
odor.  Order  direct  or  send 
iobber's  name. 

IOBBER8— 

Write  tsdey.fer  NK  labnae 
tlei^.eeveref  seed  territeriss 

•Mteeee. 


JOHN  IRIDGE  SONS 
400  PINNILIITIIIT  .  ...  CMISTIi.  FA 


PAPER  BARGAINS  FOR  PRINTERS 


nnnA  complete  font  of 

U  I  U  THESE  MONOGRAMS  FREE 

^  Send  for  Circular  with  all  details 
M  ly  Business  Cards  35c.  per  1000 

1  f  Wedding  Invs.  35c.  per  cab.  &  up 

Bar.  Cards  $2 J15  per  I M  sets  A  up 
BIRTH  ANN0UNCEMENTS.M0URNIN6 
CARDS  •  ORDINATION  INVITATIONS 
XMAS  CARDS.  ETC.  •  FINEST  LINE  OF 

V  HEBREW  NEW  YEAR  CARDS 
Brenner  Paper  Products.  Inc. 

26-32  West  17th  St..  New  York.  U.  S.  A. 


PERFORATING  EQUIPMENT 


ROTARY  PERFORATOR— Many  types 
of  perforations,  including^  snap-out.  Effi¬ 
cient,^  low  cost.  Will  also  slit,  crease,  score 
or  crimp.  Investigate.  Lester  &  Wasley 
Co.,  Builders,  Frank  St.,  Norwich,  Conn. 


PICTURE  POST  CARDS 


PRINTERS  —  Send  $1.00  (refunded  on 
first  order)  for  special  jjrice  list  and  new 
large  dii^lay  book  of  Pictorial  Specialties 
— Post  (^rds.  Business  Cards,  etc.  Con¬ 
solidated  Color  Reproductions,  55  West 
42nd  St.,  New  York  City. 


PLATE  MAKING  EQUIPMENT 


HALFTONE  SCREENS,  Vacuum  frames, 
lenses,  cameras,  cold-top  enamel,  acid  proof 
process  ink.  Write  for  bargain  list,  stating 
wants.  Can  save  you  up  to  50%.  One  of 
the  largest  screen  stocks  in  U.  S.  W.  L. 
Moore  Laboratories,  4835  Woodward  Ave., 
Detroit,  Michigan. 


MAKE  your  own  offset  plates.  Save  money. 
Send  for  <^cular.  Cameras,  Printing 
Frames,  Whirlers  and  Accessories. 
LITHO  EQUIPMENT  &  SUPPLY  CO. 
215  W.  Ohio  St.  Chicago,  Ill. 


Don’t  bai  ultsetneal  Bqiiip- 
meht  until  yon  get  our  itriees 
ou  motors,  generates,  trans¬ 
formers.  Save  80  to  70  % .  All 
equipment  eompleCdy  over* 
hauled,  tested  and  Onaraoteed-  Here  are  a  few 
bargaina  from  oar  stock  of  more  than  4.000  nnita. 

HP  Make  Speed  Range  i  HP  Make  Speed  Range 


B-Line  600/2500 
N.Weet.  000/1800 
B-Line  500/2500 


Gen.  EL  000/1200 
BLine  500/2500 
Kimble  500/2000 


B-Line  500/2500  IH  Kimble  500/2000 
B-Line  500/2500  8  •  Gen.  EL  720/1800 
Gen.  EL  720/1800  8  Kimble  600/1800 


THE  MOTOR  REPAIR  A  MFQ.  OO. 

1548  Hamilton  Avenue  Oleveland.  Ohio 


NATIONAL  Numbering  Machines 

1  Beekman  St.,  N.  Y.  C. 


Bhv  several  at  these  low  prices.  Specify 
forward,  backward  or  skip  wheel  ma¬ 
chines.  Removable  slide  plungers. 

5  WHEEL  6  WHEEL 

$7.00  $8.25 

(numbering  machine  service  CO. 
T  618  S.  Dearborn  St.,  Chicago 
]  AMERICAN  WOOD  TYPE  MFC.  CO. 
Sold  by:  {  Lafayette  SL.  N.  Y.  C. 

Try  NATIONAL  for  apodal  machineal 


PRESSROOM  EQUIPMENT 


PRESS  BLANKETS 

Tailored  to  fit  the  press  and  printing 
requirements.  Cork,  oii>proof  synthetic 
rubber  or  combination  for  rtewspapen 
magazine  or  job  work,  any  press  .02z 
to  .151  gauge.  Guaranteed  for  service; 
will  not  mat,  stretch  or  creep. 

ACME  PRESS  BLANKET  CO. 

158  North  Wells  Street  Chicago,  III. 


PRINTED  GUMMED  TAPE 


SELL  Printed  Gummed  Tape.  20%  to 
100%  profit.  Interested  jobbers  write, 
EBEL-BINDER  CO. 

1825  Queen  City  Ave.  Cincinnati,  Ohio 


PRINTERS’  ART  SERVICE 


ART  WORK  AND  CUTS  made  to  order. 
Write  for  assortment  of  free  samples.  Baida 
Art  Service,  Dept.  8,  Oshkosh,  Wis. 


PULLMATCH  ADVERTISING 


KEEP  YOUR  PRESSES  BUSY  with  this 
new  and  profitable  idea.  Sells  on  sight. 
Write  NOW  for  valuable  Franchise  and 
samples.  Alfred  M.  May  Co.,  819  Main  St., 
Cincinnati,  Ohio. 


RAISED  PRINTING  MACHINES 


LITTLE  GIANT  No.  2,  Gas  or  Electric,  com¬ 
plete  with  motor,  compounds,  inks,  ready 
to  run — $75.00.  The  Embossograph  Proc¬ 
ess  Co.  Inc.,  251  William  St.,  New  York. 


Tharo'S  •  Market 
M  yowr  oowmiMtity  far  anr 
faMtora  Mk22  wa  aianwfacttira  Uiaai. 
aiCKt  aaUimgtowtl  wa  suarb  ■■ 
atrCnaa  oilira  avt  af  alack  liy  ratam- 
We  kaae  Uieai  tor  Oaaca. 
«e  Jaly.nieatoe.metban.  eatkalkBa.  ale. 


SHOW  prinTo'vFcwleb  is: 


RESTAURANT  AND  CAFE  CHECKS 


RESTAURANT  CHECKS 
SALESBOOKS— ROLL  TICKETS 
at  new  LOW  PRICES 
AMERICAN  TICKET  COMPANY 
515  Greene  Ave.  Brooklyn,  N.  Y. 


ROLLERS 


POLLERS  tough  and  chipless 
all  new  COMPOSITION 

Sets  (3)  8x12 _ $2.50 

3—10x15 _ $4.50  3—12x18 _ $6.00 

Subject  to  discounts  of  10%,  20%  and 
30%.  Write  for  information  to 

FAULTLESS  ROLLER  COMPANY 
103  Palmetto  St.  Montgomery,  Ala. 


RUBBER  PLATES 


Rubber  Printing  Plates 
and  Design  Rollers 

Accurate,  long-wearing.  Made  with  sol¬ 
vent-resistant  SUPARA  rubber.  Molded 
or  hand-cut  for  oil,  aniline,  water-color 
inks — ^web,  rotary  and  flat  bed  presses. 
Also  tint  blocks  and  engravers  rubber. 
Fast,  reliable  service. 


THEO.  MOSS  COMPANY. 


Inc. 


33  FigtIiwtK  Yoih 


PRINTERS 


Meet  or  Beat  Competition 
with  Our  Line  of 
inn  DUPLICATE  $9 
I  V  U  8ALE8BOOK8 
Imprinted  with  your  name  on  every  theeL 
14  Day  Delivery  Service.  Write  Today. 


KELLNAI  SYSTEMS 


236  E.  LONG  8T.  COLUMBUS.  OHIO 
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Patent  2.084.578 


COWAN  PERFORATORS 


FOR  Perfect  perfo- 
•«— CYLINDER  ration  without 
DPFceice  dragging,  stick- 
J  .  ■^*'“*®*  ing,  or  tearing. 

^^^>306.6^  Specially  adapted  for  snap -out 
forms. 

Stock  wheels  2,  3,  4,  6,  8,  12  slots  to  inch.  Spe¬ 
cials  to  order.  Also  specially  designed  for  Miehle 
Verticals. 

Hudson 

Patent  2.035.184 


I  Only  12  Point  Space  Required! 

I  Print  and  Perforate  at  same  time.  No  nl 


FOR  A  Only  12  Point  S| 

JOB  PRESSES  I  Print  and  Perforate 
posit  ink  on  tym* 
pan.  Will  not  sever  draw  sheet.  Will  not 
cut  rollers.  No  additional  make  -  ready. 
Grooved  Impression  Bar  is  locked  in  form. 
Perfect  register.  No  dust  to  fill  draw  sheet. 
No  stopping  to  change  packing. 


same  time.  No  plungers  to  de- 

Please  state  type  of  press  to  be  fitted  when 
making  Inquiry 

MORGAN  EXPANSION  ROLLER 
TRUCK  CO. 

Park  W.  Oowan 

P.  O.  Box  216  Hollywood,  Calif. 


RUBBER  PLATE  EQUIPMENT 


H.H.H.  ELECTRIC  or  STEAM  HY¬ 
DRAULIC  VULCANIZERS  and  our 
proven  methods  insure  {precision  rubber 
printing  plates.  H.  H.  Heinrich,  Inc.,  200 
Varick  St..  New  York. 


STEREOTEX  Hydraulic  Vulcanizers  for 
precision  rubber  printing  plates.  Stereotex 


AFWnTTnri 


ford,  Conn. 


SAW  TRIMMERS 


REBUILT  and  MODERNIZED  Univer- 
sal  Miller  Saw  Trimmers  $150.  Will  allow 
$40  for  old  Miller.  Wallin  Mfg.  Co.,  1122 
Harney  St.,  Omaha,  Nebr. 


SITUATION  WANTED 


PRINTER  seeking  connection  with  repu¬ 
table  firm.  My  qualifications:  manager,  su¬ 
perintendent,  foreman.  Enow  my  printing 
thoroughly.  Worked  at.  and  am  expert  on 
the  following:  Stone  work,  all  the  popular 
automatic  presses,  cylinder.  1  and  2  color 
rotaries,  rotagravure,  offset,  cutting  and 
ereasing.  offset  plate  making,  die  making, 
erecting  automatic  presses.  Box  1007,  Graphic 
Arts  Monthly.  608  S.  Dearborn  SL,  Chicago. 


SITUATION  WANTED 


LINOTYPE  OPERATOR  would  like  to 
get  in  some  shop  where  he  could  be  on  ma¬ 
chine  most  of  time.  Also  has  had  some  ex¬ 
perience  on  floor  with  makeup  and  setting 
up  ads.  Oscar  Radke,  c/o  Mrs.  Anna  Mar¬ 
tin,  R.F.D.  No.  2,  Manchester,  Michigan. 


STAPLES 


STUR-D-STAPLES  for  Boston  54",  3 
bxs.,  $1.50;  5  bxs.,  $2.50;  W* >  10c  bx. 
extra.  Compl.  line  Acme  and  Spec.  Staples. 


>anH6)K8JMmi 


STANDARD  — Guaranteed  A-1  frozen 

to  fit  all  machines,  except  Acme.  (50,000) 
10  boxes,  $2.85 ;  25  boxes,  $6.45  cash  pre¬ 
paid.  DiBari,  304  East  149th  St.,  N.  Y.  C. 


GUARANTEED  to  work  perfect  in  all 
machines.  Standard  54".  10  boxes  (50M) 
$2.85 ;  25  boxes,  $6.45.  Cash  prepaid. 
Guthmann,  600  W.  Jackson  Blvd.,  Chicago. 


STEEL  RULE  CUTTING  DIES 


WM.  PAPKE  &  SON.  Dies  for  printers, 
lithographers,  box  makers,  novelty^  manu¬ 
facturers,  434  Elm  Street,  Cincinnati,  Ohio. 
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GREATER 
VALUE  IN 

TOLEDO 

SAWS 


opace  with  wood  and  save  % 
the  cost  of  metal.  Cut  Siiet 
or  36"  strips.  Any  amount. 
SPECIAL  %  high  (slug  height): 

6  pt.  Reglet,  $3.50  per  100  yd.  bundle 
12  pt.  Reglet,  4.00  per  100  yd.  bundle, 

24  pt.  Reglet,  3.00  per  50  yd.  bundle 

AMERICAN  WOOD  TYPE  MFC.  CO. 
618  8.  Dearborn,  Chgo.  272  Lafayette,  N.  Y.  o. 


Printers' 
Equipment 
Mfg.  Co. 
Toledo,  Ohio 


WE  USE  REQ.  FOUNDRY  TYPE  METAL 

4  FTS.  6  PT.  COPP.  PLATE.  1-2-3-4,  $2.N 
4  FTS,  12  PT.  COPP.  PLATE  OOTH,  $2J| 
OVER  100  TYPE  FACES 
6  PT..  COMPLETE  PONT.  25A-50a.  $1.15 
8  PT..  COMPLETE  FONT.  25A-50a.  $l,|5 
10  PT..  COMPLETE  FONT.  25A-60a.  $1.|| 
12  PT..  COMPLETE  PONT.  25A-50a.  $3J| 
14  to  72  PT. — PRICES  ON  REQUEST 
TYPE  CATALOG  FREE.  DEPT.  9 
RULEX  TYPE  CO..  549  S.  WELLS.  CHGO. 


STRIPPING  MACHINES 


STRIPPING  MACHINE  "BUYS" 

e  Factory  re-built  by  Brackett  experts. 
Priced  at  bit:  sarings.  Installed  and  fully 
guaranteed  by  ns.  SPECIALS:  1  Single 
Head  and  1  Double  Head  Stripper,  each 
tboroughly  re-built  and  priced  to  sell. 
Other  good  buys  ready.  Write  us  your  type 
of  work. 

BRACKETT  STRIPPING  MACHINE  CO. 
608  8.  Dearborn  St.,  Chicago,  III. 

330  West  42nd  St.,  New  York,  N.  Y. 


GUARANTEED  Foundry  Type.  See  our 
ad  page  54. 

NEON  TYPE  FOUNDRY 
_ 412  First  Ave.,  Pittsburgh,  Pa. 


GUARANTEED  Type,  leads,  slugs,  rule, 
.. — 1-  —  Send  for 

complete  specimen  price  list  free.  Rayco 
Type  Founders,  604  W.  Lake  St.,  Chicago. 


THERMOGRAPHY  SUPPLIES 


STORE’S  COMPOUND  produces  beauti¬ 
ful  Raised  Printing  with  regular  type.  Di¬ 
rections  and  Kit  of  Black,  Gold  and  Silver, 
$1.00.  Stokes  Clo.,  Hudson,  Ohio. _ 


FOR  DISPLAY  TYPE,  metal  type  and 
galley  cabinets,  galleys,  etc.,  write  L. 
Beecher,  1150  Diversey  Pkwy.,  Chicago. 


_ THERMOMETERS _ 

STEP  UP  your  specialties^  w^h  ACCU¬ 
RATE  Thermometers.  Specializing,  tubes, 
plain  or  mounted.  50  years.  HARTLEY 
GOVE’S  SONS.  Hart  St.,  Vineland,  N.  J. 


TICKETS  OF  EVERY  DESCRIPTION 


_ TYPE  (FOUNDRY) _ 

ATF  DISPLAY — 14  to  144  pt.  Genuine 
Foundry,  Grayda,  Kaufmann,  Park  Ave., 
etc.  Descriptive  folder.  Oakdale  Composi- 
tion,  Germantown  &  Sedgley,  Philadelphia. 

TYPE  AND  STOCK  CUTS 


TICKKTS  AND  SALKSHOOKS 
Send  11*  your  inquiries  for  Koll- Folded- 
Reserved-Trade  Boosting  Tickets  Coupon 
B  .  k*  and  Salesbook*.  Hindsome  Profit* 
F.LLIOTT  TICKET  COMPANY 
409  Lafayette  Street,  N.  Y.  C 


SPECIAL  PRINTING  you’re  not  equipped 
to  handle.  Tickets  in  Strips,  Rolls,  Coupon 
Books,  Reserved  Seats,  any  kind  of  Num¬ 
bering  jobs.  A  nice  profit  for  you.  The 
Toledo  Ticket  Co.,  Dept.  G.,  Toledo,  Ohio. 


LARGEST  $1  fonts  of  type  with  qty.  disc 
Cuts  25c  each  lots  12  or  more.  List  Free 
Catalog  10c.  Quaker  City  Type  Foundry, 
418  Arch  Street,  Philadelphia,  Pa. _ 

TYPE  MOLDS 

MOLDS  for  typesetting  machines,  all 
kinds,  made  or  repaired.  Phil  Nueniberger, 
Type  Founders  Engineers,  655  S.  Wells 
St.,  Chicago,  Ill. _ 

WANTED 

WANTED — Pressman  for  4-color  sheet- 


SELL  SUES  BOOKS 

MaoitoU  Books  &  Cafe  Checks 


It’s  easy  and  profitable  with  our 
fine  quality,  fast  service,  low 
prices  and  liberal  discounts.  Write 
for  dealer  agency  today. 

ADAMS  BROS.  SALESBOOK  CO. 
_ Topeka,  Kansas _ 


fed  rotary  Cottrell-Mckee  Printing  Press. 
Must  have  folding  box  experience.  State 
qualifications  and  salary  expected.  Box 
1013,  Graphic  Arts  Monthly,  608  S.  Dear- 

born  St.,  Chicago. _ _ 

PRINTERS  to  make  a  good  profit  selling 
Bingo  Supplies,  Printed  Bingo  Sets,  Cards, 
etc.  Write  for  particulars.  Morris  Mandell, 
1107  Broadway,  New  York  City. 

WANTED  TO  BUY 

Job  Plant  in  Connecticut.  Give  details. 
Box  111,  Ridgefield,  Conn. 
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SPECIFY  PRENTISS 
STITCHING  WIRE 

Sold  by  Loading  Dealers  Everywhere 

Ask  for  Your 
Stitching  Wiro 
Calculator 


WIRE  STITCHING  EQUIPMENT 

WIRE  STITCHING  EQUIPMENT  re- 
built  and  overhauled  in  our  well  equipped 
shop  is  your  guarantee  of  new  machine  per¬ 
formance.  A  complete  stock  of  parts  for 
Latham  Monitor  Stitchers.  W.  R.  PABICH 
MFG.  CO.,  2855  N.  Rockwell  St.,  Chicago. 

WIRE  STITCHING  MACHINES  54"  to 
1}^"  capacity.  Rebuilt  and  guaranteed. 
Muller’s  White  Label  Wire,  Printers’  and 
Bookbinders’  Machinery.  Henry  A.  Muller, 
137  W.  19th  Street,  New  York  City. 

WOOD  ENGRAVINGS 

WOOD  CUTS  still  the  best  and  most  eco¬ 
nomical  way  of  illustrating  certain  prod¬ 
ucts.  Get  our  advice  before  placing  your 
order  for  printing  plates.  ARTISTS,  EN¬ 
GRAVERS,  ELECTROTYPERS. 
ECLIPSE  ELECTROTYPE  & 
ENGRAVING  COMPANY 
1457  Superior  Ave.,  N.E.,  Cleveland,  Ohio 


WOOD  C  LJ  TS 

SAVE  MONEY  FROMCOPYOROBJECT 

REKS  ENC.C0.538S.CLARKST.CHICAG0. 


SIGNATURE  "irC  FROM  YOUR 
Hv  «  M  m  I  h  ir  COPY  —  ONE 
Wood  Cuts  lAl  BAY  SERVICE 

Fac-Similie  Engr.,  179  W.  Wash.,  Chicago. 

WOOD  TYPE 


Buy  a  word,  line  or  font  of' 
wood  type.  Large  stock,  fast 
service.  Modem  faces.  48  pt. 
to  10  Inches  high.  Catalog. 

AMERICAN  WOOD  TYPE  MFQ.^. 

270  Lafayette,  N.  Y.  O.  618  8.  Dearborn.  Ohgo. 


MISCELLANEOUS  . 

MONOMELT  .  .  .  Printers  1  Why  melt 
metal  twice?  Install  Monomelt,  put  your¬ 
self  ahead  melting  only  once  I  Delivers  hot, 
clean,  preheated  metal  to  the  machines. 
Increases  production,  cuts  costs,  reduces 
down  time.  Provides  more  slugs  of  a  higher 
quality.  Get  the^  facts !  Write  Monomelt 
Co.,  Dept.  7,  Minneapolis,  Minn. 

MR.  PRINTER — Make  extra  profits. 
Handle  our  line  of  Political  Posters — Cards 
— Bumper  Cards — Cloth  Banners — Wind¬ 
shield  Stickers.  Liberal  commission.  Write 
for  illustrated  circular  with  full  details. 
Nothing  like  it.  No  competition.  U.  S. 
PRINTING  &  ENGRAVING  CO.,  1640 
Central  St.,  Kansas  City,  Missouri. 

KEEP  YOUR  PLANT  BUSY!  We  fur¬ 
nish  40  Profit  Making  Tried  and  Tested 
Printing  Plans  prepaid  for  $1.  Satisfac¬ 
tion  Guaranteed.  Also  50  Mail  Order  Plans 
for  $1.  Associated  Management,  916-918-R, 
Fanshawe  St.,  Philadelphia,  Pa.  Advertis¬ 
ing  Course  also  $1. 

PRINTERS — Wake  up,  follow  the  times, 
sell  through  salesmen  by  Mail.  Get  national 
volume.  Valuable  instructions  $1.  Satis¬ 
faction  guaranteed.  COLORPRESS, 
Lamed  Bldg.,  Detroit,  Michigan. 

WILL  TRADE  my  Indian  Relics,  An¬ 
tiques  and  Firearms  for  printing,  halftones 
and  binding.  R.  Heike,  Rutland,  Illinois. 

JOURNALISM  in  20  Lessons  only  $1  pre¬ 
paid.  Associated  Management,  916-918-R, 
Fanshawe  St.,  Philadelphia,  Pa. 


BUY  WOOD  TYPE  from  mfr.  Send  10c 
postage  for  large  catalog.  BIG  DIS¬ 
COUNTS.  Globe  Wood  Type  Co.,  2704  N. 
Front  St.,  Philadelphia,  Pa. 


TIPS  ON  PRESSWORK  .  .  .  $1.50  a  Copy 

Get  your  copy  of  this  helpful  book  now.  Send  check  or  money  order. 
GRAPHIC  ARTS  PUBLISHING  CO.,  608  So.  Dearborn  St.,  Chicago,  III. 


JOIN— PRINTER’S  SWAP  CLUB,  741 
New  Lots  Ave.,  Brooklyn,  N.  Y.  Write 
for  information. 
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INDEX  TO  DISPLAY  ADVERTISERS 


Acme  Type  Founders .  87 

Advanced  Products  . 72 

American  Evatype  Corporation .  38 

American  Numbering  Machine  Co .  83 

American  Plastic  Plates,  Inc. 

. . . . . Sectional  Insert 

American  Roller  Company .  29 

American  Type  Founders 


American  Typesetting  Corporation — .  40 

American  Wood  Type  Mfg.  Co. — . 116 

Anderson,  C.  F.,  &  Co . 108 

April  Typesetting  Co . Sectional  Insert 
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Baltimore  Type .  78 

Barnes-Crosby  Company .  80 
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Baum,  Russell  Ernest . Back  Cover 
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Compo  Rule  Co .  40 

Craftsman  Line-Up  Table  Corp .  91 

Cromwell  Paper  Co . Inside  Back  Cover 

Dayton  Rubber  Mfg.  Co .  13 

Devere  Company  .  50 

Dexter  Folder  Company .  83 

Driscoll,  Martin,  &  Co .  48 

Economy  Printers  Products  Co. 

. Sectional  Insert 

Ever  Ready  Label  Corp .  42 

Federal  Mining  &  M^.  Co .  52 

General  Typesetting  Co . Sectional  Insert 

Goes  Lithographing  Company .  75 

Gummed,  The,  Products  Company .  52 

Hammermill  Pa^er  Co . 17,  53 

Hammond  Machinery  Builders .  31 

Hande  Rubber  Plate  Co .  68 

Harris-Seybold-Potter  Company .  47 

Hood-Falco  Corporation  . 107 
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International  Printing  Ink . 60,  61 

Johnston  Paper  Co.,  The .  96 
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Kimble  Electric  Company .  55 

Lassco  Products,  Inc .  48 
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Lockwood-Hazel  Co . 101 

Lustro,  The.  Comnany .  46 

M  &  L  Type  Foundry .  35 

Mackenzie  &  Harris.  Inc .  30 

Mid-States  Gummed  Paper  Co .  48 


Mills  Envelope  Company. ...Sectional  Insert 


Milwaukee  Saw  Trimmer  Corp .  32 

Mohr  Lino-Saw  Co .  37 

Monomelt  Co . . 32 

Montgomery  &  Bacon. . 85 

Morgan  Expansion  Roller  Truck  Co . I17 

Morgans  &  Wilcox  Mfg.  Co . 44 

Morrill,  Geo.  H.,  Co .  89 

National  Numbering  Machine  Co. _ 116 

National  Type  Founders . 70 

Nekoosa-Edwards  Paper  Company . 49 

Nelson,  C.  B^  &  Co .  76 

Neon  Type  Foundry . S4 

New  Era  Manufacturing  Co . 4S 

Nolan  Machinery  Corporation .  90 

Numbering  Machine  Service  Co . 116 

Nygren-Dahly  Co . 27 

Paddy  Machine  Co . . . 82 

Paper  Manufacturers  Co . Sectional  Insert 

Parker,  Thomas  &  Tucker  Paper  Com¬ 
pany . . . Sectional  Insert 

Plastic  Binding  Gorp . 78 

Printing,  The,  Machinery  Co . 93 

Rapid  Roller  Co . 2,3 

Redington,  F.  B.,  Company . 25 

Reid,  William  . 68 

Riegel  Paper  Corp . . . 84 

Roberts  Numbering  Machine  Co .  SO 

Rosback,  F.  P.,  Company .  64 
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Rowe,  James,  Inc .  69 

Sampson  &  Ollier  Electrotype  Co .  92 

Sandblom  Steel  Chase  Co...Sectional  Insert 


Service  Composition  Co . Sectional  Insert 

Seybold  Division .  1 

Signode  Steel  Strapping  Co .  81 

Simonds  Worden  White  Company .  62 

Southworth  Machine  Co .  72 

Spiral  Binding  Co.,  Inc . Sectional  Insert 

Stereotype  Equipment  Co .  36 

Swigart  Knife  Grinder . . .  68 

Tarrant,  Jack,  School  of  Estimating .  62 

Taylor  Gluem  Co . 46 

Taylor  Machine  Company .  86 

Tesar  Printing  &  Binding  Co .  88 

Thompson  Caoinet  Co . 66,  67 
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Type  &  Press  of  Illinois . 59,90 

United  American  Metals  Corp’n .  94 

Universal  Mono-Tabular  Corp .  34 
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CROMWELL  TYMPAN 


helps  you  produce  better  printing  at  bigger  profits 


Toughness  is  just  as  important  to 
tympan  as  it  is  to  a  top  kick.  Crom¬ 
well  Special  Prepared  Tympan  is  hard 
as  nails  and  doesn't  take  back  talk  irom 
any  press  job.  It  pounds  away,  hour 
alter  hour,  at  any  press  speed  and  turns 
out  the  last  impression  as  clean  and 
sharp  as  the  first.  That's  how  profits 
are  made! 

Don't  put  up  with  "sissy"  tympans  that 
can't  stand  tough  going — that  eat  up 


profits  with  costly  stops  for  spotting, 
patching  and  replacing  drawsheets. 
Change  to  Cromwell  Tympan  today 
and  see  for  yourself  how  it  helps  you 
produce  better  printing  at  bigger  prof¬ 
its.  It's  the  choice  of  thousands  of 
leading  printers  throughout  the  world. 
Order  Cromwell  Special  Prepared  Tym¬ 
pan  from  your  local  distributor  in  rolls 
or  in  sheets  cut  to  fit  any  high  speed 
press. 


THE  CROMWELL  PAPER  CO, 

CHICAGO.  ILLINOIS 


4801-39  S.  WHIPPLE  STREET 


m 


■Vi- 


'V. 


His  middle  name  should  be  spelled  ‘‘LOYALTY.” 
Twenty-five  years  of  business  association,  this  month.  Fifteen 
years  in  charge  of  the  Baum  Folder  business  in  the  Middle 
West. 

LOYAL  to  his  customers  and  his  associates. 

7V»  kmnv  him  i>  to  htniipr  him  .  .  .  h»  fn>  nssin'i*ii*>ii  trith  him  is 
t4»  In*  htmttrvd. 

RUSSELL  ERNEST  BAUM  •  PHILADELPHIA 


